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Cutbacks,  layoffs 
at  papers  in 
Texas,  Denver 
(See  page  9) 


Publishers  OK 
]-school 
rating  program 
(See  page  10) 


Latin  Americans 
want  more 
cultural  reporting 
(See  page  16) 


Once  again,  the  Associated  Press  Sports  Editors  have 
named  The  Orange  County  Register's  sports  section  one  of 
the  nation's  10  best.  The  Register  was  honored  in  two 
categories  —  daily  section  and  special  section. 

Another  example  of  outstanding  major  league  performance 
in  Orange  County. 


COUNTY 


ORANGE 


Orange  County  —  home  of  the 
Rams,  Angels  &  one  of  the 
nation's  top  10  sports  sections. 


CIRCULATION:  314,300  daily,  360,404  Sunday  (As  reported  to  ABC,  March  31,  1987) 
Represented  nationally  by  CWO&O. 
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WE  DELIVER  READERSHIP 


COPLEY  NEWS  SERVICE  helps  more  than  1500  - 1 

publications  around  the  country  put  the  bite  on  ^  , 

revenues  with  Copley  packages.  Written  by  top 
journalists.  Zeroing  in  by  theme  on  what's  important  c 
to  readers.  Complete  with  art.  And  available 
camera-ready  or  via  high-speed  AP  or  U PI  wire  for  \ 
less  than  the  cost  of  one  free-lance  story.  \ 

the  GOOD  LIFE.  Surviving  ‘ 
i  {  j  home  and  office  requires  I 

J  ^  careers  by  Natasha  ^ 

Josefowitz.  Etiquette  by 
\  Letitia  Baldrige.  Pam  Satran's 
I  A  i  One  Minute  Parent. 

J  T  Dr.  Theresa  Crenshaw's 

i  guide  to  better  sex  and  relationships. 

J  \ A  with  ^vice  for 

f  seniors  and  teens.  And  the 
•A.  Ly-L  y  latest  in  home  design,  fashion 
w'/  and  lifestyle  good  living. 

Kj  J 

TECH  TO  GO.  Your  readers  want  ! 

"tecknowledgy."  And  that's  just  what 
our  columns  on  audio,  video  and 

electronics  deliver.  Martin  Porter  ~y —  J 

reviews  equipment  in  Future  Shop. 

Jeff  Young  makes  a  personal  com-  ;  (  j 


'■sif i 


SPORTS  &  HOBBIES.  Read¬ 
ers  will  think  you're  a 
good  sport  if  you  give 
them  what  they  want. 
Like  Outdoor  Life.  The 


ft  Reports.  And  sports 
interviews -from  boxing 
Wo  basketball.  You  can  ® 
i  \  L  also  grab  their  attention 

for  leisure  time  with  our 
,  “hobby  columns  on  cam¬ 

eras,  cars,  chess,  crafts,  crossword  puzzles,  graphology 
and  astrology. 


Lifewire  fillers  are  what  techies  thrive  on. 


HOMES  &  GARDENS.  A  _ ^ 

full  house  for  readers 

with  real  estate  point-  V  \ 

ers,  architectural  plans,  y  \-' 

remodeling  and  garden-  \ 

ing  tips,  aovice  for  - (  l> 

collecting  and  renovating  \  /  \  J 1 

antiques,  and  clues  for  ' — •  if 

discovering  modern  J 

collectibles.  There's  even  if 

a  celebrity  open  house  v  t  » 

with  our  At  Home  With  ' 
column  featuring  Famous 

Amos,  Tippi  Hedren  and  other  stars.  Your 
readers  will  love  to  get  behind  closed 
doors  with  them. 


^  HEADLINERS.  Copley's  got  the  write 
I  J  stuff.  The  bylines  that  do  great  things 
1-3  for  a  newspaper's  bottomline.  Like 
Richard  Louv,  Gregory  A.  Fossedal, 
u  V  Hentoff,  Letitia  Baldrige, 

]  I  Joey  Berlin,  Christopher  Finch, 
I  L  /C"'-''.  Linda  Rosenkrantz,  Loreen 
\  C;^  /  j  Arbus,  Norm  Fox  and  more 


than  90  other  award-win¬ 
ning  writers. 


FINANCIAL  &  CONSUMER. 

Don  Bauder's  financial  update  and 

personal  investment 
t  tips  will  talk  good  cents  into 

I  your  readers.  While  our 

I  \  J  Srnart  Money  infographic 

I  will  give  thern  saving  savvy 

^  Ll!(  lilf  and  spending  smarts.  Then 

^  “  we'll  compound  their  interest 

with  tips  on  careers,  business  trends,  real  estate 
and  more. 


MORE  THAN  50  OTHER  PACKAGES.  Special  Feature  Packages.  Editorial  Cartoons.  Editorial 
&  Commentary.  Arts  &  Entertainment.  Food  &  Health.  Travel  &  Adventure.  From  comics  to 
crosswords,  pets  to  puzzles,  the  far  side  of  Crowe's  Feats  and  Rick  Geary  to  comics  about 
computers  and  media,  Copley  delivers  what  your  readers  want. 

Get  free  samples  of  the  packages  that  tie  up  readership  and  revenues  by  calling  toll-free 
800-445-4555*.  We  deliver  readership . . .  and  put  the  bite  on  revenues. 


A  NEWSPAPER'S 
BEST  FRIEND. 

COPLEY 


Post  Office  Box  190,  San  Diego,  CA  92112-0190 
*ln  Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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“With  Print  Marketing  Concepts 
we  sell  more  advertising  in  one  week 
than  we  used  to  sell  in  a  whole  month.” 


“Thanks  to  Print  Market¬ 
ing  Concepts,  the  change¬ 
over  from  our  old  tabloid 
TV  section  to  their  new 
magazine  was  done  with 
ease. 

“With  their  professional 
sales  help  we  sell  more 
inches  each  week  than  in 
one  month  with  our  previ¬ 
ous  book,  and  advertisers 
continue  to  request  space. 

“Thanks  again,  PMC,  for 
helping  us  start  1 987  on  a 
very  positive  note.” 


James  A.  Shoop 
Advertising  Sales  Manager 
The  Harrisburg  Patriot-News 


You  can  give  your  readers  what  they’re  looking  for 
in  a  weekly  television  magazine  too,  with  the  help  of 
PRINT  MARKETING  CONCEPTS. 

PMC  is  the  acknowledged  leader  in  sales  and 
production  of  weekly  TV  magazines  for  newspapers. 

We  give  your  readers  the  most  comprehensive 
TV  magazine  available,  complete  with  the  most 
accurate  and  up-to-date  listings  from  TRIBUNE 
TV  LOG.  You  choose  the  format  you  want  with 
rolling  logs  and  multi-line  grids. 

PMC  is  the  only  company  that  will  give  you  an 
alphabetized  cable  TV  movie  listing,  a  comprehensive  weekly  ^rts  breakout,  and 
for  your  late-night  viewers,  a  night -owl  grid.  Your  television  magazine  will  be  customized  to  meet 
the  requirements  of  your  market  and  have  a  seven-day  shelf  life  for  your  advertisers. 

Let’s  talk  more  about  PMC’s  innovative  sales  strategy,  your  editorial  needs,  and  the  actual 
profit  for  your  newspaper.  Call  Charles  Dye,  Mona  Stewart  or  Jack  Minch  at 
(713)780-7055  and  hear  how  PMC’s  program  can  benefit  your  newspaper. 


PRINT  MARKETING  CONCEPTS 
3100  Wilcrest  •  Suite  197 
Houston,  TX  77042 
(713)780-7055 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


^’^^Thmyou  buy  your 
Ww  system  from  CDS 
you  get  the  relmbility, 
experience  and  support  that 
•  you  expect  from 
an  industry 
leader.  Our 


customers 


like  that. 

Dann  E.  Kroeger 

President 


Newspaper  software  professionals. 


C^EACIVE  DAlA  ^V^EEin^ 

9300  W.  noth  Street 
Suite  150 

Overland  Parle,  KS  66210 
913/451-4618 

An  IBM  Value-Added  Remarketer 
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CT50 


GOSS 


Newspaper  Products 


WHEN  LESS  MEANS  MORE. 


Less  waste  per  splice  and  fewer  rolls 
per  run  mean  more  salable  copies. 
Which  is  what  you  get  from  the  Goss® 
CT50  microprocessor-controlled  reel- 
tension-paster. 

And  with  the  Goss  CT5Q,  a  unique 
constant-tension  running-belt  system 
reduces  linting  and  assures  better 
registration.  A  diagnostic  fault  code 


display  makes  trouble-shooting  fast  ^ 
and  easy.  And  the  exclusive  AutoSlack 
feature  simplifies  webbing. 

The  CT50,  for  rolls  up  to  50",  and 
the  CT45,  for  45"  rolls,  are  available 
with  the  Goss'Colorliner'”,  Flexoliner'” 
and  Headliner  Offset®  presses. 

For  more  information,  contact  Goss 
Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International,  , 
3100  South  Central  Avenue,  Chicago, 
IL60650.  312/656-8600. 


Rockwell  International 

. .  .where  science  gets  down  to  business ' 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 

Scholarship  winners.  Six  students  in  Columbia  Universi¬ 
ty’s  Graduate  School  of  Journalism  have  received  science 
writing  scholarships  from  the  American  Tentative  Soci¬ 
ety. 

The  winners  are  Rebecca  Perl,  New  York  City;  Janet 
Caplan,  Delran,  N.J.;  Meg  James,  Cody,  Wyo.;  Jessica 
Seigel  Sagann,  New  York  City;  Andrew  Purvis,  Van¬ 
couver,  B.C.;  and  Tess  Nacelewicz,  Baltimore. 

Pulliam  Fellows.  Twenty  graduating  college  seniors  who 
plan  careers  in  newspaper  journalism  have  been  awarded 
Pulliam  Fellowships  in  Journalism  for  1987. 

Each  winner  will  receive  a  cash  grant  of  $3,110  and 
participate  in  a  10-week  internship  at  a  Pulliam  newspa¬ 
per. 

The  10  fellows  assigned  to  the  Indianapolis  News  and 
Star  are  Andrea  L.  Bander,  Cornell  University  Lisa  L. 
Buie,  Winthrop  College;  Curt  A.  Cavin,  Franklin  College; 
Patricia  A.  Charles,  Michigan  State  University;  Diane  M. 
Goudy,  Ball  State  University; 

NSNC  Writing  Competition  Winners.  Bob  Morris  of  the 
Orlando  {F\a.)  Sentinel  was  awarded  first  place  for  humor 
columns  and  third  place  in  the  items  category  as  the 
National  Society  of  Newspaper  Columnists  announced  its 
1986  writing  competition  winners. 

Erik  Lacitisofthe  Seattle  {Wash.)  77/Me.v  took  first  place 
in  general  interest  over  65,000  circulation,  and  Thom 
Loverro  of  the  Howard  County  (Md.)  San  won  for  news¬ 
papers  under  65,0(K).  For  humor  writing  in  papers  under 
65,000  circulation,  Jerry  Zezima  of  the  Advocate  in  Stam¬ 
ford,  Conn,  won  first  place,  and  Martin  Snapp  of  the 
Oakland  Tribune  was  Judged  best  in  the  items  genre, 
which  has  no  circulation  cutoff. 

Ruhl  Lecturer.  Deborah  Howell,  executive  editor  of  the 
St.  Paid  Pioneer  Press  and  Dispatch,  was  chosen  to 
deliver  the  12th  annual  Ruhl  lecture  at  the  University  of 
Oregon. 

Banking  Fellowships.  Four  journalists  have  been  chosen 
to  attend  the  1987  Stonier  Graduate  School  of  Banking  as 


recipients  of  journalism  fellowships  provided  by  the 
American  Bankers  Association.  They  are;  Joseph  Nab- 
befeld,  financial  writer  for  the  San  Diego  Daily  Transcript, 
and  Robert  Luke,  West  Coast  bureau  chief  of  American 
Banker,  who  received  Hughes  Fellowships;  and  Kevin 
Laval,  banking  and  finance  writer  for  the  Daily  Oklaho¬ 
man  in  Oklahoma  City,  and  Aly  Colon,  assistant  economy 
editor  for  the  Herald  in  Everett,  Wash.,  who  received  the 
ABA  Communications  Council  fellowships. 

Gannett  Foundation  Fellows.  Six  newspaper  journalists 
were  named  as  Gannett  Foundation  Fellows  to  study  at 
the  University  of  Hawaii  Center  for  Asian  Studies  during 
the  1987-88  academic  year. 

They  are;  Lewis  Bachman,  editorial  writer,  Everett 
(Wash.)  Herald',  Sally  Ann  Gelston,  reporter.  Ft.  Lauder¬ 
dale  (Fla.)  News/Sun  Sentinel',  Gary  E.  Swan,  general 
assignment  reporter  and  feature  writer,  San  Francisco 
Chronicle',  Judith  Anne  Telfer,  reporter,  Monterey  Penin¬ 
sula  (Calif.)  Herald',  Gene  Marcus  Walton,  staff  writer  for 
Impact,  the  weekly  magazine  of  the  Albuquerque  (N.M.) 
Journal',  and  Barry  Wong,  staff  photographer,  Seattle 
(Wash.)  Times. 

SIU  Journalism  Alumnus  of  the  Year.  Marcia  Bullard, 
managing  editor  of  USA  Weekend  has  been  named  the 
1987  Journalism  Alumnus  of  the  Year  at  Southern  Illinois 
University-Carbondale. 

Newspaper  Purchasing  Agent  of  the  Year.  David  Stern, 
chief  purchasing  agent  at  the  Omaha  World-Herald  Co. 
received  the  1987  Thomas  A.  Corcoran  Award  from  the 
Newspaper  Purchasing  Management  Association  at  its 
annual  conference  in  Baltimore.  The  award  was  named 
after  the  NPMA’s  first  president  to  commend  “valuable 
contributions,  distinguished  service  and  professional 
excellence”  in  the  newspaper  purchasing  profession. 

Librarians  honored.  James  S.  Scofield,  news  research 
coordinator  of  the  St.  Petersburg  Times,  will  receive  the 
Joseph  F.  Kwapil  Memorial  Award  of  the  Newspaper 
Division  of  the  Special  Libraries  Association  in  Laguna 
Nigel,  Calif.,  on  June  8.  The  award  is  given  for  major 
achievement  in  the  field  of  newspaper  librarianship. 

Shirley  Mooney  of  the  Vancouver  Sun  and  Province  and 
Carol  Lindsay  of  the  Toronto  Star  will  receive  the  Agnes 
Henebry  Roll  of  Honor  Award  for  service  to  the  division. 

Retiring  division  chairman  Diane  Miller  of  the  Bloom¬ 
ington  (111.)  Pantograph  will  receive  the  Award  of  Merit. 

Knight  fellows.  Twelve  American  and  seven  foreign 
journalists  have  received  John  S.  Knight  Fellowships  at 
Stanford  University  for  the  1987-88  academic  year. 

The  Americans  are  Paul  Addison,  editorial  writer,  Hon¬ 
olulu  Advertiser',  Kathleen  Burke,  assistant  editor,  Smith¬ 
sonian  Magazine;  John  Epperheimer,  assistant  managing 
editor,  San  Jose  Mercury  News,  Joyce  Gemperlein,  Phila¬ 
delphia  Inquirer  reporter;  Rick  Gore,  assistant  editor. 
National  Geographic;  Neil  Henry,  Washington  Post 
reporter;  Paul  Jacobs,  Los  Angeles  Times  reporter; 
Cynthia  Loose,  Detroit  News  reporter;  Georgia  Tasker, 
Miami  Herald  reporter;  Karyn  Taylor,  producer,  ABC 
News;  Barbara  Vroman,  managing  editor,  Pottstown  (Pa.) 
Mercury,  and  Larry  Whiteside,  Boston  Globe 
sportswriter. 

The  foreign  winners  are  Piergiorgi  Acquaviva,  II 
Giorno,  Milan;  Chen  Hansheng,  World  Economic  Herald, 
Shanghai;  Jerzy  Dzieciolowski,  Zyt  /e  Gospodareze,  War¬ 
saw;  Rosario  Garcellano,  Manila  Standard;  Norma  Mar¬ 
cos,  Paris-based  correspondent  of  Abeer,  Jerusalem;  Cor¬ 
nelia  Von  Wrangel,  Frankfurter  Allgemeine  Zeitung, 
Frankfurt;  Kook-Hee  Yon,  Dong-A  Hho,  Seoul. 
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Kruger  newsprint 
makes  color  irresistible 

Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed. 

And  that’s  just  what  they  get  with  Kruger  newsprint. 

We’ve  developed  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  r^istration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office: 

489-5th  Ave.  New  York.  NY  10017 
(2123  697-9700 


Kruger 

We^re  making  news  in 
newsprint  technology. 
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Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  191 2-1 959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 

Publishers  Association 
6  mo.  avg.  circulation  June  30.  1986—27,978 


ABP 

AN  PA 


62,502,036  daily  circulation 

Some  observers  of  the  newspaper  scene  bemoan  the  changing 
characteristics  of  the  business  —  mergers,  acquisitions,  suspen¬ 
sions.  The  1987  edition  of  the  Editor  &  Publisher  International  Year 
Book  now  available  reveals  that  last  year  12  dailies  were  merged  with 
others,  17  discontinued  publication  and  10  new  dailies  were  started, 
adding  up  to  a  net  loss  of  19  daily  newspapers  at  the  end  of  the 
year —  1,657  compared  with  1,676  the  year  before.  That  is  the 
smallest  number  of  dailies  in  the  U.S.  since  E&P  started  tabulating 
them  in  1919. 

The  contraction,  however,  has  all  been  in  the  evening  field  where 
the  ’86  figure  stood  at  1,188,  also  the  lowest  figure  since  ’19.  In 
contrast,  the  shifting  characteristics  of  the  business  brought  the 
number  of  a.m.  dailies  to  499  —  a  record  high  in  that  field.  (E&P 
counts  “all  day”  papers  in  both  a.m.  and  p.m.  columns  but  only  once  in 
the  total  dailies  column.) 

Daily  newspaper  circulation  showed  a  remarkably  small  loss  in  the 
face  of  these  shifts  —  only  0.4%  for  the  year  —  bringing  the  total  to 
62,502,036.  This  figure  was  exceeded  in  only  five  previous  years  — 
1972, 1973, 1983, 1984  and  1985.  The  highest  total  daily  circulation  of 
63,340,320  was  reached  in  1984. 

Newspaper  executives  do  not  have  to  apologize  for  this  record  — 
even  for  the  slight  decline  last  year.  The  fact  is  that  more  than  62.5 
million  copies  of  newspapers  are  sold  to  readers  every  day  in  this 
country  and  have  been  for  the  last  four  years.  That  is  phenomenal.  It 
is  not  a  record  to  be  ashamed  of  in  the  face  of  the  competitive  crunch, 
technological  changes  and  shifting  demographics  in  which  newspa¬ 
pers  have  been  publishing. 

Nevertheless,  with  a  growing  population  newspaper  circulations 
should  be  going  up  and  keeping  pace.  Newspaper  editors  are  trying 
to  find  out  why  they  aren’t  and  recently  released  their  own  study 
called  “Love  us  and  leave  us”  which  attempts  to  give  some  explana¬ 
tion  why  circulation  lists  are  continually  churning  and  new  subscrib¬ 
ers  are  not  retained  (E&P,  April  18,  page  6). 

Among  other  things  the  editors  found  that  the  “no  time  to  read” 
excuse,  used  by  four  in  10  subscribers  who  cancel  or  do  not  renew,  is 
“legitimate.”  The  study  suggested  ways  be  found  to  make  reading 
time  more  efficient.  Some  editors  feel,  however,  that  the  high  rate  of 
illiteracy  suggests  the  “no  time  to  read”  excuse  really  means  they 
don’t  subscribe  because  they  can’t  read. 

There  may  be  some  justification  for  this  argument,  but  the  Sunday 
circulation  picture  reflected  in  the  E&P  Year  Book  figures  is  a 
contradiction.  The  number  of  Sunday  newspapers  has  risen  consis¬ 
tently  almost  every  year  since  1919  to  a  record  high  of  802  in  1986. 
The  same  thing  has  been  true  of  total  Sunday  newspaper  circula¬ 
tion  —  a  record  high  of  58,924,518  copies  sold  every  Sunday  last 
year.  If  people  don’t  want  newspapers  or  can’t  read  them,  why  are 
they  continuing  to  buy  more  and  more  Sunday  papers?  Does  it  mean 
they  really  don’t  have  time  during  the  week  to  read  the  daily  paper 
but  they  still  have  the  newspaper  craving  and  have  the  time  to  satisfy 
it  on  Sundays? 

The  answers  to  these  and  other  questions  about  subscribers  and 
readership  of  daily  newspapers  are  crucial  and  must  be  found. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  established 
March  22. 1884:  Newspaperdom  established  March.  1892; 
the  Fourth  Estate.  March  1. 1894:  Editor  &  Publisher.  June 
29.  1901:  Advertising.  January  22.  1925. 


Editor 

Robert  U.  Brown 
Managing  Editor 
John  P.  Consol! 

Associate  Editors 
David  Astor.  George  Garneau. 

Debra  Gersh.  Andrew  Radolf.  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
West  Coast  Editor 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 
Sales  Representatives 
John  P.  Gardner.  Arthur  P.  Irving  III, 

Robert  J.  Mathes.  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Manager 
Claudia  Puusep 
Editorial  Production  Manager 
Danielle  Bizzarre 
Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Orlando  Velez 

OFFICES 

General:  11  West  19th  Street,  New  York,  N  Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg..  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau.  Sales  rep¬ 
resentative. 

Washington,  D.C.:  National  Press  Building.  Suite 
1128,  Washington.  D  C.  20045;  (202)  662- 
7234.  James  E.  Roper,  Editor. 

Long  Beach:  369  Seville  Way.  Long  Beach.  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Editor 

Los  Angeles:  3700  Wilshire  Boulevard.  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott.  Marshall.  Sands  &  McGinley,  ad  rep¬ 
resentatives. 

San  Francisco:  433  California  St.  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Patrick  F. 
Doyle — Scott,  Marshall,  Sands  &  McGinley.  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 


INDEX  TO  ISSUE 


About  Awards . 4 

Calendar . 2 

Classified  ads . 39 

Editorials . 6 

Fourth  Estate . 4 

Letters . 7 

Newspeople  in  the  news . 26 

News  Tech . 30 

Shop  Talk  at  Thirty . 48 

Syndicates . 34 


Microfilmed  copies  of  Editor  &  Publisher  are  available  from: 
University  Miciofilms  International.  300  North  Zeeb  Road. 
Ann  Arbor.  Ml  48106.  London:  18  Bedford  Row.  London. 
WC1 R4EJ.  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division.  Bell  &  Howell.  Old  Mansfield 
Rd.,  Wooster.  Ohio  44691. 


EDITOR  &  PUBLISHER  for  May  23,  1987 


Letters  to  the  Editor 


Defends  media’s  judgment  in  doing  Gary  Hart  story 


The  most  permanent  of  all  damage 
from  the  Gary  Hart  “affair”  may  be 
the  fact  that  the  public  asked, 
“Should  the  media  do  such  stories?” 

Even  worse  and  more  damaging  is 
the  fact  that  the  media  asked  the  same 
question  of  themselves. 

Any  man  who  loves  this  profession 
ought  to  have  a  most  sacred  prayer 
that  a  “free  press”  never  becomes 
monolithic  in  its  ethics  nor  is 
expected  by  the  public  to  have  a 
“code”  of  conduct.  If  the  First 
Amendment  means  anything  at  all,  it 
means  the  national  media  can  have  — 
should  have  —  as  many  different 
moral  judgments  as  it  has  decision 
makers. 

Our  First  Amendment  guarantee  of 
a  free  press  has  just  two  boundaries. 
The  first  are  the  words  of  Holmes,  “A 
free  press  does  not  give  a  man  a  right 
to  yell  ‘fire’  in  a  crowded  theater.”  In 
other  words,  media  decision  makers 
must  make  moral  judgments. 

The  second  boundary,  set  up  when 
we  found  the  Alien  and  Sedition  Acts 
unconstitutional,  decreed  that  these 
moral  decisions  the  media  must  make 
must  be  individual  ones.  If  that  means 
decisions  free  from  government  dic¬ 
tates,  it  also  means  freedom  from 
industrywide  or  professional  peer  dic¬ 
tates  disguised  by  the  word  “ethics.” 

A  monolithic  code  of  ethics 
becomes  more  of  a  danger  when  some 

Offers  correction  on 
historic  site 

In  your  convention  issue  of  May  2, 
there  are  a  couple  of  inaccuracies  of 
which  you  should  be  apprised,  both  in 
the  article,  “Historic  sites  in  journal¬ 
ism.” 

One  concerns  the  New  York  Times. 
The  story  says  the  paper  was  “origi¬ 
nally  at  West  42nd  Street.”  It  wasn’t. 
It  originally  was  at  1 13  Nassau  Street 
in  Lower  Manhattan. 

Another  concerns  James  Gordon 
Bennett.  The  founder  of  the  New 
York  Herald  was  anything  but 
eccentric.  It  was  his  son,  James  Gor¬ 
don  Benett  the  younger,  who  was 
eccentrfc  and  who  sent  Henry  Morton 
Stanley  to  find  Dr.  Livingston  in 
Africa. 

Hy  Turner 
Palm  Harbor,  Fla. 


dozen  international  conglomerates 
now  seem  to  determine  most  of  the 
nation’s  dialogue.  Local  managers, 
operating  on  SOPs  for  everything 
from  production  to  Christmas  bo¬ 
nuses,  find  it  far  too  easy  to  also  reach 
out  for  SOP  “ethics.”  In  fact,  they 
may  want  the  public  to  blame  “eth¬ 
ics”  for  the  fact  that  today’s  conglom¬ 
erate  media  product  becomes  the 
same,  city  to  city,  with  the  small 
exception  of  differing  nameplates  or 
call  letters. 

The  communications  profession  of 
this  nation  will,  we  hope,  always  be 
changing.  Right  now,  with  advertising 
as  the  media  commercial  ba.se,  we 
seem  to  be  condemned  to  a  few  con¬ 
glomerate  owners  who  control  not 
only  newspapers  and  the  electronic 
media  but  books,  magazines,  and  dis¬ 
tribution  systems. 

In  past  times,  the  media  has  had 
other  commercial  bases.  As  sure  as 
advertising  was  not  the  predominant 
commercial  base  at  the  time  the  First 
Amendment  was  written,  it  may  not 
remain  the  predominant  commercial 
base  of  the  media  in  the  future. 

In  spite  of  their  words  and  their 
efforts  to  the  contrary,  conglomerates 
inherently  must  become  monolithic, 
which  in  a  media  product  means  dull 
as  dishwater  and  unexciting  as  kissing 
your  sister.  New  ideas  are  essentially 


rebellious  and  undisciplined  things 
which  displace  comfortable  men  and 
accepted  shibboleths.  The  bureau¬ 
cracy  of  conglomeration  —  contrary 
to  what  the  bosses  may  hope  —  must 
have  a  vested  interest  in  squashing 
upstart  men  and  ideas. 

Only  if  we  allow  the  conglomerates 
to  fasten  on  the  nation’s  media  some 
imposed,  monolithic  code  in  the  name 
of  professional  “ethics”  for  handling 
all  the  Gary  Harts  of  our  future  will 
everything  be  lost.  For  that  code  will 
be  one  that  will  also  cement  into  place 
only  the  kind  of  “ethics”  which 
accommodates  just  one  kind  of  media 
commercial  base  —  the  one  we  now 
have. 

As  long  as  we,  who  love  this  busi¬ 
ness,  know  that  the  First  Amendment 
means  the  unchained  moral  judg¬ 
ments  of  any  who  would  follow  our 
profession,  there  will,  in  time,  evolve 
other  commercial  ways  for  free  men 
to  erect  other  types  of  “free  press” 
commercial  bases. 

The  media  and  the  First  Amend¬ 
ment  will  outlive  even  this  present  age 
of  the  conglomerate. 

Leiand  Smith 
Nashville,  Tenn. 

(Smith,  now  retired,  has  been  active 
in  all  phases  of  the  newspaper  busi¬ 
ness.) 


from 

TOKYO... 

“For  most  of  the  post-World  \i'ar  II  era,  the  United 
States  was  a  country  that  the  Japanese  liked,  ad¬ 
mired,  wished  to  emulate  and  trusted. 

“Today,  envy  of  America's  hroad  expanses  of 
land,  its  resources,  and  its  high  standard  of  liv¬ 
ing  remains.  It  is  the  No.  I  destination  for Japan’s 
ever-growing  numbers  of  overseas  travelers.  It 
also  is  the  country  that  most  Japanese  cite  in 
opinion  polls  as  the  foreign  nation  they  like  best. 

“America’s  popularity  ratings,  however,  are 
going  down.  More  and  more,  the  United  States  is 
being  cited  as  an  example  to  he  avoided,  not  emu¬ 
lated.  Admiration  is  being  replaced  hy  sym¬ 
pathy,  sometimes  pity.  And  trust  in  the  United 
States  is  falling.  ’’ 

— Sam  Jameson  of  the  Los  Angeles  Times 
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The  Syracuse  Newspapers 

take  pride... 


in  dots. 


Why?  Because  dots  are  the  basis  for  Letterpress 
reproduction.  And  we  excel  at  reproduction.  In  May, 

The  Post-Standard  won  first  prize  in  Eastman  Kodak’s 
“Run  for  the  Money”  contest  for  Canada  and  the 
United  States.  In  1979  the  Herald-Journal  took  first 
prize  in  the  same  contest.  Add  an  honorable  mention  in 
1983  and  that  makes  3  awards  in  the  last  7  years. 

In  Syracuse,  we  think  of  quality  reproduction  as  the 
cornerstone  of  our  news  products. 

That’s  why  we’re  just  as  proud  of  our  dots  as  we  are  of 
the  quality  of  our  reporting. 
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Recession  and  newspapers 

Slumping  economy  in  Denver  and  throughout  Texas  ieads 
to  severe  belt-tightening  at  several  daily  newspapers 


By  Mark  Fitzgerald 

There  won't  be  a  Fort  Worth 
(Texas)  Star-Teleftram  company 
picnic  this  summer. 

And  there  won't  be  any  Christmas 
bonus  in  the  year-end  paycheck  for 
Dallas  Morniufi  News  employees. 

These  are  just  two  of  the  smallest 
signs  that  the  severe  recession  in 
America's  oil  patch  has  begun  to  hit 
newspapers  hard. 

But  there  are  bigger  signs  of  trouble 
at  papers  in  the  once-prosperous 
energy  states:  mass  layoffs,  early 
retirement  plans  and  belt-tightening 
in  every  department. 

The  cuts  have  been  particularly 
deep  in  those  Sun  Belt  cities  that  must 
contend  not  only  with  slumping 
advertising  and  readership  —  but 
with  continued  competition. 

Even  the  most  successful  papers 
are  feeling  the  pinch. 

The  Dallas  Morninft  News  laid  off 
69  full-time  and  26  part-time  employ¬ 
ees  May  13.  In  December  the  paper 
had  already  shed  20  employees  in  an 
early  retirement  plan.  The  layoffs 
came  even  as  the  paper  boasted  that  it 
has  increased  its  advertising  market 
share. 

In  September,  just  before  the 
Times  Mirror  Co.  completed  its  sale 
to  William  Dean  Singleton,  the  rival 
Dallas  Times  Herald  slashed  its  work 
force  by  109  full-time  employees. 

In  Denver,  another  area  whose 
energy-based  economy  is  in  collapse, 
the  Denver  Post  announced  (May  20) 
it  intends  to  cut  employment  by  up  to 
200  jobs  over  the  next  several 
months. 

The  Post,  which  employs  more 
than  1,600  workers,  is  offering  buy¬ 
outs  and  “enhanced  termination  ben¬ 
efits”  to  its  management  and  non¬ 
union  employees  as  well  as  to  work¬ 
ers  in  two  unions,  the  Newspaper 
Guild  and  the  International  Associa¬ 
tion  of  Machinists  and  Aerospace 


“All  businesses  in  Texas  have 
been  hit  by  a  very  severe  economic 
problem.  All  this  is  showing  is  that 
newspapers  are  not  immune  to 
it.”  —  Fort  Worth  Star-Telegram 
publisher  Richard  L.  Connor. 

Workers. 

In  addition,  the  paper  will  seek  a 
wage  and  benefit  freeze  for  the  next 
two-and-a-half  years  in  the  six  union 
contracts  now  under  negotiation. 
Negotiations  with  a  seventh  union 
open  in  a  few  weeks,  the  paper  said. 

“In  an  effort  to  avoid  layoffs,  we 
have  carefully  built  a  program  of 
attractive  incentives  for  men  and 
women  to  leave  our  employment  and 
seek  other  opportunities.  The  ques¬ 
tion  of  layoffs  need  not  be  confronted 
if  enough  employees  voluntarily  leave 
the  company,”  Post  publisher 
Richard  T.  Schlosberg  III  said. 

Buyouts  will  be  offered  on  a  first- 
come,  first-served  basis.  The  eligibil¬ 
ity  period  will  run  from  May  28  to 
June  26.  The  paper  said  there  are  no 
departmental  goals  for  the  staff  reduc¬ 
tions. 

Newspaper  officials  again  denied 
that  the  reductions  were  a  first  step  in 
selling  the  Times  Mirror  Co. -owned 
paper. 


"The  paper  is  not  for  sale,”  said 
Carol  Green,  vice  president-human 
relations/  legal  affairs. 

“Our  commmitment  to  Denver  is 
obvious  by  our  recent  investment  of 
more  than  $56  million  in  a  modern 
new  production  facility,”  publisher 
Schlosberg  said. 

At  the  same  time,  the  daily  circula¬ 
tion  leader,  the  Rocky  Mountain 
News,  has  through  attrition  reduced 
its  part-time  workers  the  equivalent 
of  25  full-time  positions. 

Everywhere  through  the  oil  patch 
the  lament  is  the  same. 

“All  businesses  in  Texas  have  been 
hit  by  a  very  severe  economic  prob¬ 
lem,”  Fort  Worth  Star-Telegram 
publisher  Richard  L.  Connor  said. 
“All  this  is  showing  is  that  newspa¬ 
pers  are  not  immune  to  it.” 

“There  is  a  serious  recession  in 
Denver,  and  there  has  been  for  almost 
two  years,”  said  Green. 

“The  oil  and  gas  industry  has  col¬ 
lapsed,”  she  continued,  “Agriculture 
is  in  trouble,  mining  has  collapsed, 
retail  is  going  into  a  period  of  shrink¬ 
age,  housing  is  shrinking  or  pulling 
back  —  our  economy  is  basicaly  in  a 
standstill.” 

Newspapers  have  taken  various 
approaches  to  the  problem,  but  cut¬ 
ting  expenses  is  one  constant. 

Denver  newspapers  have  been  hit 
not  only  by  the  general  softness  of  the 
economy,  but  by  the  sudden  depar¬ 
ture  of  some  very  big  advertisers. 

On  May  4,  The  Denver  department 
store  chain  closed  its  doors.  Previ¬ 
ously,  such  big  advertisers  as  Handy 
Dan  and  Homecrafters  had  left  town. 

“The  economy  is  hitting  us  also  on 
revenue,”  said  Rocky  Mountain 
News  president  and  general  manager 
William  W.  Fletcher. 

At  the  Rocky,  that  has  meant  attri¬ 
tion  of  part-time  positions.  Fletcher 
said  the  year-to-year  levels  of  full¬ 
time  jobs  are  virtually  the  same,  but 
(Continued  on  page  22) 
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Controversial  rating  program 

Northwest  publishers  OK  plan  to  ‘evaluate*  14  colleges  in  their  area 
that  offer  journalism  majors;  offer  aid  to  cooperating  schools,  but  some  balk 


By  M.L.  Stein 

Northwest  publishers  have  given 
final  approval  to  a  controversial  pro¬ 
gram  to  rate  journalism  education  in 
their  area,  pledging  over  $100,000  in 
financial  aid  to  cooperating  schools. 

Its  designers  steered  away  from 
using  the  term  accreditation  to 
describe  the  program,  referring  to  it 
as  an  “evaluation”  of  14  four-year 
colleges  offering  journalism  majors. 

Since  the  idea  was  first  proposed 
about  a  year  ago,  it  has  drawn  sharp 
criticism  and  expressions  of  alarm 
from  some  officials  of  the  Accrediting 
Council  on  Education  in  Journalism 
and  Mass  Communications 
(ACEJMC),  the  national  accrediting 
body  for  journalism  education,  a  pow¬ 
erful  group  that  has  spent  nearly  50 
years  establishing  itself  as  the  sole 
arbiter  in  the  field. 

Responding  to  anticipated  objec¬ 
tions  from  the  journalism  education 
community,  Ted  Natt,  president  of 
Allied  Daily  Newspapers  and 
publisher  and  editor  of  the  Longview 
(Wash.)  Daily  News,  declared:  “We 
are  not  in  the  accrediting  business; 
we're  in  the  evaluation  business.” 

Allied's  board  of  directors  voted 
unanimously  at  its  annual  meeting 
May  15  in  support  of  the  program 
recommended  by  a  committee 
chaired  by  James  E.  Shelledy, 
publisher  of  the  Moscow  Idahonian. 

The  project  calls  for  each  Allied 
member  newspaper  to  assess  itself 
annually  50  per  paid  audited  sub¬ 
scriber.  This  is  expected  to  provide 
journalism  schools  and  departments 
with  over  $l(K),0()0  for  scholarships, 
professionals-in-residence  programs, 
off-campus  learning  experiences  and 
newspaper  work  opportunities  for 
faculty. 

In  addition.  Allied  will  give  SI (),()()() 
for  an  “Excellence  in  Journalism 
Education”  award  to  a  single  institu¬ 
tion  and  offer  such  other  bonuses  as 
student  internships,  free  subscrip¬ 
tions  to  journalism  school  libraries 
and  donated  equipment. 

The  committee  estimated  the  worth 
of  the  bonuses  at  $I50,()(K). 

To  qualify  for  Allied's  largesse,  the 
j-schools  must  indicate  their  willing- 


"We  are  not  in  the  accrediting 
business;  we’re  in  the  evaluation 
business."  —  Ted  Natt,  president, 
Allied  Daily  Newspapers. 


ness  to  take  part  in  the  program  by 
filling  out  a  pre-visit  questionnaire. 

Several  of  the  questions  reflect 
Allied  members'  long-  standing 
frustration  at  what  they  see  as  a  trend 
toward  theory  and  away  from  profes¬ 
sionalism  in  journalism  education. 

The  first  question  asks:  “To  what 
extent  is  professional  experience  a 
criterion  for  hiring  and  development 
of  the  faculty?” 

The  survey  also  inquires  if  the 
school  is  involved  with  newspapers, 
has  a  professional  advisory  commit¬ 
tee,  an  active  internship  program  and 
what  specific  “basic  skills  courses”  it 
offers. 

It  also  asks  about  the  school's 
“most  significant  research  projects” 
in  the  past  two  years  and  what  percen¬ 
tage  of  their  time  instructors  spend  on 
research.  However,  research  projects 
will  be  judged  on  their  “practical 
value  and  application”  to  students 
and  the  newspaper  field,  according  to 
the  program's  criteria. 

Allied  also  stated  that  for  a  school 
to  earn  a  “recommended”  designa¬ 
tion,  students  must  take  “not  less” 
than  75%  of  their  academic  credits  in 


liberal  arts.  This  generally  conforms 
to  ACEJMC's  “75-25  rule”  required 
for  accreditation. 

Programs  that  pass  muster  after 
Allied  campus  visits  will  receive 
“recommended”  status  and  become 
eligible  for  Allied  aid.  Visits  will  be 
conducted  every  two  years  in  con¬ 
trast  to  ACEJMC,  which  carries  out 
reaccreditation  visits  every  five 
years. 

Shelledy  told  E&F  that  journalism 
educators  in  the  area  reviewed 
Allied's  final  draft  of  the  evaluation 
program  and  that,  in  some  cases,  its 
language  was  modified  to  meet  partic¬ 
ular  objections. 

For  example,  he  noted,  one  part 
was  rewritten  to  allow  research  cred¬ 
its  to  be  considered  as  well  as  profes¬ 
sional  activity  in  rating  faculty. 

But  Shelledy  made  it  clear  that 
Allied  will  not  compromise  its  insis¬ 
tence  on  the  importance  of  practical 
experience  for  teachers. 

At  the  same  time,  he  urged  educa¬ 
tors  not  to  regard  the  evaluation  as  a 
threat  but  as  a  boon  to  their  efforts  in 
training  majors. 

“There's  nothing  to  be  afraid  of  in 
this,”  he  asserted. 

Although  they  had  expressed  initial 
misgivings,  faculty  members  from 
Northwest  schools  who  attended 
Allied's  conference  said  they 
expected  their  schools  to  go  along 
with  the  program. 

Dean  Arnold  H.  Ismach  of  the  Uni¬ 
versity  of  Oregon's  School  of  Jour¬ 
nalism,  told  E&P:  “I'm  supportive 
because  1  see  the  program  as  encour¬ 
aging  cooperation  between  journal¬ 
ism  schools  and  the  industry.  Most  of 
the  time  industry  ignores  us  and  now 
Allied  is  saying  'we  want  to  be 
involved  with  you.'” 

Ismach  described  his  faculty  as 
“less  positive”  about  the  Allied  con¬ 
nection  but  predicted  it  will  cooperate 
in  the  program. 

Oregon  is  one  of  five  Northwest 
schools  accredited  by  ACEJMC.  The 
others  are  Oregon  State  University, 
the  University  of  Washington,  the 
University  of  Alaska  and  the  Univer¬ 
sity  of  Montana. 

Professor  Thomas  H.  Heuterman 
of  Washington  State  University's 
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Department  of  Communications  and 
its  former  chairman,  said  Allied’s 
project  had  “raised  concern”  among 
his  colleagues  but  speculated  they 
will  go  along  with  it.  A  factor,  he 
noted,  will  be  the  publishers’  offer  of 
“potent  financial”  help  to  the 
schools. 

“I’m  not  totally  opposed  as  long  as 
we  don”t  have  to  become  involved  in 
a  whole  bunch  of  paper  work,”  com¬ 
mented  Fred  Zwahlen,  chairman  of 
Oregon  State’s  Journalism  depart¬ 
ment. 

He  added  that  among  the  student 
benefits  of  the  program  will  be 
Allied’s  help  in  providing  equipment 
and  new  technology. 

At  the  same  time,  Zwahlen  scored 
newspapers  for  not  paying  higher 
salaries,  asserting  that  “If  they  want 
better  graduates,  they  should  pay 
more.” 

He  cited  two  of  his  majors  who  took 
minors  in  computer  science.  Upon 
graduation,  he  recalled,  both 
accepted  Jobs  in  the  computer  indus¬ 
try  at  starting  salaries  of  $28,000  and 
$29,400  respectively. 

Kurt  Lang,  director  of  the  Univer¬ 
sity  of  Washington’s  School  of  Com¬ 
munications,  said  he  would  reserved 
final  Judgment  until  he  reads  Allied’s 
proposal,  but  he  commented: 

“I’m  not  averse  to  cooperating 
with  local  publishers  if  it  can  have  a 
positive  direction.  [The  evaluation] 
might  correct  some  misconceptions 
about  us.  But  why  can’t  Allied  work 
along  with  the  national  accrediting 
body?” 

Noting  that  his  school  is  regularly 
reviewed  by  ACEJMC,  he  asserted 
that  “We  can’t  subject  ourselves  to 
examination  by  every  group  that 


decides  it  wants  to  look  into  Journal¬ 
ism  education.” 

UW  professor  Don  R.  Pember  said 
he  will  vote  against  Joining  Allied’s 
program.  “1  will  support  ACEJMC,” 
he  vowed. 

Stressing  that  he  was  speaking  as 
an  individual,  Pember  added:  “We 
are  the  leaders  in  Journalism  educa¬ 
tion  in  this  part  of  the  world  and  other 
schools  are  coming  to  see  our  point  of 
view.  This  is  troubling  to  Allied, 
which  is  a  little  out  of  dafe  in  what  is 
happening  in  Journalism  education. 
They’re  trying  to  pull  back  to  stan¬ 
dards  that  existed  in  the  middle  of  this 
century.” 


Washington  is  considered  to  be 
more  oriented  toward  Journalism 
theory  and  research  than  other 
schools  in  the  area,  although  it  claims 
it  has  a  strong  professional  courses. 

In  reference  to  Allied’s  pledge  of 
financial  aid,  Pember  commented: 
“The  money  is  a  nice  thought  but  if 
it’s  distributed  to  all  14  schools  it 
amounts  to  a  little  less  than  $7,500  for 
each  of  them.  That’s  very  little  in 
today’s  educational  situation.” 

Dean  Joseph  Shoquist  of  the  Uni¬ 
versity  of  South  Carolina’s  College  of 
Journalism  and  past  president  of 
ACEJMC,  said  of  Allied’s  move: 
“The  fact  that  these  publishers  are 
concerned  about  the  quality  of  Jour¬ 


nalism  education  and  want  to  do 
something  about  it  is  commendable. 
But  I’m  not  sure  their  approach  will 
work  altogether  well.” 

Shoquist,  former  managing  editor 
of  the  Milwaukee  Journal,  opined 
that,  despite  Natt’s  disclaimer.  Allied 
is  attempting  an  accreditation  system. 

“If  they  have  the  resources,  power 
and  money  to  evaluate  those  Journal¬ 
ism  programs  properly  it  could  be  a 
useful  thing,”  he  continued,  “but  it’s 
a  very  ambitious  program.” 

Shoquist  also  said  Allied’s  evalua¬ 
tions  appear  to  have  a  “coercive 
quality”  in  that  schools  not  meeting 
the  criteria  will  be  excluded  from  ben¬ 


efits. 

“1  question  the  wisdom  of  that,”  he 
declared.  He  also  expressed  amaze¬ 
ment  at  Allied’s  plan  for  two-year 
revisits,  saying  it  would  impose  an 
enormous  amount  of  work  and  time 
for  its  members. 

The  educator  claimed  that 
ACEJMC  is  already  providing  “a 
good  process  of  accreditation.  It’s  not 
without  fault  but  it  does  a  good  Job.” 

In  questioning  whether  Allied’s 
publishers  are  qualified  for  the  com¬ 
plex  Job  of  accreditation,  Shoquist 
observed,  “Journalism  education 
consists  of  more  than  teaching  stu¬ 
dents  how  to  write  and  edit  the 
news.” 


“The  money  is  a  nice  thought  but  if  it’s  distributed 
to  aii  14  schoois  it  amounts  to  a  iittie  iess  than  $7,500 
for  each  of  them.  That’s  very  iittie  in  today’s 
educationai  situation.” 


New  York  Times  polls  presidential  candidates  on  personal  lives 


Two  New  York  Times  surveys  of 
presidential  candidates  have  raised 
more  debate  about  the  limits  of  press 
inquiry  into  the  personal  lives  of  pub¬ 
lic  figures. 

The  first  was  a  telephone  survey  on 
how  presidential  candidates  thought  a 
“hypothetical  presidential  candi¬ 
date”  should  answer  questions  about 
his  or  her  sex  life. 

“How  should  a  hypothetical  pres¬ 
idential  candidate  who  has  not  com¬ 
mitted  adultery  answer  the  question, 
'Have  you  ever  committed 
adultery?’  ”  the  survey  began. 

The  follow-up:  “How  should  a 
hypothetical  presidential  candidate 
who  has  committed  adultery  answer 
the  same  question?”  Answers  varied 
only  slightly,  all  the  way  from  “no 
comment”  to  “none  of  your  busi¬ 
ness.” 


Jesse  Jackson,  for  example,  said  he 
did  not  think  adultery  was  a  campaign 
issue.  And  Sen.  Joseph  Biden,  the 
Delaware  Democrat,  said  he  would 
respond  by  saying  his  sex  life  was 


News  coverage  of  political  candi¬ 
dates’  personal  lives  is  Justified  and 
should  be  expected,  said  former 
President  Jimmy  Carter. 

Carter,  speaking  at  a  panel  discus¬ 
sion  on  the  press  and  the  presidency, 
said  he  had  no  criticism  of  the  Miami 
Herald  story  that  led  to  the  demise  of 
Gary  Hart’s  presidential  campaign. 

“It  was  a  story  that  had  been  build¬ 
ing  for  years  .  .  .  regardless  of  the 
techniques  they  [the  newspaper]  used 


none  of  the  questioner’s  business. 

“We  told  [the  New  York  Times] 
that  this  was  beneath  the  dignity  of  a 
presidential  candidate  to  answer,” 
(Continued  on  page  32) 


or  the  complete  accuracy  of  the  story, 
1  don’t  have  any  criticism  to  make  of 
the  story,”  Carter  said.  “1  think  it 
was  true.” 

The  May  14  panel  discussion  was 
sponsored  by  Harvard  University’s 
Joan  Shorenstein  Barone  Center  on 
the  Press,  Politics  and  Public  Policy. 

During  the  1976  presidential  cam¬ 
paign  which  Carter  eventually  won, 
he  was  quoted  in  an  article  in  Playboy 
(Continued  on  page  32) 


Carter  says  Hart  story  was  justified 
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Stewart  and  Josette  Jackson,  New 
Haven  Register,  and  Steve  Isenberg 
(right).  New  York  Newsday. 


David  and  Barbara  Lyons  (left).  Odes-  John  J.  Curley  Jr.  (left),  Gannett  Co. 
sa  (Tex.)  American,  and  Carole  and  Tuck-  and  Joe  Pepe,  El  Paso  Times, 
er  Sutherland,  Sutherland  Media. 


Richard  Scudder  (left).  Media  News 
Group,  and  Newsday's  Robert  Johnson. 


Bernard  and  Margaret  Kokan  (left), 
Abitibi,  and  Nancy  and  Bill  Keating,  De¬ 
troit  Newspaper  Agency. 


Roger  and  Barb  Grier,  Hearst  Corp., 
and  Joe  Lafferty  (right),  Branham  News¬ 
paper  Sales. 


Lloyd  Schermer  (left),  Lee  Enterprises, 
andA.O.  "Punch"  Sulzberger,  New  York 
Times  Co. 
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Charles  Scripps  (left),  Scripps  Howard, 
and  Syl  and  Marite  Blish,  Domtar. 


Katharine  Graham,  Washington  Post 
Co.,  Carlo  Vittorini  (center).  Parade,  and 
S.l.  Newhouse  Jr. 


Lyle  Clay  III,  Clay  Communications, 
and  Marsha  Puskin. 


David  R.  Bradley,  St.  Joseph  (Mo.) 
News-Press  and  Gazette. 


Don  Johnson  (left),  Ithaca  Journal, 
Karen  Howze,  USATaday,  and  Ben  John¬ 
son,  Univ.  of  Missouri. 


Joseph  Barleffa  (lettj,  hreedom  News 
papers,  and  Hearst's  Robert  Danzig. 


im 


Publishers  socialize  at  the  ANPA  convention 


Tom  and  Edwina  Johnson,  Los  Angeles 
Times,  and  Reg  Murphy  (right),  Baltimore 


junn  ana  may  tiia  nauyniari,  wiiiunu 
Paper  Co.,  with  Stanton  Cook  (right). 
Tribune  Co.  of  Chicago. 


I  c  I  c  ■  TL  D  j  Maureen  and  Robert  Decherd  (left), 

Diane  and  Frank  Sav.no,  The  Record,  ^  ^  BeloCorp.,  and  Robena  and  Walter 

Bergen  County,  N.J.  Hvssman.  WEHCO  Media. 


EDITOR  &  PUBLISHER  for  May  23,  1987 


The  first  night  of  the  American  Newspaper  Publishers  Association  convention  is  traditionally  a  time  for 
renewing  industry  friendships,  and  this  year  was  no  exception. 

Publishers,  who  had  sat  through  a  chilling  rain  on  Ellis  Island  to  hear  President  Reagan  speak  during  the 
May  3  opening  ceremonies,  were  eager  to  partake  of  the  warmth  and  conviviality  that  awaited  them  at 
separate  receptions  hosted  by  Parade  and  USA  Weekend  at  New  York  City’s  South  Street  Seaport. 


\ 


Bernice  Ames,  Scarsdale  (N.Y.)  Inquir 
Dean  and  Adrian  Singleton,  Media  er,  and  Buddy  Hayden,  AD/SAT. 


News  Group,  and  Frank  McNulty  (right). 
Parade. 


Attorney  Morris  J.  Levin  (left),  and 
Scripps  Howard's  Jack  Howard. 


Ted  and  Kale  Parmelee,  Knight 
Ridder. 


From  left:  Charles  Scripps,  Scripps 
Howard,  Bob  Metz,  United  Media,  Bill 
Howard,  Twin  Falls  (Idaho)  Times- 
News,  and  Jim  Marshall,  Glens  Falls 
(N.Y.)  Post-Star. 


Betty  and  Burl  Osborne,  Dallas  Morn¬ 
ing  News,  and  Alice  Vittorini  (right).  Pa¬ 
rade. 


Max  and  Bertie  Sheiman  (left)  with 
Peggy  and  Dave  Starr,  Newhouse  News¬ 
papers. 


Pat  and  Bud  Innes  (left),  Bowater,  with 
Beverly  and  Ed  Olson,  Macon  (Ga.)  Tele¬ 
graph. 


Dave  Martens  (center)  of  Buckner  News 
Alliance  flanked  by  Sandra  and  Dave 
Hardy,  Calkins  Newspapers. 
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Battling  tribal  control 

Native  American  Press  editors  say  censorship  is  their  main  concern; 
but  the  Lakota  Times’  Giago  envisions  an  independent  newspaper  network 


By  M.L.  Stein 

They  are  newspapers  with  such 
names  as  the  Wotanin  Wowapi, 
Yakima  Nation  Review,  Camp  Crier, 
Windspeaker,  Seminole  Tribune,  The 
Circle,  Lakota  Times  and  Choctaw 
Community  News. 

These  and  some  75  other  publica¬ 
tions  in  the  U.S.  and  Canada  make  up 
the  Native  American  Press  Associa¬ 
tion,  which  held  its  third  annual  con¬ 
vention  in  Alburquerque,  N.M.,  last 
April. 

Most  are  weekly  or  monthly  news¬ 
papers  and  newsletters  published  on 
Indian  reservations  under  the  aegis  of 
a  tribal  council  or  administration.  On 
many  of  these  reservations,  unem¬ 
ployment  runs  as  high  as  909f. 

According  to  outgoing  NAPA 
president  Tim  Giago,  censorship  is  a 
serious  problem  for  many  in  the  orga¬ 
nization  whose  motto  for  the  conven¬ 
tion  was  “Pursuing  Excellence  in 
Journalism.” 

Giago  is  president  and  publisher  of 
the  Lakota  Times  in  Martin,  S.D., 
which  he  claims  is  the  only  indepen¬ 
dent  NAPA  newspaper. 

“The  other  papers  are  owned  by 
the  reservations,  which  are  federally 
funded,”  Giago  said  in  an  interview. 
“The  papers  are  run  by  people  who 
have  no  newspaper  experience  yet 
their  word  is  law.  If  a  story  upsets  a 
tribal  council,  it's  often  deleted.  The 
newspaper  is  expected  to  be  a  propa¬ 
ganda  tool  for  the  tribal  administra¬ 
tion.  It’s  that  simple.” 

Giago,  an  Ogalala  Sioux,  whose 
paper  covers  that  tribe,  related  that 
even  though  the  Lakota  Times  is  self- 
supporting,  his  car  has  been  fire- 
bombed  and  windows  shot  out  of  his 
office  because  of  stories  that  appar¬ 
ently  displeased  tribal  members. 

A  University  of  Nevada,  Reno, 
journalism  graduate,  Giago  said  sev¬ 
eral  other  editors  of  reservation 
papers  also  were  trained  in  Journal¬ 
ism,  adding;  “But  when  they  return  to 
the  reservation,  everything  they 
learned  in  J-school  about  freedom  of 
the  press  goes  out  the  window.  What 
they  can  apply  is  what  they  were 
taught  about  layout  and  editing.” 

However,  Giago  continued,  there 
have  been  tribal  chiefs  who  believed 


Tim  Giago 

in  a  free  press,  “but  when  they  left 
office,  their  views  went  with  them.” 

“The  president's  assessment  was 
supported  by  Laverne  TopSky,  editor 
of  the  Sho-Ban  News,  which  is  pub¬ 
lished  in  Fort  Hall,  Idaho,  and  repre¬ 
sents  the  Shoshone  and  Bannock 
tribes. 


involved,  they  are  very  likely  to  keep 
the  public  and  press  out,”  TopSky 
asserted.  “I'll  stay  as  editor  as  long  as 
1  feel  1  can,  but  1  don’t  know  who 
would  replace  me  if  I  leave,”  she  said. 

John  Martin,  assistant  editor  of  the 
monthly  Ute  Bulletin  in  Fort 
Duchesne,  Utah,  said  his  paper  sel¬ 
dom  is  subjected  to  direct  censorship 
but  “we  practice  a  lot  of  self-censor¬ 
ship.” 

A  tribal  complaint  can  be  expected 
if  the  Bulletin  prints  stories  involving 
whites,  he  commented. 

The  council  believes  a  tribal  news¬ 
paper  should  have  news  only  about 
Indians,  Martin  stated. 

Mary  Polanco,  who  has  been  edit¬ 
ing  the  biweekly  Jicarilla  Chieftain  in 
Dulce,  N.M.,  for  19  years,  conceded 
she  “walks  a  fine  line”  in  dealing  with 
tribal  government. 

“I  print  some  negative  things  as 
they  are,  but  I  don’t  write  about  fam¬ 
ily  disputes  in  the  tribe,”  she 
explained.  Polanco,  who  said  she  was 
once  fired  for  “political  reasons,” 
recalled  she  has  been  “disciplined 
verbally”  by  the  council  for  publish¬ 
ing  particular  stories. 

“1  tell  them  [the  council]  1  have 


“If  a  story  upsets  a  tribal  council,  it’s  often  deleted. 
The  newspaper  is  expected  to  be  a  propaganda  tool 
for  the  tribal  administration.” 


TopSky,  an  Idaho  State  University 
journalism  graduate,  said  that  techni¬ 
cally  all  stories  published  in  her  paper 
must  be  approved  by  the  tribal  coun¬ 
cil. 

“But  when  1  began  complaining 
often  about  missing  deadlines 
because  of  having  to  show  copy  to 
someone,  1  was  able  to  reach  an 
agreement  where  1  have  to  show  them 
only  ‘sensitive’  stories,”  she  related. 

TopSky  and  other  editors  also 
noted  that  tribal  councils  are  often 
difficult  to  cover  because  they  fre¬ 
quently  meet  in  closed  sessions, 
which  are  immune  from  state  open 
meeting  laws. 

“If  a  controversial  issue  is 


perfect  confidence  in  my  sources,” 
Polanco  declared. 

The  editor  of  the  Wotanin 
Wowapia,  Minnie  Two  Shoes,  said 
she  generally  is  under  no  restrictions 
in  publishing  but  recalled  that  the 
tribal  council  was  unhappy  with  a 
story  about  details  of  construction 
bidding  and  another  piece  about  the 
amount  council  members  receive  in 
per  diem  travel  allowance. 

One  convention  speaker,  Leonard 
Atole,  president  of  the  Jicarilla 
Apache  Tribe,  appeared  to  under¬ 
score  the  editors’  comments.  He 
called  on  the  NAPA  “to  take  the 
lead  in  promoting  understanding 
and  respect  for  the  efforts  of 
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tribal  governments. 

“Although  the  U.S.  Constitution 
supports  the  right  of  a  free  press,”  he 
went  on,  “the  Native  American  press 
must  be  careful  not  to  take  freedom  of 
the  press  to  its  extreme  by  overem¬ 
phasizing  events  that  reflect  nega¬ 
tively  on  tribal  governments.  Tribal 
governments  can  be  held  hostage  by 
such  negative  reporting  by  their  own 
news  media.  Rather,  the  Indian  news 
media  should  seek  to  treat  the  activi¬ 
ties  of  tribal  governments  fairly 
and  to  promote  their  positive 
activities.” 

Atole  also  contended  that  Indian 
publications  should  be  selective  in 
their  advertising  printing. 

“Certain  newspapers  are  intended 
for  information  of  tribal  affairs,  for 
tribal  members  only  and  should  be 
restricted  accordingly,”  he  con¬ 
tinued. 

“Tribes  have  the  power  to  control 
what  is  printed  for  general  informa¬ 
tion  and  what  is  for  tribal  informa¬ 
tion.” 

The  aforementioned  Jicarilla  Chief¬ 
tain  is  totally  owned  by  Atole's  tribe, 
with  the  tribal  council  serving  as  the 
paper’s  board  of  directors. 


Laverne  TopSky 


The  tribal  president  said  Indian 
newspapers  also  have  the  responsi¬ 
bility  of  placing  certain  issues  involv¬ 
ing  Indian  rights  before  the  general 
public  “in  a  truthful  and  comprehen¬ 
sible  manner  so  as  to  avoid  misinfor¬ 
mation  and  misunderstanding.” 

In  the  interview,  Giago  said  that 
Indian  newspapers  should  be 
removed  from  tribal  control  and,  like 
the  Lakota  Times,  operate  indepen¬ 
dently  while  serving  the  Indian  peo¬ 
ple. 

The  South  Dakotan  said  that  he  and 


Gerald  Garcia  Jr.,  president  and 
publisher  of  the  Bryan-Collene  Sta¬ 
tion  (Tex.)  Edfile.  are  moving  in  this 
direction  by  eventually  establishing  a 
number  of  independent  Indian  news¬ 
papers  around  the  country.  He  added 
that  they  expect  to  have  12  set  up  in 
three  years,  all  published  in  one  cen¬ 
tral  printing  plant.  Giago  said  he  has 
been  assured  of  technical  help  in  the 
operation  from  the  Gannett  Co. 

The  publisher  also  predicted  that 
his  chain  will  become  a  “catalyst”  to 
improve  the  quality  of  all  Indian 
newspapers. 

"This  could  be  a  journalistic  revo¬ 
lution  for  the  Indian  press.”  Giago 
exclaimed.  “Not  one  of  our  newspa¬ 
pers  is  25  years  old.  As  far  as  newspa¬ 
pers  are  concerned,  we  are  learning 
how  to  walk.” 

Giago  expressed  confidence  that 
modern  methods  can  produce  enough 
advertising  revenue  to  support  inde¬ 
pendent  papers. 

"The  average  tribal  chairman  looks 
at  the  newspaper  as  a  drain  on  the 
tribe's  assets,”  he  observed.  “He 
doesn't  see  it  as  an  asset  in  itself  that 
can  bring  income.” 


Wire  Service  Guild  pickets  UPl 

Guild  is  upset  over  management  decision  to 
cut  off  union’s  access  to  internal  message  wires 


By  Andrew  Radolf 

Members  of  the  Wire  Service  Guild 
formed  an  “informational”  picket 
line  outside  the  headquarters  of 
United  Press  International  to  protest 
management's  decision  to  terminate 
the  union’s  use  of  the  news  service's 
internal  message  wires. 

The  union  had  used  the  message 
wires  for  communicating  with  its  UPl 
members  since  1982. 

The  Wire  Service  intends  to  file  an 
unfair  labor  practice  charge  against 
UPl  with  the  National  Labor  Rela¬ 
tions  Board. 

The  union  said  45  of  its  members 
joined  the  picket  line  on  May  14, 
although  the  Associated  Press  put  the 
number  at  25. 

The  action  was  a  sign  of  increasing 
tension  between  the  Wire  Service 
Guild  and  management  who  have 
been  negotiating  since  March  2  for  a 
new  contract.  The  existing  labor 
agreement  expired  on  April  30  but  is 
continuing  in  force  during  the  talks, 
with  any  new  pact  retroactive  to  that 
date. 


The  union  charged  that  its  access  to 
the  message  wires  was  cut  off  just  as 
management  “raised  the  specter  of 
layoffs”  in  the  bargaining  session 
which  took  place  the  same  day  as  the 
picketing.  The  company  “stopped 
short  of  announcing  actual  firings,” 
the  union  said. 

Management  negotiators  told  the 
union  that  the  “no  layoffs”  portion  of 


Wire  Service  Guild  members  picket 
UPl  headquarters  in  Washington,  D.C. 


the  contract  expired  on  April  30, 
according  to  the  Wire  Guild. 

However,  UPl  spokesman  Chris 
Smith  said  the  “point  being  dis¬ 
cussed”  in  the  bargaining  session 
involved  “the  definitive  agreement” 
between  owner  Mario  Vazquez  Raha 
and  the  Guild,  which  was  signed  while 
he  was  seeking  to  purchase  the  news 
service  and  “guaranteed  there  would 
be  no  layoffs  through  the  existing 
terms  of  the  Guild  contract.” 

Smith  said  management's  position 
is  that  agreement  is  a  “wholly  sepa¬ 
rate  document  which  expired  on  April 
.30.”  He  added  that  UPl  is  not  plan¬ 
ning  any  layoffs  and  is  instead  seeking 
to  increase  its  news  staff. 

“The  provisions  of  the  definitive 
agreement  were  explicitly  incorpo¬ 
rated  into  the  contract,  which  was 
assumed  in  federal  bankruptcy  court 
by  the  new  purchaser,”  said  Dan  Car¬ 
michael.  secretary-treasure  of  the 
Wire  Service  Guild.  “The  contract 
itself  contains  an  evergreen  clause 
which  states  that  unless  there's  a 
strike,  and  as  long  as  negotiations 
{Continued  on  paf>e  22) 
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Latin  Americans  seek  ‘cuiturai  journalism’ 

Say  visiting  North  American,  European  reporters  cover  oniy  ‘earthquakes, 
debt  and  revoiution,’  whiie  ignoring  each  country’s  positive  aspects 


By  John  Consoli 

North  American  and  European 
news  organizations  that  send  report¬ 
ers  to  cover  Latin  American  countries 
should  make  sure  those  reporters 
have  an  understanding  of  that  coun¬ 
try’s  culture  and  historical  back¬ 
ground. 

That  theme  was  stressed  through¬ 
out  the  opening  day  of  the  36th  IPl 
General  Assembly  which  was  held  in 
two  Latin  American  cities  —  Buenos 
Aires  and  Montevideo  —  for  the  first 
time  in  the  organization’s  history. 

“Unfortunately,  it  is  not  uncom¬ 
mon  for  the  international  media  to 
deal  with  Latin  America  only  in  the 
name  of  disaster,”  said  professor  and 
author  Carlos  Puentes  of  Mexico, 
who  was  the  first  speaker  at  the  open¬ 
ing  day  session  in  Buenos  Aires. 
“Our  countries,  normally  invisible, 
then  appear  under  the  headings  of 
earthquake,  debt  and  revolution.” 

In  another  panel  entitled  “Report¬ 
ing  from  Latin  America,”  Antonio 
Rodriguez  Couceiro  of  the  Spanish 
news  agency  EFE,  spoke  about  the 
“language  difference,”  which  he 
claimed  was  a  problem  when  North 
American  and  European  news  organi¬ 
zations  report  from  Latin  America. 

He  said  the  problems  arise  not  in 
that  the  reporters  cannot  speak  the 
language  of  a  particular  Latin  Ameri¬ 
can  country,  but  in  that  they  have 
trouble  when  trying  to  “translate” 
the  information  they  gather. 

Rodriquez  Couceiro,  who  spent 
most  of  his  reportorial  years  covering 
South  America,  said,  “In 
Europe  .  .  .  when  we  say  Left,  Cen¬ 
ter  or  Right,  we  know  what  we  are 
talking  about.  However  these  terms 
vary  in  Latin  America.” 

“A  country  such  as  El  Salvador,” 
said  Puentes,  “starts  to  exist  from  the 
instant  that  the  great  international  tv 
chains  mention  it  on  a  daily  basis. 

“The  problems  of  Central  Amer¬ 
ica,  likewise,  seem  to  exist  only  when 
a  big  voice  from  Washington  drama¬ 
tizes  them,  places  them  in  the  so- 
called  ‘East-West’  conflict,  con¬ 
demns  them  to  the  fatality  of  falling 
dominos  and  speaks,  finally  of  ‘going 
to  the  source’  of  the  problems. 


“But  El  Salvador  was  already 
there.  It  has  been  there  for  five  centu¬ 
ries,  with  its  personality  and  its  cul¬ 
ture,”  Puentes  noted.  “The  problems 
of  Central  America  did  not  begin 
today.  They  have  their  origin  in  a 
conflictive  past.  They  are  not  part  of 
the  North-North  confrontation,  but  of 
South-South  history. 


More  coverage  of  the  36th  IPl  Gen¬ 
eral  Assembly  will  appear  in  next 
week's  E&P. 


“1  think,”  Puentes  declared,  “it  is 
the  duty  of  cultural  journalism  to  re¬ 
establish  such  perspectives  in  the 
name  of  basic  accuracy.  Our  nations 
must  be  understood  as  nations  with  a 
history,  peoples  with  a  culture  and 
bearers  of  the  problems  of  an  unre¬ 
solved  past.  If  this  is  not  understood, 
we  might  be  deprived  of  a  reasonable 
future. 


“Cultural  Journalism  is  an  essential 
vehicle  of  the  history  we  live,  of  the 
identity  we  possess,  and  of  the 
dynamics  Joining  personal  identity 
and  history. 

“Beyond  debt,  earthquake  and  rev¬ 
olution,  the  saving  virtue  of  Latin 
America  is  its  cultural  continuity,” 
Puentes  said.  “This  continuity  stands 
in  brutal  contrast  to  the  ruptures  of 
our  political  life.” 

In  the  session  entitled  “Reporting 
from  Latin  America,”  Walter  Hau- 
brich,  Latin  American  correspondent 
for  the  German  Frankfurter  Allf>e- 
meine  Zeitung,  agreed  that  the  feeling 
in  Latin  America  is  that  the  North 
American  and  European  press  have 
over  the  past  25  years  covered  strife 
and  revoiution  as  almost  the  exclu¬ 
sive  news  out  of  the  region. 

He  cited  the  Cuban  revolution, 
Allende’s  victory  in  1970  and  the  mili¬ 
tary  takeover  in  Chile  three  years 


later,  and  the  political  changes  in 
Argentina  and  Nicaragua  as  exam¬ 
ples. 

Very  few  in  the  European  media, 
Haubrich  said,  look  at  a  Latin  Ameri¬ 
can  country’s  history  and  its  culture 
to  assess  what  impact  that  has  had  on 
its  current  state  of  affairs. 

In  addition  to  covering  wars,  he 
said,  most  news  organizations  send 
reporters  to  Latin  America  only  when 
they  are  covering  visiting  heads  of 
state  who  are  passing  through. 

Laura  Lopez,  Time  magazine  cor¬ 
respondent  in  Nicagragua  observed, 
“There’s  a  natural  distrust  of  foreign 
correspondents  [by  L.atin  American 
government  officials]  because  they 
usually  report  only  negative  news.” 

During  a  question-and-answer  ses¬ 
sion,  Lopez  conceded  that  as  far  as 
Time  magazine’s  news  coverage  in 
Latin  American  goes,  the  policy  of 
the  magazine  has  been,  “If  Washing¬ 


ton  pays  attention,  we  [Time]  pay 
attention.” 

An  editor  from  Nigeria  cited 
another  example.  He  said  recently 
one  foreign  news  organization  had 
sent  in  a  young  “cub”  reporter  to 
cover  Lagos  and  two  other  regions  in 
Nigeria. 

This,  he  asserted,  is  no  easy  task 
even  for  Nigerian  Journalists. 

“Reporting  the  news  is  serious 
business,”  he  said.  “Why  send  in  a 
cub  reporter  who  is  not  familiar  with 
the  language  or  the  region?” 

The  IPl  meeting  opened  in  Buenos 
Aires  and  shifted,  after  three  days, 
across  the  La  Plata  River,  to  Montevi¬ 
deo,  Uraguay. 

The  opening  in  Buenos  Aires  was 
significant  in  that  the  country  in  1983 
instituted  a  democratic  form  of  gov¬ 
ernment  under  President  Raul  Alfon- 
sin  after  years  of  military  authori- 
(continued  on  page  32} 


“Beyond  debt,  earthquake  and  revolution,  the 
saving  virtue  of  Latin  America  is  its  cultural 
continuity,”  Fuentes  said.  “This  continuity  stands  in 
brutal  contrast  to  the  ruptures  of  our  political  life.” 
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Keeping  the  spotlight  on  PTL 

In  its  coverage  of  the  downfall  of  tv  evangelists  Jim  and  Tammy  Bakker, 
the  Charlotte  Observer  has  sought  to  avoid  becoming  a  part  of  the  story 


By  Garry  Boulard 

Despite  its  prominent  role  in 
breaking  the  story  which  led  to  the 
downfall  of  television  evangelists 
Jimmy  and  Tammy  Bakker,  the 
Charlotte  (N.C.)  Observer  has  gone 
out  of  its  way  to  avoid  comment  on 
the  nationally  followed  drama 
involving  hush  money,  sex  scandals, 
inflated  salaries,  internal  evangelical 
warfare. 

“What  we  didn’t  want  to  do  at  the 
outset  is  to  get  involved  in  a  situation 
where  we  became  a  part  of  the  story,” 
said  Richard  Oppel,  the  editor  of  the 
Observer.  “We’ve  had  requests  for 
interviews  from  all  of  the  major  televi¬ 
sion  networks,  all  the  national  news¬ 
magazines,  a  half-dozen  major  news¬ 
papers,  and  too  many  radio  and  tele¬ 
vision  news  stations  to  count.” 

Oppel  said  that  the  editorial  staff  of 
the  Observer  decided  against  talking 
about  the  Bakker  controversy,  which 
was  followed  by  an  administrative 
upheaval  at  the  television  show  Bak¬ 
ker  founded,  the  PTL  Club  (for 
“Praise  the  Lord”  or  “People  That 
Love”),  because  “We  felt  that  arti¬ 
cles  we  were  publishing  spoke  for 
themselves,  and  that  the  story  was  the 
PTL  and  not  the  Charlotte 
Observer.” 

Continued  Oppel:  “And  frankly,  as 
a  newspaperman.  I’m  uncomfortable 
when  a  TV  reporter  from  Long  Island 
or  someplace  calls  and  asks  some¬ 
thing  like  ‘How  do  you  feel?’  1  want  to 
say  ‘What  the  hell  do  you  mean,  how 
do  I  feel?  Real  fine,  how  do  you 
feel?’  ” 

The  Observer’s  story  on  the  Bak¬ 
ker  scandal  made  national  headlines 
on  March  20  when  Bakker,  attorneys 
for  the  PTL  Club,  and  the  Rev.  Jerry 
Falwell,  who  replaced  Bakker  as 
chairman  of  the  PTL  board  of  direc¬ 
tors,  called  the  newspaper  with  the 
news  that  Bakker  would  step  down  as 
chairman  and  television  host  of  the 
program.  Bakker  also  admitted  to 
paying  hush  money  to  a  New  York 
woman  in  excess  of  $  1 1 5 ,0(X)  after  she 
said  she  had  had  sexual  relations  with 
the  minister  in  a  Florida  hotel  room. 


(Boulard  is  a  New  Orleans-based 
free-lance  writer.) 


Richard  Oppel 


“That  was  the  only  time  they  called 
us  directly,”  said  Oppel,  who  listened 
to  the  Bakker  conversation  on  a  con¬ 
ference  call  in  the  Observer’s  offices. 
“They  called  because  they  were 
aware  that  we  were  preparing  an  arti¬ 
cle  about  the  hush  money,  and  they 
asked  to  be  given  an  opportunity  to 
talk  with  us  prior  to  publication.” 


importance  throughout  the  rest  of 
March  and  all  of  April.  In  a  series  of 
front-page  exclusives.  Observer 
reporters  Charles  Shepard,  Ed  Mar¬ 
tin,  Kathleen  McClain,  and  Elizabeth 
Leland,  among  other  reporters  on  the 
newspaper's  staff,  disclosed  that  the 
hush  money  paid  by  Bakker  went  as 
high  as  $265,000;  that  salaries  paid  to 
Bakker  and  his  wife  were  consistently 
in  the  six-figure  range;  that  the  Baton 
Rouge-based  evangelist  Jimmy  Swag- 
gert  was  being  blamed  for  starting 
false  rumors  against  the  Bakkers,  and 
that  the  Rev.  Bakker  was  said  to  have 
engaged  in  acts  of  homosexuality  and 
purchasing  prostitutes. 

Through  it  all,  the  Observer 
received  dozens  of  letters  from  sup¬ 
porters  of  Bakker  and  the  PTL  Club 
criticizing  the  newspaper’s  role  in  the 
story  and  even  received  condemna¬ 
tion  from  the  pulpit  when  the  Rev. 
Richard  Dortch,  who  succeeded  Bak¬ 
ker  as  host  of  the  PTL  Club  show, 
castigated  the  newspaper  for  its 
aggressive  reporting. 

“Jim  Bakker  was  not  their  prob¬ 
lem,  and  now  the  heat  is  on  me,”  said 
Dortch.  “Since  this  campaign  began, 
1  have  not  said  one  word  to  the  press, 
not  one,  and  that’s  the  way  it's  going 
to  be  .  .  .  Their  problem  is  not  Oral 
Roberts  or  Jerry  Falwell  or  Richard 
Dortch.  We  know  their  problem. 
They  just  haven’t  bowed  at  the  foot  of 


“We  felt  that  articles  we  were  publishing  spoke  for 
themselves,  and  that  the  story  was  the  PTL  and  not 
the  Charlotte  Observer.” 


The  Observer  agreed  to  listen  to 
Bakker’s  explanations  and  ran  a 
front-page  lengthy  statement  by  the 
minister  touching  upon  the  legal 
problems  facing  the  PTL  Club  and 
announcing  his  resignation.  The 
Observer  included  in  that  statement 
the  charge  by  Bakker  that  the  Knight- 
Ridder  newspaper  “has  attacked  us 
incessantly  for  the  past  12  years.” 

Both  Bakker’s  attack  upon  the 
credibility  of  the  Observer  and  the 
shocking  revelations  that  rocked  the 
supporters  of  the  PTL  Club  were 
themes  that  followed  in  growing 


the  Cross.” 

“There  was  quite  a  bit  of  anger  in 
some  of  the  letters  we  got  from  the 
PTL  partners,”  said  Oppel,  “but  we 
got  something  like  250  letters  or  so 
from  around  the  country  and  another 
250  letters  locally.  Those  from  the 
local  area  were  in  the  majority  sup¬ 
portive  of  the  reporting  we  had  done. 
Those  nationally  were  somewhat  less 
supportive,  probably  close  to  being 
split  evenly.” 

Oppel  added  that  the  ratio  of  sup¬ 
port  V5.  opposition  “followed  a  pat- 
(Continued  on  page  20) 
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$40,000  collected 
for  murdered 
carrier’s  family 

A  fund  of  nearly  $40,000  has  been 
collected  for  the  family  of  a  Spokane 
(Wash.)  Spokesman-Review  carrier, 
who  was  murdered  on  his  route  ear¬ 
lier  this  year. 

The  death  of  David  Ritchey,  32, 
also  brought  about  new  steps  to 
increase  safety  of  carriers. 

Ritchey,  who  was  over  six  feet  tall 
and  weighed  225  pounds,  was  found 
beaten  to  death,  his  body  unclothed 
from  the  waist  down. 

A  community  college  student, 
Ritchie  left  a  wife  and  two  children. 

Cowles  Publishing  Co.  has  offered 
a  reward  for  information  leading  to 
the  arrest  and  conviction  of  the 
slayer. 

Starting  with  its  own  $1,000  contri¬ 
bution,  the  company  also  launched  a 
fund  drive  for  the  victim’s  family, 
which  has  reached  nearly  $40,000, 
according  to  circulation  director  Nor¬ 
man  Gervais. 

Gervais  said  the  newspaper  also 
has  issued  flashlights  and  whistles  to 
all  its  contract  carriers.  In  addition, 
district  managers  and  truck  drivers 
are  making  regular  spot  checks  of  cir¬ 
culation  routes,  he  added. 

One  teen-age  carrier,  Rhonda 
Tamaki,  won  a  savings  bond  for  her 
idea  of  handing  out  notes  to  subscrib¬ 
ers,  asking  them  to  turn  on  their  porch 
lights  in  the  early  morning  hours.  Ger¬ 
vais  said  other  carriers  have  succes- 
fully  introduced  the  idea  along  their 
routes. 

La  Prensa  plant 
raided;  leaflets 
are  seized 

The  plant  of  suspended  Nicaraguan 
opposition  newspaper  La  Prensa  was 
recently  occupied  by  security  agents 
who  confiscated  copies  of  a  leaflet 
addressed  to  members  of  foreign  par¬ 
liaments  and  congresses  in  Managua 
for  a  meeting  of  the  World  Interpar¬ 
liamentary  Union. 

According  to  published  reports.  La 
Prensa’s  editors  said  they  had  pub¬ 
lished  the  leaflet  without  government 
permission,  which  is  forbidden. 

A  number  of  delegates  to  the  con¬ 
vention,  as  word  of  the  action  spread, 
went  to  La  Prensa  to  express  support, 
although  some  were  turned  away  by 
police. 

Violeta  Chamorro,  a  member  of  the 


family  that  owns  La  Prensa,  was 
quoted  as  saying,  “This  is  not  a  news¬ 
paper,  it’s  a  greeting  to  the  delegates, 
and  we  have  no  reason  to  ask  permis¬ 
sion.  If  you  think  it’s  a  protest,  that’s 
your  affair.  We  consider  it  a  greet¬ 
ing.” 

The  some  2,000  one-page  pam¬ 
phlets  reportedly  carried  the  logo  of 
La  Prensa  and  a  photo  of  slain  editor 
Pedro  Joaquin  Chamorro  Cardenal, 
above  which  was  one  of  Chamorro 
Cardenal’ s  favorite  slogans,  “With¬ 
out  press  freedom,  there  is  no  free¬ 
dom.” 


Southwest  Builder 
now  a  daily  paper 

On  Sunday,  May  17,  readers  of  the 
Southwest  Builder  of  Sulpher,  La., 
received  the  first  issue  of  the  new  and 
expanded  Builder  —  the  Southwest 
Daily  News. 

The  announcement  of  the  expan¬ 
sion  of  the  newspaper  to  five  days  a 
week  —  Sunday  through  Friday  — 
was  made  by  E.C.  Gensheimer,  presi¬ 
dent  of  News-Leader  Inc.,  and  Erbon 
W.  Wise,  publisher. 


Canada  court  rules 
daily  can’t  stop  trial 

The  Manitoba  Court  of  Appeal  has 
ruled  that  a  newspaper  does  not  have 
the  right  to  interfere  in  a  criminal  trial 
even  if  it  believes  the  court  is  violating 
its  constitutional  rights. 

The  three-judge  panel  unanimously 
ruled  that  the  Winnipeg  Free  Press 
followed  an  improper  procedure  by 
stopping  a  first-degree  murder  trial  to 
ask  that  its  rights  be  clarified  after  the 
Judge  cleared  the  public  and  press 
from  a  courtroom  to  conduct  a  hear¬ 
ing  on  the  suitability  of  one  of  the 
jurors. 

The  appeal  court  rejected  the  news¬ 
paper’s  application  for  the  release  of  a 
transcript  from  the  in  camera  hearing. 

The  court  said  the  Free  Press 
should  have  filed  a  civil  motion  in  the 
Court  of  Queen’s  Bench  asking  that 
its  rights  be  clarified  instead  of  raising 
the  issue  during  a  criminal  proceed¬ 
ing. 

Justice  Gordon  Hall  said  he 
believed  the  newspaper  may  have 
compromised  the  right  to  a  fair  and 
swift  trial  of  the  three  men  accused  of 
first-degree  murder  in  the  slaying  of 
another  man  last  year. 

—CP 


Boston  Globe 
sets  another 
classified  record 

The  Boston  Globe  reached  yet 
another  milestone  on  Sunday,  April 
26,  with  the  largest  classified  adver¬ 
tising  section  in  the  history  of  the 
paper  —  203  pages.  The  count 
exceeded  the  previous  record  by  12 
pages. 

Nearly  half  the  total  —  101 
pages  —  was  help  wanted  advertis¬ 
ing.  Real  estate  ads  accounted  for  63 
pages;  automotive,  3 1  pages,  and  mis¬ 
cellaneous,  eight  pages. 

The  Sunday,  April  26  issue  of  the 
Globe  was  the  fourth  time  in  the  last 
14  months  that  the  Globe  has  set  a 
record  for  total  classified  advertising 
in  one  paper.  The  previous  records 
occurred  in  1986:  April  6,  168  pages; 
May  18,  172  pages;  and  Sept.  7,  191 
pages. 


ACB  helps  clients 
use  co-op  collars 

The  Advertising  Checking  Bureau 
Inc.  is  heading  into  its  second  year  of 
providing  clients  with  a  series  of  origi¬ 
nal  articles  that  guide  co-op  managers 
in  many  of  the  things  they  need  to 
know. 

William  Panczak,  ACB’s  senior 
vice  president  for  customer  and  trade 
relations,  noted  that  clients  are 
encouraged  to  submit  ideas  for  what 
they  would  like  to  see  covered. 

In  addition,  the  ABC  has  come  up 
with  a  new  format  that  presents 
clients’  co-op  plans  to  newspapers, 
emphasizing  that  the  client  wants  to 
get  co-op  dollars  spent  in  newspa¬ 
pers. 

ACB  is  also  encouraging  clients  to 
put  together  their  own  cover  letters, 
spelling  out  how  they  think  the  news¬ 
paper  can  best  encourage  the  retailer 
to  spend  more  co-op. 

ANPA  Foundation 
materials  available 

The  American  Newspaper 
Publishers  Association  Foundation 
has  announced  the  availability  of  new 
materials  produced  by  journalism 
educators  covering  newspaper  eco¬ 
nomics  and  management  and  com¬ 
puter-based  learning  and  production 
techniques. 
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The  Tandy  102  (26-3803)  is  a  slim,  light  portable  that 
gives  you  complete  computing  power  at  an  entry-level 
price.  Its  small  size  makes  it  ideal  for  writers  and  re¬ 
porters,  salespeople  on  the  go  and  busy  travelers. 

The  Tandy  102  is  ready  to  start  working  right  away, 
with  five  instant-on  programs,  an  40  x  8  display  and  a 
telephone  modem — all  in  a  unit  that  weighs  only  three 
pounds!  Use  the  102  as  a  personal  word  processor, 
address/phone  directory,  appointment  calendar  and 
telephone  auto-dialer.  Access  other  computers  or  na¬ 
tional  information  services  by  phone  with  the  built-in 
modem  and  communications  program.  You  can  even 
write  your  own  programs  in  BASIC. 

The  Tandy  102  is  remarkable — but  we  don’t  stop 
there.  For  even  more  power,  there’s  the  Tandy  200. 


The  Tandy  200 — packed 
with  features  for  only  *799 


The  Tandy  200  (26-3860)  is  a  powerful  problem 
solver,  perfect  for  accountants,  financial  planners, 
or  anyone  who  works  with  figures.  For  complex 
spreadsheet  analysis  and  calculations,  we  put  popular 
Multiplan™  software  into  the  200’s  permanent  memory. 
Perform  sales  forecasts,  budgeting,  pricing,  engineering 
calculations  and  more. 

The  200’s  features  include  the  BASIC  program¬ 
ming  language,  a  built-in  direct-connect  modem  ^ 
and  a  larger  40  X  16  display  with  double-height 
characters  for  maximum  legibility.  An  enhanced 
version  of  the  Tandy  102’s  easy-to-use  word  proc- 
essing  program  makes  the  Tandy  200  especially 
useful  for  memos,  reports  and  correspondence.  Four 
other  “instant-on”  programs  are  an  appointment  calen¬ 
dar,  address-and-phone  directory,  and  telephone  auto- 
dialer.  It’s  serious  computing  in  a  small  package. 

Need  more  storage?  We  have  a  battery-powered  disk 
drive  to  make  your  portable  even  more  versatile. 

^  Portable  Disk  Drive  2 

. „ _ _  Add  our  Portable  Disk 

Drive  2  (26-3814)  to  your 

V  portable  computer  for  only 

$199.95.  You’ll  be  able  to 
store  up  to  200K  of  data  on 
standard  3V2"  disks.  You  can 
use  this  drive  almost  any- 
where,  because  it’s  powered 
by  four  “AA”  batteries  or  op- 
tional  AC  adapter. 


Send  me  an  RSC-17B  Computer  Catalog 

Mail  To:  Radio  Shack,  Dept.  87-A-1173 
300  One  Tandy  Center,  Fort  Worth,  TX  76102 


Name 


Company 


Address 


Phone 


TANDY  COMPUTERS:  In  Business  . . .  for  Business” 


Prices  apply  at  Radio  Shack  Computer  Centers  and  participating  stores  and  dealers.  Multiplan/TM 
Microsoft  Cap. 


Radio  /haek 

The  Technology  Store' 

A  DIVISION  OF  TANDY  CORPORATION 
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Observer 

(Continued  from  page  17) 


tern  we’ve  noticed  over  the  years.” 
According  to  the  Observer  editor, 
who  said  his  newspaper  has  been 
reporting  on  the  PTL  Club  since  its 
inception  in  Charlotte  in  1974,  “those 
people  who  write  to  us  nationally 
often  have  not  seen  the  Observer  but 
are  reacting  to  what  they’ve  seen  or 
heard  on  the  PTL  show.” 

The  Observer  did,  however, 
receive  praise  from  an  unexpected 
corner  when  the  Rev.  Falwell  told  his 
hometown  congregation  in  Lynch¬ 
burg,  Va.,  after  he  took  over  the 
direction  of  the  PTL  Club,  that  he  was 
impressed  with  the  newspaper  for 
holding  back  its  initial  story  on  Bak- 
ker’s  sexual  liaison  with  the  New 
York  woman  and  the  hush  money  that 
followed  until  the  Bakkers  had  time  to 
prepare  an  official  response. 

“The  Charlotte  Observer,  to  their 
credit,  held  back  the  article  and  did 
not  publish,”  Falwell  said.  “.  .  .  The 
Charlotte  Observer  did  a  very  honor¬ 
able  thing  and  held  the  story  —  and 
they  had  all  the  facts.  They  needed  no 
more  confirmation.” 

The  Observer  also  won  a  certain 


You  douH 
have  to  he  a 
computer 
wizard  to  use 
Papertrak7 

At  Data  Sciences  we  understand 
that  you’re  a  newspaper  expert, 
not  a  computer  expert.  We  un¬ 
derstand  that  you  want  a  com¬ 
puter  system  to  solve  problems, 
not  create  them. 

That’s  why  we  designed  a 
computer  software  family  which 
is  easy  to  learn,  and  easy  to 
use — Papertrak? 

Papertrak™  has  the 
power  to  handle  Circu¬ 
lation  Management, 

TMC,  Display  Adver¬ 
tising  and  General 
Accounting. 


amount  of  negative  criticism  for  a 
series  of  editorial  cartoons  penned  by 
former  staff  cartoonist  Doug  Marlette 
which  portrayed,  among  other 
images,  Falwell  as  a  serpent  in  a  tree 
and  Jesus  Christ  casting  a  plaintive 
eye  toward  Heaven,  obviously  dis¬ 
gusted  with  the  goings-on  of  the 
earthly  television  evangelists. 

The  Rev.  Dortch  said  on  a  nation¬ 
ally  broadcast  segment  of  the  PTL 
Club  that  the  serpent  represented  the 
devil  and  indicated  “what  that  news¬ 
paper  is  really  thinking.”  Said  Oppel, 
“We  received  about  40  letters  on  the 
serpent  cartoon,  and  all  but  one  was 
critical  of  it.” 


“The  Charlotte 
Observer,  to  their  credit, 
held  back  the  article  and 
did  not  publish,”  Falwell 
said. 


Despite  such  detractors,  though, 
Oppel  said  he  was  generally  satisfied 
with  the  Observer’s  coverage  of  the 
Bakker-PTL  scandal  and  thought 
most  of  the  newspaper’s  readers  were 
too.  “I’m  pleased  with  our  staff.  I 
think  they  conducted  themselves  pro- 


Your  personnel  can  be 
trained  and  running  on  this  sys¬ 
tem  in  a  matter  of  hours. 

If  Papertrak™  sounds  too 
good  to  be  true,  call  us  for  a 
free  hands-on  demonstration  to¬ 
day.  Decide  for  yourself 
just  how  easy  the 
Papertrak™  system  will 
be  to  use — for  everybody. 
Call  800-826-7245 


Data  Sciences,  Inc. 


Since  1972 
8555  16th  Street 


SEE  US  AT  ANPA 
BOOTH  #1910 

Silver  Spring,  MD  20910 


fessionally  and  discreetly.  To  my 
knowledge  we  have  not  made  any 
errors  in  the  reportage.” 

Besides  providing  daily  coverage  of 
the  scandal,  the  Observer  also  sent  a 
staff  reporter  to  Virginia  to  cover  Fal- 
well’s  activities  there,  another 
reporter  to  Palm  Springs,  Calif.,  to 
write  about  the  Bakkers’  mysterious 
life  behind  the  walls  of  their  West 
Coast  compound,  and  picked  up  the 
exclusive  story  from  New  York  pro¬ 
filing  the  woman  who  claimed  to  have 
been  paid  hush  money  by  Bakker. 

The  Observer  also  provided  a 
detailed,  lengthy  biography  of  the  life 
of  Jimmy  and  Tammy  Bakker,  thor¬ 
ough  analysis  of  the  corporate  struc¬ 
ture  of  the  PTL  Club,  the  differences 
between  Falwell’s  fundamentalism 
and  Bakker’ s  evangelism,  and  several 
behind-the-scenes  glimpses  at  the 
power  struggles  going  on  within  Bak¬ 
ker’ s  religious  organization. 

Despite  the  wide  range  of  coverage, 
Oppel  said  he  tried  to  remember  that 
“We’ve  got  to  keep  some  perspective 
on  this  story  .  .  .  There  were  many, 
many  other  stories  that  needed  to  be 
reported  and  we  didn’t  assume  that 
our  readers  wanted  to  read  only  about 
the  PTL  Club.” 

Oppel  added  that  he  felt  good  about 
pursuing  the  scandal  in  the  manner 
that  the  Observer  had  and  that  he  was 
concerned  about  the  “instinct  for 
pack  journalism”  among  the  national 
press  that  followed  the  Observer’s 
exclusives. 

“The  story,  really,  in  our  judg¬ 
ment,  was  the  misuse  of  donor 
money,  used  for  hush  money  in  this 
case  to  cover  up  a  sexual  encounter 
and  other  extravagances.  What  I  saw 
with  the  media  was  a  good  deal  of 
stumbling  over  one  another  to  docu¬ 
ment  the  sexual  foibles  of  people.” 

Added  Oppel:  “When  you’re 
involved  in  a  story  that’s  as  sensitive 
as  this  was,  you  should  obviously 
make  sure  that  nothing  is  in  the  paper 
that  can’t  be  supported  with  demon¬ 
strable  fact  ...  I  was  uncomfortable 
with  the  journalists  who  came  here  to 
pursue  the  sexual  indiscretions  with¬ 
out  showing  how  it  related  to  the 
accountability  and  disclosure  of 
financial  dealings.” 

Davies  will  head 
community  group 

Michael  J.  Davies,  editor  and 
publisher  of  the  Hartford  Courant, 
has  been  named  chairman  of  Leader¬ 
ship  Greater  Hartford,  a  10-year-old, 
non-profit  organization  that  provides 
a  vehicle  for  people  to  come  together 
and  to  increase  their  involvement  in 
community  problem-solving. 
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But  we  think  the 
mentally  retarded 
should  be  cared for. 

Patty  choked  to  death. 

Bernard,  once  hyperactive, 
was  inartive  for  days  after  being 
given  too  much  medicine. 

Richard  ended  up  with  second 
degree  bums,  when  ne  was  washed. 

Each  lives  in  Ohio.  Each  had 
been  victimized  by  an  intended 
"reform”  movement  that  has  left 
thousands  in  Ohio  and  elsewhere 
unattended  and  mistreated. 

Originally,  the  concept  of  taking 
the  retarded  out  of  Ohio’s  Orient 
State  Hospital  was  to  make  them 
feel  less  remote,  more  a  part  of 
a  community. 

But  soon  the  fiscal  benefits  of 
closing  state  institutions  over¬ 
shadowed  the  humanitarian 
concerns. 

The  former  residents  of  the 
state  hospital  were  scattered  at 
CTOup  homes  and  centers  aaoss 
the  state. 

The  state  “contraaed  out” 
with  private  companies  to  run  the 
facility  or  build  new  ones.  In  some 
cases  its  selections  of  contractors 
were  highly  questionable.  Accord¬ 


ing  to  the  Cincinnati  Enquirer,  a 
public  official  helped  a  local  com¬ 
pany  get  a  $3 1 1 ,360  mant  to  buy 
ten  group  homes.  At  the  same  time 
the  official  was  accepting  sub¬ 
stantial  campaign  contributions 
from  the  company. 

Proponents  of  ‘  ‘contracting 
out”  public  services  to  private 
companies  say  you  get  more 
service  at  less  cost. 

But  the  tmth  is  when  all  the 
costs  are  considered,  "contract¬ 
ing  out”  usually  ends  up  costing 
more,  not  less. 

Private  businesses  have  to 
make  a  profit.  That  often  means 
cutting  corners,  hiring  fewer  and 
less  experienced  employees. 

Going  private  means  an 
agency  is  no  longer  accountable 
to  the  taxpayers.  Minority  hiring 
programs  are  often  disregarded. 

And  there  is  the  age-old 
problem  of  corruption. 

So,  what  many  officials  are 
finding  out  is  that  “contracting 
out”  in  mental  health,  or  many 
other  fields  looks  better  on  paper 
than  it  does  in  praaice. 

But  in  Massachusetts,  in  Colo¬ 
rado,  in  Rhode  Island,  Governors 
like  Mike  Dukakis,  Dick  Lamm  and 
Edward  DiPrete  have  shown  the 


answer.  They’ve  redeployed 
their  state  financial  and  human 
resources  into  state-operated,  high 
quality  institutional  and  commu¬ 
nity-based  care  for  the  mentally 
ill  and  the  mentally  retarded. 

They’ve  learned  that  privat¬ 
ization  and  profit  don’t  help  the 
homeless.  Tney’ve  learned  that 
government  workers  want  to 
make  the  changes  America  needs 
to  make  quality  care  available  for 
people  too  poor  and  too  sick  to 
seekitontneirown. 

We  want  you  to  know  more 
about  the  pitfalls  of  privatiza¬ 
tion.  AFSCME  has  published  a 
new  book  entitled  When  Public 
Services  Go  Private.  We’d  like  to 
send  you  a  free  copy.  Mail  this 
coupon  today. 
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,AESCME 

iJ  Send  to:  1625  L  Street.  N.W. 
Washington,  D.C.  20036  or 
CaU  (202)  429-1000. 
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Organization . 


Cutbacks 

(Continued  from  page  9} 

the  shrinkage  in  part-time  hours 
worked  is  the  equivalent  of  25  full¬ 
time  positions. 

“They  are  all  over  the  place,” 
Fletcher  said  of  the  reductions. 

Dallas  economic  problems  are 
almost  exact  to  those  in  Denver. 

Not  only  has  the  energy  industry 
collapsed,  but  retailing  has  undergone 
a  radical  restructuring  —  a  restruc¬ 
turing  whose  bottom  line  means  fewer 
advertising  dollars. 

Having  flown  even  higher  than 
Denver,  the  Dallas  fall  has  been 
harder. 

“We  had  become  such  a  competi¬ 
tive  battle  ground  for  retailers  around 
the  country,”  said  Jeremy  L.  Hal- 
breich.  Morning  News  executive  vice 
president  and  general  manager. 
“Where  a  city  might  have  two  or 
three  big  departments  stores,  we  had 
five  or  six.  It  was  the  same  with  food 
stores  .  .  .  This  restructuring  in  a 
sense  had  to  happen  sometime.” 

It’s  happened  now. 

Dillard  Department  Store  bought  a 
local  competitor,  Joseke’s,  and  has 
reduced  its  advertising.  Safeway,  the 
big  grocery  chain,  closed  131  of  its 
north  Texas  stores. 

Most  of  the  Morning  News  layoffs 
were  in  the  production  side,  espe¬ 
cially  the  press  and  platemaking 
rooms  and  the  composing  depart¬ 
ment. 

“What  we  very  specifically  did  not 
do  was  impact  on  our  editorial  depart¬ 
ment,”  Halbreich  said. 

And  he  added  that  company- 
ordered  reductions  in  travel  are  not 
intended  to  affect  news  coverage. 

“Primarily  that’s  business  travel. 
Instead  of  sending  half  a  dozen  people 
to  the  ANPA  [American  Newspaper 
Publishers  Association]  meeting  in 
Las  Vegas  next  month,  we’ll  send  two 
or  three.  That  kind  of  thing,”  Hal¬ 
breich  said. 

“We’ve  been  cutting  costs  for  the 
last  18  months  now,”  he  added. 
“We’ve  been  asking  people  to  look  at 
their  expenses  on  a  monthly,  weekly, 
and  sometimes  it  seems  almost  a  daily 
basis.” 

All  employees,  however,  will  be 
affected  by  the  Morning  News’  deci¬ 
sion  to  eliminate  its  traditional  year- 
end  holiday  bonus,  which  amounted 
to  2%  of  an  employee’s  annual  wages. 

At  the  Fort  Worth  Star-Telegram, 
publisher  Connor  said  he  hopes  a 
series  of  austerity  measures 
announced  in  April  will  make  layoffs 
unnecessary. 

In  fact,  the  paper  actually  now  has 


1 0  to  1 5  more  people  than  it  had  a  year 
ago  at  this  time,  Connor  noted. 

Connor  said  the  paper  plans  to  cut 
expenses  by  $2  million  to  $2.5  million 
through  this  year. 

The  paper  expects  to  lose  about 
$1.5  million  in  revenue  due  just  to  the 
closing  of  the  Safeway  stores,  Connor 
said.  And  in  a  memo  to  the  1 ,230  Star- 
Telegram  employees,  Connor 
reported  that  an  unidentified  “major 
advertiser  who  ran  over  $1  million  in 
advertising  with  us  last  year  has  cut 
his  budget  by  one-half  or  more.” 

Salaries  have  been  frozen  “for  an 
indefinite  period,”  and  the  Christmas 
bonus  —  traditionally  totaling  two 
weeks’  pay  —  will  be  cut  at  least  in 
half. 

According  to  reporter  Jerry  Flem- 
mons,  who  wrote  a  book  about  the 
Star-Telegram’s  founding  publisher, 
this  will  be  the  first  time  in  60  years 
the  bonus  has  been  cut. 

Similarly,  the  company  picnic, 
which  the  newspaper  said  cost 
$15,000,  will  be  eliminated  this  sum¬ 
mer. 

Facing  a  7%  increase  in  newsprint, 
the  Star-Telegram  is  also  going  to 
reduce  its  paper  use,  Connor  said. 

He  added,  however,  that  the  news 
hole  will  not  decrease. 

“Almost  all  of  [the  decrease]  is 
coming  out  of  the  promotional 
budget,  our  in-house  ads.  We  intend 
to  give  our  readers  a  full  report  on  the 
news,”  he  said. 

And  Connor  said  he  hopes  the 
“moves  we’ve  taken  should  be 
enough  to  get  us  through  the  year  and 
end  the  year  on  a  strong  note.” 

Still,  he  said,  the  austerity  is  likely 
to  continue  for  some  time. 

“What  we  very 
specifically  did  not  do 
was  impact  on  our 
editorial  department,” 
Halbreich  said. 


“The  problems  that  we  have,”  he 
observed,  “are  not  the  kind  that  go 
away  in  a  hurry.” 

Further  south  in  Texas,  the  Austin 
American-Statesman  (April  22)  shed 
26  full-time  and  seven  part-time  posi¬ 
tions  through  a  combination  of  lay¬ 
offs,  attrition  and  early  retirement. 

Just  as  in  Dallas  and  Fort  Worth, 
publisher  Roger  Wintzel  said,  “The 
big  hit  we  took  was  the  purchase  of 
Joske’s  by  Dillard.”  With  the  end  of 
competition  between  the  stores,  the 
American-Statesman  lost  a  $l-million 
advertising  account,  he  said. 

The  paper  has  “not  touched  the 
newsroom”  in  its  cost-cutting  efforts. 


he  said. 

Instead,  the  American-Statesman 
has  been  saving  paper  by  moving  to  a 
10-column  classified  ad  format  and 
dramaticaly  reducing  the  use  of  color, 
which  cuts  down  on  waste. 

The  March  consolidation  of  the 
a.m.  and  p.m.  editions  also  helped,  he 
point  out. 

Kintzel  ended  a  telephone  inter¬ 
view  with  a  note  of  hope: 

“I  don’t  think  we’re  bottomed  out 
yet,  but  I  sense  it’s  coming  to  a  con¬ 
clusion.  And  it’s  got  to  get  better.” 

Guild  pickets 

(Continued  from  page  15) 

continue,  all  terms  and  conditions  of 
employment  remain  in  effect.” 

Carmichael  said  that  “all  terms  and 
conditions”  means  that  both  the  no¬ 
layoffs  clause  and  access  to  the  mes¬ 
sage  wires  must  remain  in  effect. 

The  contract  contained  no  language 
about  the  union’s  having  access  to  the 
message  wires,  but  Carmichael  said 
that  since  it  had  been  a  “right  granted 
to  the  union  in  1982”  it  was  a  part  of 
the  agreement. 

Wire  Guild  president  Kevin  Keane 
said  in  a  bulletin  to  employees  that  the 
union  would  take  UPI  to  court  if  any 
union  members  are  laid  off  as  well  as 
take  every  dismissal  to  arbitration. 

“The  union  believes  UPI’s  posture 
is  an  attempt  to  intimidate  the  work 
force  into  accepting  an  unacceptable 
contract,”  Keane  stated  in  the  bulle¬ 
tin. 

In  its  own  bulletin  to  employees, 
DPI  management  said  it  was  termi¬ 
nating  access  to  the  message  wires 
because  it  was  concerned  about 
“both  labor  and  libel  law.  The  com¬ 
pany  feels  it  has  no  choice  but  to  insist 
that  the  company  —  and  not  the 
union  —  control  the  company’s 
wires. 

“The  company  does  not  take  this 
stance  in  any  effort  to  prevent  the 
union  from  communicating  with 
employees.  To  the  contrary,  the  com¬ 
pany  will  continue  to  provide  the 
union  with  bulletin  boards  in  all 
bureaus  and  departments  for  that  pur¬ 
pose.” 

Smith  added  that  UPI  wanted  to 
bring  its  policies  into  conformity  with 
those  of  other  companies  which 
“don’t  allow”  unions  the  use  of  their 
internal  communications. 

Keane  said  the  union  was  “not 
fooled  by  your  libel  claims”  and 
charged  UPI  management  was  seek¬ 
ing  “to  cut  off  employees  from  faster 
and  effective  communication  from 
their  union.  We’re  disappointed  that 
this  management  is  directly  attacking 
the  right  of  employees  to  know.” 
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Non-contact  bearers  and 
constan^stroke  injectors 
provide  10  reasons . . . 

. . .  Mitsubishi  newspaper  offset  press  units 
wiii  print  better,  iast  ionger  and  require  iess 
maintenance  than  any  other  unit  avaiiabie  today. 


1.  Mitsubishi-engineered  newspaper  offset 
press  units  aliow  use  of  non-contact 
bearers.  No  contact  means  they  can't  wear 
out.  2.  Use  of  non-contact  bearers  lets  you 

adjust  cylinder  squeeze  without  having 
to  pack  the  plate.  3.  Non-contact  bearers 
also  allow  you  to  easily  adjust  Impression 
the  entire  length  of  the  cylinder 
4.  Use  of  non-contact  bearers  results  in  bet¬ 
ter  synchronization  of  rolling  between 
blanket  and  plate  cylinders.  5.  The  heavier 
frames  and  cylinders  that  allow  use  of 
non-contact  bearers  provide  better  control 
of  image  reproduction  due  to  reduced  cy¬ 
linder  vibration. 


6.  Ali  Mitsubishi  units  can  be  equipped  with 
constant-stroke  ink  injectors.  Their  steady- 
state  mechanism  design  and  use  of  fewer 
moving  parts  combine  to  produce  longer 
life  than  variable-stroke  injectors.  7.  That 
same  steady-state  design  also  means  less 
maintenance  than  variable-stroke  injectors. 
8.  Constant-stroke  injectors  allow  rapid 
changeover  of  Inks.  9.  The  injectors  are 
electrically  driven  with  the  press,  providihg  a 
positive,  non-drip  shutoff.  10.  Unified  con¬ 
trol  of  injector  system  drive  motor  speed 
aliows  you  to  change  Ink  flow  across 
the  entire  web  with  the  touch  of  a 
button. 


There  are  mahy  more  reasons  why  Mitsubishi  press  units  provide  consistently  superior 
performance — whether  it  be  image  quality,  productiyity  or  reduced  maintenance.  We'd  like 
to  talk  with  you  about  what  a  Mitsubishi  press  can  do  in  your  situation.  Stop  by  our  Booth 
NO.  1680  at  the  Las  Vegas  anpa/TEC  '87  Exposition,  June  6-10, 1987. 


MITSUBISHI 

HEAVY  INDUSTRIES.  LTD. 


S/87-7755 


Bantam  Books  has  become  one  of  the  world’s  largest  and  most  successful 
book  publishers  with  innovations  like  the  “instant  book,’’  and  blockbusters  like 
lacocca:  An  Autobiography,  the  best-selling  non-fiction  hardcover  in  history. 
Alberto  Vitale,  president  and  CEO  of  the  newly  formed  Bantam,  Doubleday, 
Dell  Publishing  Group,  says:  “Bantam,  like  Digital,  believes  customer  service 
is  the  backbone  of  its  business.  Our  Digital  computer  network  handles  on-line 
order  processing,  telemarketing,  inventory,  and  all  financial  services.  The  net¬ 
work  ties  these  functions  together,  so  we  get  very  fast  turnaround.’’ 

This  enables  Bantam  to  ship  over  10  million  books  a  month  all  over  the 


‘A  computer  network  so 
powerful,  it  can  help 
Bantam  compress  a 
one-year  publishing  cycle 
into  three  days!’ 


world.  It  also  creates  opportunities,  as  Vitale  explains:  “We  are  one  of  the  few 
publishers  who  can  put  out  an  instant  book.  When  the  U.S.  Olympic  hockey 
team  beat  the  Russians  on  a  Sunday  night,  we  had  Miracle  on  Ice  in  bookstores 
that  Thursday  morning.’’ 

Digital’s  whole  idea  of  making  computer  systems  that  network  together  has 
always  been  to  give  organizations  like  Bantam  a  competitive  advantage.  To  get 
your  own  competitive  advantage  now,  write  to:  Digital 
Equipment  Corporation,  200  Baker  Avenue,  West  Concord, 

Massachusetts  01742.  Or  phone  your  local  sales  office. 


mmm 


©  Digital  Equipment  Corporation  I9H7.  The  Digital  U)gt)  is  a  trademark  of  Digital  Equipment  Corporation 


NEWSPEOPLE  IN  THE  NEWS 


Arthlr  Ochs  Sulzberger,  chair¬ 
man  and  chief  executive  officer  of 
The  New  York  Times  Company  and 
publisher  of  the  New  York  Times,  has 
been  unanimously  elected  chairman 
of  the  Metropolitan  Museum  of  Art  in 
New  York  City  by  the  board  of  trus¬ 
tees. 

Sulzberger,  a  trustee  of  the 
museum  since  1968,  has  served  on  the 
executive  committee  since  1985  and 
on  the  acquisitions  committee  since 
1970.  As  chairman  of  the  visiting  com¬ 
mittee  to  the  department  of  arms  and 
armor,  he  has  led  a  drive  to  raise 
funds  for  renovation  of  those  gal¬ 
leries. 

The  Sulzberger  family  has  been 
associated  with  the  museum  since 
1935.  His  father,  the  late  Arthur  Hays 
Sulzberger,  was  a  trustee  from  1945  to 
1964.  His  mother,  Iphigene  Ochs 
Sulzberger,  was  elected  a  benefactor 
in  1981  in  recognition  of  her  support 
as  a  donor. 

*  *  * 

Paul  Janensch,  general  news 
executive  for  Gannett  Co.,  Inc.,  and 
former  executive  editor  of  the  Cou¬ 
rier-Journal  and  Louisville  Times,  has 
been  appointed  a  senior  managing 
editor  of  Gannett’s  Westchester 
Rockland  newspapers  in  New  York 
state. 

He  will  direct  news  operations  of 
the  Nyack  Journal-News  and  partici¬ 
pate  in  long-range  planning  for  the 
W-R  group. 

Janensch  replaced  Richard  Leon¬ 
ard,  who  was  named  managing  edi¬ 
tor  of  the  Vineland  (N  .J .)  Times  Jour¬ 
nal,  also  a  Gannett  newspaper. 

*  *  * 

John  J.  Russell  was  named  assis¬ 
tant  city  editor  of  the  Aurora  (III.) 
Beacon-News,  replacing  John  T. 
Cannon,  who  joined  the  San  Diego 
Tribune  as  an  assistant  city  editor. 


Lyle  Boone  has  been  named  to  the 
new  position  of  assistant  managing 
editor/graphics  at  the  Des  Moines 
Register. 

Previously  design  director  for  the 
newspaper,  he  is  in  charge  of  the 
photo  and  graphics  operations. 
Boone  has  been  a  member  of  the 
Register’s  art  staff  for  the  past  20 
years. 

Loren  Doppenberg  is  the  new  art 
director,  filling  the  vacancy  created 
by  Boone’s  promotion.  He  has  been  a 
Register  artist  for  eight  years  and 
prior  to  that  worked  for  newspapers 
in  Orange  City  and  Sheldon,  Iowa. 

*  *  * 

Diana  M.  Zinda,  display  advertis¬ 
ing  manager  of  the  Baltimore  Sun 
since  1985,  is  the  newly  appointed 
advertising  director.  She  succeeded 
Peter  L.  Stegner,  who,  after  holding 
the  position  since  1982,  resigned  last 
month  to  pursue  other  business  inter¬ 
ests. 

A  graduate  of  West  Virginia  Uni¬ 
versity  with  a  degree  in  journalism 
and  a  marketing  minor,  Zinda  joined 
the  retail  advertising  staff  of  the  Sun 
in  1979  after  working  in  broadcast  and 
newspaper  sales.  She  became 
national  advertising  manager  in  1983 
and  the  next  year  had  the  added 
responsibility  of  supervising  major 
retail  account  coverage. 

*  *  * 

Mitchell  Fink,  a  Los  Angeles 
Herald  Examiner  reporter,  was 
named  Page  2  columnist,  writing  the 
newspaper’s  column  focusing  on  the 
Hollywood  community. 

He  joined  the  staff  in  1978  as  a  pop 
music  columnist  and  reported  on  the 
entertainment  business  before  mov¬ 
ing  to  local  news  in  1985.  Previously, 
the  native  New  Yorker  was  editor  of 
Record  World  magazine  and  a  music 
columnist  for  Family  Circle. 


At  Los  Angeles  Herald  Examiner, 
Andrea  Herman  has  been  named 
managing  editor/features  and  Wil¬ 
liam  Bramhall  has  been  appointed 
political  cartoonist. 

Herman  previously  worked  at 
United  Press  International  head¬ 
quarters  in  Washington,  D.C.,  as 
assistant  managing  editor  for  fea¬ 
tures.  She  has  held  a  variety  of  posi¬ 
tions  in  her  27-year  career,  including 
music  and  dance  critic  for  the  San 
Diego  Tribune,  feature  writer  for  the 
English-language  edition  of  the  Mai- 
nichi  Daily  News,  Tokyo,  and  daily 
columnist  for  the  Baltimore  News 
American.  She  also  worked  for  the 
Chicago  American  and  the  Iowa  City 
Press-Citizen. 

Bramhall  moves  to  his  new  position 
after  three  years  as  a  graphic  designer 
for  the  newspaper.  During  the  last 
three  months,  his  illustrations  and 
political  cartoons  also  appeared  on 
the  editorial  pages. 

*  *  * 

Richard  Asinof  has  been  named 
publisher  of  a  newly  formed  weekly 
newspaper  division  of  the  Eagle  Pub¬ 
lishing  Co.,  Pittsfield,  Mass.,  whose 
flagship  is  the  Berkshire  Eagle  in 
Pittsfield. 

Asinof  was  formerly  assistant  news 
editor  of  the  Greenfield  (Mass.) 
Recorder,  editor  of  Environmental 
Action  magazine,  Washington,  D.C., 
and  managing  editor  of  Valley  Advo¬ 
cate,  Amherst,  Mass. 

His  responsibilities  include  the 
Manchester  (Vt.)  Journal;  State  Line 
Free  Press,  North  Canaan,  Conn.; 
Standard  Press,  Hoosick  Falls,  N.Y.; 
and  Washington  County  Post,  Cam¬ 
bridge,  N.Y. 

*  *  * 

Richard  S.  Zesk  was  appointed  to 
the  new  position  of  marketing  direc¬ 
tor  for  the  Waterbury  (Conn.) 
Republican,  the  American  and  the 
Sunday  Republican. 

He  will  oversee  the  newspapers’ 
advertising  and  circulation  depart¬ 
ments. 

Zesk  joined  the  Waterbury  newspa¬ 
pers  as  advertising  director  in  1979 
after  31  years  in  various  posts  at  the 
New  Britain  (Conn.)  Herald.  He  has 
been  a  vice  president  of  American- 
Republican  Inc.,  since  January. 

Also,  Edward  J.  Winters  was 
named  circulation  manager  of  the 
newspapers.  He  began  his  career  at 
the  newspapers  in  1968  as  circulation 
district  sales  manager  and  since  then 
has  served  in  a  variety  of  positions, 
most  recently  assistant  circulation 
manager. 
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DONALD  "Chip"  MAURY,  who  spent 
20  years  in  the  U.S.  Navy  as  a  photog¬ 
rapher  and  twice  was  named  Military 
Photographer  of  the  Year,  has  been 
appointed  photo  editor  of  the  India¬ 
napolis  Star. 

Maury  has  been  director  of  photog¬ 
raphy  for  the  Providence  Journal-Bul¬ 
letin  since  1981,  after  joining  the 
newspaper  in  1979  as  weekend  picture 
editor. 

He  served  as  photo  chief  for  Pacific 
Stars  &  Stripes  in  Tokyo  and  had  three 
Vietnam  combat  tours.  After  his  1975 
discharge,  Maury  was  a  staff  photog¬ 
rapher  for  the  Associated  Press  in  Bos¬ 
ton,  covering  the  Northeast  and 
Canada. 


James  G.  Frenya  has  been  pro¬ 
moted  to  distribution  center  supervi¬ 
sor  for  the  Plattsburgh  (N.Y.)  Press- 
Republican.  He  has  been  in  the  Otta- 
way  Newspapers’  circulation-man¬ 
agement  training  program  for  the  past 
year  and  previously  was  a  circulation 
district  manager. 

♦  *  * 

Charles  Kolsky  has  rejoined  the 
Syracuse  (N.Y.)  New  Times  as  adver¬ 
tising  director.  A  New  Times  adver¬ 
tising  sales  representative  during 
1980-84,  he  most  recently  has  been 
sales  manager  of  The  Legislative 
Gazette,  Albany,  N.Y.,  and  of  The 
Patent-Trader,  a  Westchester 
County,  N.Y.,  semiweekly. 

*  *  * 

David  E.  Clayton  joined  the 
Auburn  (N.Y.)  Citizen  as  assistant 
city  editor,  a  new  position.  He  was 
managing  editor  of  the  Malone  (N.Y.) 
Evening  Telegram. 

Other  recent  additions  to  the  Citi¬ 
zen  staff  include: 

Thomas  Stephen  Collins,  who 
has  worked  for  the  State  Department, 
to  cover  county  government; 

Tamara  Lyn  Aldus,  a  former 
reporter  for  the  Brunswick  (Maine) 
Times-Record  and  the  Bangor  Daily 
News,  to  cover  the  city  of  Auburn; 

Christina  M.  Salvador,  a  Univer¬ 
sity  of  Missouri  photojournalism 
graduate,  to  news  photographer. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 

(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 

39  Years  Nation-Wide  Personal  Service 


At  the  Tribune  Company,  Robert 
D,  Bosau  was  appointed  vice  presi¬ 
dent  of  human  resources  and  Dennis 
R.  Homerin  was  named  labor  rela¬ 
tions  director  and  labor  counsel,  a 
new  position  in  the  department. 

Bosau,  who  joined  the  Chicago  Tri¬ 
bune  Company  in  1971  as  personnel 
supervisor,  has  held  management 
positions  within  the  newspaper  and 
served  as  president  of  Penny  Saver 
Publications  and,  most  recently, 
president  of  Tribune  Community 
Publications  for  which  he  continues 
to  have  responsibility. 

Homerin  joined  the  Tribune  Com¬ 
pany  from  Seyfarth,  Shaw,  Fair- 
weather  &  Geraldson  in  Chicago, 
where  he  was  a  partner  specializing  in 
labor  and  employment  matters  and 
provided  labor  counsel  to  the  newspa¬ 
per  company. 

,  Carrier- 
Insurance 


Richard  M.  Harnett  has  joined 
Market  News  Service  as  an  editor  in 
the  San  Mateo,  Calif.,  office,  moving 
from  United  Press  International’s  San 
Francisco  bureau,  where  he  had 
served  as  bureau  manager  and  state 
editor  since  1982. 

He  will  edit  political  and  financial 
news  for  the  service’s  bureaus  world¬ 
wide  and  report  financial  events  in 
California. 

Also,  Tabassum  Zakaria  joined 
the  Market  News  bureau  in  New 
York.  She  has  worked  for  the  Asso¬ 
ciated  Press,  United  Press  Interna¬ 
tional  and  the  Hartford  Courant. 

*  *  ♦ 

Curtis  Coghlan  has  been  named 
managing  editor  of  the  Jackson 
(Tenn.)  Sun.  Formerly  city  editor  of 
the  Jackson  (Miss.)  Daily  News, 
Coghlan  began  working  as  interim 
city  editor  for  the  Sun  last  January. 
Both  the  Sun  and  the  Daily  News  are 
in  the  Gannett  Newspapers  group. 

Also,  at  the  Jackson  Sun,  Angela 
Andrews  has  been  named  controller. 
She  formerly  was  senior  accountant 
for  Mississippi  Publishers  Corp., 
Jackson,  publisher  of  the  Daily  News. 
*  *  * 

Alan  D.  Newborn  was  promoted 
to  vice  president  of  advertising  for 
The  Journal  of  Commerce,  New 
York.  He  replaces  Jeff  Kleinman, 
who  is  leaving  the  company  to 
become  national  sales  manager  for 
East-West  Network,  Inc.,  publisher 
of  in-flight  magazines,  based  in  New 
York. 

Newborn  joined  the  Journal  in  1960 
and  most  recently  has  been  director  of 
international  sales. 


Up  to  $750,000  on- 
duty  medical  protection 
for  youngsters  under  18. 
24-hour  protection  on  and 
off  duty  for  carriers  1 8  and 
older. 

The  cost?  Just  pennies  a 
day.  Call  for  details.  Ask 
about  Carrier  and  Dealer 
Bonding,  Uxi. 


Originator:  Carrier  Aetidenl 
Insurance.  Newspaper  Independent 
Contractor  Bond 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 
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NEWSPEOPLE  IN  THE  NEWS 


Howard  Mullenary  has  been 
named  general  manager  and  chief 
executive  officer  of  the  Orange  Coast 
Daily  Pilot,  Costa  Mesa,  Calif.  He 
formerly  was  marketing  director. 

Also,  Guy  Ferraro  is  the  new  cir¬ 
culation  director  of  the  newspaper, 
having  moved  from  circulation  sales 
manager  of  the  Orange  County  Regis¬ 
ter,  Santa  Ana. 


John  T.  Hogan  is  the  newly  named 
circulation  manager  of  the  Chicago 
Sun-Times.  He  most  recently  served 
three  years  in  the  same  capacity  at  the 
Washington  Times,  and  before  that 
was  with  the  Chicago  Tribune  in  vari¬ 
ous  roles  including  circulation  sales 
operation  manager  and  regional  sales 
manager. 


Glenn  R.  Dodd,  81,  a  copy  editor 
and  makeup  editor  for  the  San  Diego 
Tribune  for  25  years,  died  of  a  heart 
attack  April  25  in  Salt  Lake  City. 

He  joined  the  Tribune  in  1946  after 
working  for  several  newspapers, 
including  the  Salt  Lake  City  Tribune, 
the  Houston  Chronicle  and  the  Daily 
Oklahoman,  Oklahoma  City.  He 
began  his  career  in  1926  at  the  Little 
Rock  Daily  News  and  in  World  War  11 
joined  the  Army  Air  Corps  and  served 
in  public  relations  at  a  San  Marcos, 
Texas,  base.  Dodd  was  a  past  presi¬ 
dent  of  the  San  Diego  chapter  of  the 
Newspaper  Guild. 


Dave  Herman,  80,  a  Washington 
Post  writer  in  the  1930s  and  a  sports 
and  entertainment  publicist  in  the 
Washington  area  until  he  retired  for 
health  reasons  in  1978,  died  April  29 
at  his  home  in  Silver  Spring.  He  had 
Parkinson’s  disease. 

SNIdlETS  {snig'iuy. 

any  word  tliat  doesn’t  appear 
in  the  dictionary  but  should 


Now’s  the  time  to  get 
SNIGLETS  for  your  newspaper. 


Tim  Page,  a  classical  music  and 
cultural  events  writer  for  the  New 
York  Times  since  1982,  is  now  classi¬ 
cal  music  critic  for  New  York  News- 
day's  entertainment  section. 

Page’s  work  has  appeared  in  a  num¬ 
ber  of  publications  and  he  teaches 
music  criticism  at  the  Julliard  School 
and  the  Manhattan  School  of  Music. 


Gary  Berkley  has  been  promoted 
to  president  and  publisher  of  the 
Belleville  (111.)  News-Democrat. 

The  newspaper,  owned  by  Capital 
Cities/ABC,  Inc.,  is  published  seven 
days  a  week  in  the  St.  Louis  area. 

Berkley  joined  the  staff  in  1978  as 
advertising  manager  and  became  vice 
president  of  marketing  in  1984  and 
general  manager  last  July. 


—  OBITUARIES  - 


Herman  had  moved  to  Washington 
in  1932  after  working  for  the  Rich¬ 
mond  Times  Dispatch.  During  World 
War  11,  he  served  in  the  Army  and 
was  sports  editor  for  the  Pacific  edi¬ 
tions  of  Stars  and  Stripes. 

*  *  * 

Ting-Yung  Hang,  79,  a  former  edi¬ 
tor  in  chief  and  publisher  of  the  China 
Tribune  in  New  York,  died  of  cancer 
May  9. 

A  native  of  China,  he  came  to  the 
United  States  near  the  end  of  World 
War  11  and  joined  the  Tribune  staff  in 
1951  as  an  editor  and  rose  to  editor  in 
chief  and  publisher  of  the  Chinese- 
language  publication. 

*  *  ♦ 

Theodore  Shabad,  65,  a  foreign 
correspondent  and  editor  for  the  New 
York  Times  and  in  recent  years  an 
adjunct  professor  of  geography  at 
Columbia  University,  died  May  4  of  a 
heart  attack  while  riding  home  from 
the  Times  in  a  taxi. 


BRATTLED 

(brat'  uUi) 

adj.  The  unsettling  feeling,  at  a 
stoplight,  that  the  busloM  of  kids  that 
just  puU^  up  beside  you  is  making 
fun  of  you. 
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Dirk  Beveridge  has  been 
appointed  Associated  Press  corre¬ 
spondent  in  Roanoke,  Va.,  in  trans¬ 
fer  from  the  Phoenix  bureau.  He  pre¬ 
viously  worked  for  the  Columbia 
(Mo.)  Daily  Tribune. 

Beveridge  succeeds  Dorothy 
Gast,  who  was  promoted  to  corre- 
pondent  in  charge  of  the  Cleveland 
bureau. 

Joel  Williams  was  named  corre¬ 
spondent  in  Harlingen,  Texas,  trans¬ 
ferring  from  Dallas  where  he  joined 
the  staff  last  year.  Williams  succeeds 
Jennifer  Dixon,  who  transferred  to 
the  Dallas  bureau. 


Born  in  Berlin,  he  moved  to  France 
with  his  mother  and  stepfather  in  1933 
and  came  to  the  United  States  five 
years  later.  He  earned  a  bachelor’s 
degree  in  geography  from  the  College 
of  the  City  of  New  York,  joined  the 
Times  in  1943  as  a  copyboy  and  soon 
was  promoted  to  a  mapmaker’s  job. 

Shabad  left  the  newspaper  in  1946 
to  work  for  publishers  of  atlases  and 
rejoined  the  Times  as  a  copy  editor  in 
1950.  Interspersed  with  periods  on 
the  foreign  desk  in  New  York,  he 
served  four  stints  abroad,  first  in  1960 
as  Paris  correspondent  for  the  inter¬ 
national  edition.  He  was  in  Moscow 
during  1961-66  and  twice  more 
between  1972  and  1973. 

In  1975,  Shabad  earned  a  master’s 
degree  from  Columbia  and  the  next 
year  was  awarded  a  doctorate  in  ge¬ 
ography  based  on  the  accumulation  of 
his  life’s  work. 


Richard  B.  Tuttle,  52,  editor  and 
publisher  of  the  Elmira  (N.Y.)  Star- 
Gazette,  died  of  cancer  May  4. 

He  had  been  with  the  newspaper 
for  seven  years  and  was  named 
publisher  slightly  more  than  a  year 
ago. 

A  native  of  Florida,  Tuttle  had 
worked  as  a  reporter  and  city  editor 
for  the  Miami  Herald  and  also  was 
editor  of  the  Suffolk  Sun,  Long 
Island,  N.Y. 

He  joined  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  as  assistant 
managing  editor  in  1969  and  was 
named  managing  editor  the  following 
year.  He  moved  to  the  Star-Gazette 
as  executive  editor  in  1980. 
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Six  years  ago 
there  was  only  one 
IJNIMAN  4/2  press 

Today  we  are 
the  world  leader. . . 


Braxil 


New  Zealand  TbaUand 


Ireland 


with  sales  of  more  than  100  presses  to 
mid  size  newspjymrs  —  worldwide. 
UNIMAN  4/2  is  the  fastest  selling  press 
in  newspaper  history,  with  an  average 
of  20  complete  presses  sold  every  year. 
We  created  a  demand  for  UNIMAN  4/2 
by  offering  a  heavy-duty  press  at  an 
attractive  capital  investment.  A  press 
with  the  ability  to  produce  excellent 
process  color  while  reducing  operating 
costs.  A  press  you  can  grow  with. 
If  you  et\joy  being  a  leader  in  your 
market,  ask  the  people  who  have 
already  made  the  UNIMAN  decision. 
Then  call  us  —  MAN  Roland  USA,  Inc., 
333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600,  Telex  833-330 


MAN  on  tile  move 


MAN 

ROLAND 

NEWSPAPER  PRESS  DIVISION 


NEWS/TECH 


Oil  +  water  =  quality  letterpress 

Tests  of  emulsion  inks  at  several  newspapers  are  finding  improved 
printing  results  that  may  extend  the  life  of  their  existing  equipment 


By  George  Garneau 

It’s  a  mongrel  printing  process,  but 
it  could  extend  the  life  of  letterpress 
equipment  still  printing  a  lot  of  U.S. 
newspapers  by  improving  print  qual¬ 
ity. 

It’s  called  Aquaflex.  And  it’s  being 
developed  and  tested  at  the  Houston 
Chronicle  as  a  way  of  delaying  the 
purchase  of  new  presses  by  enhanc¬ 
ing  existing  letterpress  print  quality. 

The  key  is  water. 

Aquaflex  is  one  of  several  tests  at 
newspapers  involving  the  combina¬ 
tion  of  oil-based  news  inks  and  water 
to  form  emulsions  created  either  on 
press  or  at  the  ink  plant. 

Nobody  seems  to  know  exactly 
why,  but  very  different  experiments 
with  emulsions  at  the  Chronicle,  the 
Washington  Post  and  the  Baton 
Rouge,  La.,  State  Times- Advocate, 
among  others,  have  shown  marked 
improvement  in  the  quality  of  letter- 
press  printing,  as  well  as  reduced  ink 
ruboff. 


. . .  those  involved  in 
letterpress  emulsion 
tests  say  quality 
improvements  could 
extend  the  working  lives 
of  several  thousand 
letterpress  units  still 
operating  at  North 
American  newspapers. 


Though  there  are  some  problems, 
those  involved  in  letterpress  emulsion 
tests  say  quality  improvements  could 
extend  the  working  lives  of  several 
thousand  letterpress  units  still  oper¬ 
ating  at  North  American  newspapers. 

A  big  plus  is  that  emulsion  inks  rub 
off  less  on  readers’  hands,  according 
to  John  Moynihan,  research  chemist 
for  the  American  Newspaper 
Publishers  Association. 

Users  are  positive  about  letterpress 
emulsions  but  caution  that  they  are 
only  developing. 

The  Chronicle’s  Aquaflex  is  a  sort 
of  mix-and-match  system.  It  involves 


a  Ryco  spray-bar  dampener  built  for 
offset  presses,  a  soft  flexographic- 
type  photopolymer  plate,  and  offset 
ink  —  all  combined  on  a  letterpress 
unit  in  a  standard  press  line.  The 
spray  bar  adds  tap  water  to  the  ink 
train  at  the  second  oscillating  roller. 

The  result  is  printing  of  “near  offset 
quality,’’  according  to  Jereld  Under¬ 
wood,  the  Chronicle’s  assistant  pro¬ 
duction  director  who  developed 
Aquaflex.  The  system  has  been  print¬ 
ing  five  days  a  week  since  late  last 
year. 

Tom  Might,  vice  president-produc¬ 
tion  at  the  Post,  described  results 
from  almost  a  year  of  testing  specially 
formulated  emulsion  inks  on  standard 
letterpress  units  as  “far  beyond  any 
letterpress  1  have  ever  seen  before.” 
He  said  they  provide  “smooth  solids 
and  smooth  laydown,  period,”  and 
that  ruboff  was  reduced  by  an 
unknown  factor. 

“We  have  87  letterpress  units,” 
Underwood  said.  “The  idea  is  to 
improve  print  quality  at  a  low  cost 
until  the  big  day  comes  to  replace  the 
presses.  It  buys  us  some  time  and 
enhances  our  investment  in  letter- 
press.” 

Might,  whose  newspaper  is  eval¬ 
uating  how  to  upgrade  its  aged  letter- 
press  operations,  agreed  that  emul¬ 
sion  inks  “offer  a  way  of  making  rea¬ 
sonable  improvements  in  quality  so 
we  can  extend  the  life  of  our  presses 
until  offset  and  flexo  settle  down.” 

The  Post  felt  it  was  “very  close”  to 
solving  problems  with  emulsion  inks, 
he  said,  but  its  best  supplier,  U.S. 
Printing  Ink,  had  not  been  having 
such  positive  results  elsewhere. 

Underwood  cautiously  assessed 
Aquaflex’s  chances  of  succeeding 
past  development  at  50%.  But  he  said 
he  was  confident  enough  to  recom¬ 
mend  to  Chronicle  management  a 
plan  to  convert  a  full  nine-unit  press  at 
a  cost  of  about  $23,000  a  unit,  most  of 
which  could  be  recouped  by  moving 
the  dampeners  to  a  new  offset  press. 
He  said  the  paper  had  discussed  buy¬ 
ing  new  flexo  platemaking  equipment 
to  support  the  project. 

Tests  have  also  been  done  at  the 
Post  and  at  the  Baton  Rouge  State 
Times-Advocate  on  water  emulsions 


with  the  Civilox  keyless  anilox  inker 
for  letterpress,  which  is  yet  another 
option,  though  more  expensive,  for 
letterpress  users. 

The  main  problem  with  water  in 
letterpress  printing,  according  to 
Underwood  and  others  involved  with 
it,  is  plates  filling  in,  especially  in 
shadow  area  dots,  or  degrading.  With 
Aquaflex,  heavier  offset  ink  tends  to 
pull  fibers  from  rougher  newsprint, 
Underwood  said. 


[Underwood]  said  he 
was  confident  enough  to 
recommend  to  Chronicle 
management  a  plan  to 
convert  a  full  nine-unit 
press  at  a  cost  of  about 
$23,000  a  unit. 


Underwood  said  Aquaflex  has 
printed  300,000  newspapers  without 
problems.  On  other  runs,  plates 
plugged  after  60,000  or  80,000 
impressions  —  sometimes  on  only 
one  page  on  a  16-page  unit.  He  said 
the  system  works  fine  90%  of  the  time 
on  harder  newsprint  made  from 
spruce  in  Northern  mills.  But  pine- 
based  Southern  newsprint  predomi¬ 
nant  in  Texas  tended  to  plug  more,  he 
said. 

Underwood  said  the  Chronicle, 
printing  about  500,000  papers  daily 
and  600,000  Sunday,  needed  to 
ensure  longer  runs  without  having  to 
stop  the  press  in  order  to  clean  plates. 

The  system  uses  impression  of 
0.005"  to  0.006",  about  half  that  of 
normal  letterpress,  and  glass-bead 
blankets  to  prevent  ink  buildup. 
Underwood  said  alkaline  and  acidic 
fountain  solutions  were  tested  but 
plain  water  worked  best. 

Underwood  said  heavier  offset  ink 
lies  smoothly  on  top  of  the  sheet,  with 
water  acting  as  a  buffer  between  ink 
blanket. 

Might  of  the  Post  said  emulsion 
inks  have  been  tested  on  three  stan¬ 
dard  letterpress  units  with  no  altera¬ 
tions  since  last  August.  Emulsion 
(Continued  on  page  32) 
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New  plant  to  give  New  York  Times  ROP  color  capability 


The  New  York  Times  has  moved 
toward  building  a  new  production 
plant  with  presses  capable  of  printing 
run-of-press  process  color. 

The  Times  has  leased  an  old  air- 
conditioner  manufacturing  plant 
about  35  miles  from  its  Times  Square 
headquarters,  and  it  has  tentative 
plans  to  convert  it  for  newspaper  pro¬ 
duction.  Times  spokesman  Leonard 
Harris  said  the  43-acre  site  off  Exit  10 
of  the  New  Jersey  Turnpike  in  Edi¬ 
son,  N.J.,  was  chosen  to  meet  the 
needs  of  the  Times’  growing  circula¬ 
tion  in  the  Northeast. 

“We  know  advertisers  will  want  to 
use  color,”  Harris  said.  “We  don’t 
know  what  editorial  uses  our  editors 
will  want  to  make  of  color.” 

Times  managers  have  been  con¬ 
sulting  with  various  departments, 
including  editorial,  about  the  news¬ 
paper’s  future.  The  Times  and  the 


Wall  Street  Journal  are  among  the 
most  prominent  U.S.  newspapers  to 
cling  to  black-and-white  printing  in  an 
age  of  exploding  newspaper  color. 

The  lease,  including  options  for 
early  cancellation,  renewal  and  pur¬ 
chase,  includes  850,000  square  feet  of 
manufacturing  and  150,000  square 
feet  of  office  space  on  a  site  where 
Fedders  Corp.  once  made  room  air 
conditioners. 

No  dates  or  prices  were  given  on 
the  project,  which  would  be  the 
Times’  third  printing  plant.  The 
others  are  at  Times  Square  in  Manhat¬ 
tan  and  in  Kearny,  N.J. 

Harris  said  all  the  information  was 
not  in  yet  but  complete  plans  might  be 
announced  within  six  weeks.  He  said 
the  Times  had  been  “working  with” 
the  Graphic  Systems  Division  of 
Rockwell  International  Corp.,  mak¬ 
ers  of  Goss  presses. 


Industry  sources  said  the  Times 
had  signed  a  letter  of  intent  to  pur¬ 
chase  more  than  100  units  of  Goss 
Colorliner,  the  latest  Goss  offset 
press  designed  to  print  commercial 
quality  under  newspaper  conditions 
with  maximun  color  flexibility. 

The  announcement  comes  at  a  time 
of  growth  and  capital  investment  for 
some  newspapers.  The  Times 
recently  beat  out  the  New  York  Daily 
News  to  become  the  largest  circula¬ 
tion  Sunday  paper  in  the  nation,  and 
the  Los  Angeles  Times  and  Fort 
Lauderdale  (Fla.)  News! Sun-Sentinel 
have  announced  plans  for  major 
new  production  plants  featuring  Goss 
Colorliner  presses. 

Andy  Riggs,  the  Times  vice  presi¬ 
dent  for  operations,  declined  to  elabo¬ 
rate  on  the  plans. 

— George  Garneau 


Crosfield  sells  PC-based  system  to  Sweden’s  largest  a.m.  daily 


Dagens  Nyheter,  the  largest  morn¬ 
ing  paper  in  Sweden,  has  ordered  a 
450-terminal,  personal  computer- 
based  editorial  and  advertising  sys¬ 
tem. 

The  $7-million  order  of  a  2450  sys¬ 
tem  from  Crosfield  Data  Systems  Inc. 
will  be  the  largest  PC-based  system  in 
the  newspaper  industry,  according  to 
Crosfield,  and  it  is  the  first  2450  sys¬ 
tem  sold  in  Europe. 

It  appears  to  be  the  first  of  what 
might  eventually  be  a  trend  toward 
PC-based  systems  at  larger  newspa¬ 
pers,  replacing  systems  using 
“dumb”  terminals  linked  to  central 
processing  units. 

The  Crosfield  system  uses  Digital 
Equipment  Corp.  VAX  8200  and  PDP 
1 1/84  computers,  linking  on  an  Ether¬ 
net  the  news  management  and  ad  mar¬ 


keting  systems,  with  the  data  base 
residing  on  a  VAX  cluster  and  termi¬ 
nal  communications  managed  by  the 
PDP  1  l/84s. 

Anders  Rydmark,  project  manager 
for  the  newspaper,  said  it  was  “the 
most  completely  integrated  newspa¬ 
per  system  with  editorial  and  classi¬ 
fied  advertising  including  the  integra¬ 
tion  of  display  advertising  all  in  one 
package.  It  also  enables  us  to  inter¬ 
connect  with  local  and  foreign  news 
agencies  and  access  remote  data 
bases  through  various  network  sys¬ 
tems.” 

The  system  includes  production 
management  software,  classified 
pagination  on  the  VAX  GPX-based 
Wizard  workstation  and  an  interface 
with  the  newspaper’s  electronic 
archive. 


Can  YOU  use  water  Emulsion  ink  on 
Your  Letterpress? 
we  Cam 

For  More  information  contact: 

Crabtree  Vickers  Incorporated 

_ _ -(201)568-5980 

120  Charlotte  Place 

Idifhm  Englewood  Cliffs,  NJ  07632  ^ 

A  Vickers  Company  * 


Crosfield  also  announced  the  fol¬ 
lowing  installations: 

Mirror  Group  of  London  has  upped 
(Continued  on  page  32) 
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AAEC/Reagan  meeting  is  controversial 

Editorial  cartoonists’  organization  passes  resolution  expressing 
concern  with  action  of  member  who  shielded  the  President 


By  David  Astor 

A  controversial  incident  at  a  White 
House  meeting  with  President  Rea¬ 
gan  led  the  Association  of  American 
Editorial  Cartoonists  to  pass  a  resolu¬ 
tion  criticizing  the  action  of  one  of  its 
members. 

A  number  of  editorial  cartoonists 
met  with  Reagan  on  May  7  —  the 
second  day  of  AAEC's  annual  con¬ 
vention  in  Washington,  D.C.  The 
national  press  covered  the  gathering, 
and  ABC's  Sam  Donaldson  decided 
to  ask  the  President  a  question  about 
the  Iran-contra  scandal. 

Then,  editorial  cartoonist  Louis 
“Doc"  Goodwin  of  the  Columhus 
(Ohio)  Dispatch,  in  an  effort  to  shield 
Reagan  from  questioning,  moved  that 
the  meeting  be  adjourned.  Bill  San¬ 
ders  of  the  Milwaukee  Journal  and 
North  America  Syndicate  was  quoted 
in  the  Wasliinftton  Post  as  saying:  “It 
was  the  most  embarrassing  moment 
I've  ever  had  in  this  business." 

On  May  9,  as  the  AAEC  business 
meeting  was  about  to  end,  editorial 
cartoonist  Steve  Benson  of  the 
Arizona  Republic  and  Tribune  Media 
Services  (TMS)  suggested  an  AAEC 
resolution  expressing  “symbolic  dis¬ 
pleasure"  with  the  May  7  occurrence. 
Benson  said  he  was  not  so  much  aim¬ 
ing  the  resolution  at  Goodwin  —  sev¬ 
eral  AAEC  members  said  he  was  a 
nice  person  —  but  rather  trying  to 
express  the  principle  that  the  Presi¬ 
dent  should  not  be  shielded  by  a 
media  member  when  the  press  is  try¬ 
ing  to  ask  questions. 

“Donaldson  and  others  were  doing 
their  jobs  as  journalists,"  said  AAEC 
first  vice  president  Ben  Sargent.  The 
Austin  American-Statcsman  and  Uni¬ 
versal  Press  Syndicate  editorial  car¬ 
toonist  added  that  reporters  don't  get 
to  ask  Reagan  questions  that  often  — 
meaning  they  have  to  take  advantage 
of  the  few  opportunities  that  arise. 

Universal  editorial  cartoonist  Pat 
Oliphant,  speaking  at  the  annual 
AAEC  banquet  the  night  of  May  9, 
said  the  May  7  incident  involved 
“abrogating  our  role  as  journalists." 
He  noted  that  “lay[ing]  down  a  smoke 
screen  for  Ronald  Reagan  to  escape  a 
reporter's  question  is  no  way  to  reas- 


Jules  Feiffer 


sure  our  peers  in  news  and  commen¬ 
tary  what  we  are  about.  If  others  in 
the  news  business  stop  taking  us  seri¬ 
ously,  what  of  the  rest  of  the  world?" 

Goodwin  told  AAEC  business 
meeting  attendees:  “To  those 
offended,  1  apologize.  But  1  don't 
regret  it  and  1  don't  think  (my  action) 
was  wrong  ....  It  was  our  party  and 
the  tv  people  were  trying  to  take  it 
over  .  .  .  ." 

Another  AAEC  member  said  he 
was  “incensed"  at  Donaldson  for 
asking  a  question  at  the  gathering, 
while  another  said  it  should  have  been 
editorial  cartoonists  asking  Reagan 
questions. 

Other  AAEC  members  said  there 
was  a  broader  issue  involved:  Should 
editorial  cartoonists,  whose  job  usu¬ 
ally  involves  criticizing  those  in 
power,  be  visiting  Reagan  in  the  first 
place? 


AAEC  Distinguished  Foreign  Cartoon¬ 
ist  award  winner  Ewert  Karlsson  of 
Sweden  (right)  with  New  York  Gov. 
Mario  Cuomo,  whose  convention 
speech  was  covered  in  last  week's  issue 
of  E&P.  (Photo  by  David  Astor.) 


“If  there  was  a  mistake  made,  per¬ 
haps  that  was  it,"  stated  Sargent. 

But  Jim  Berry  of  Newspaper  Enter¬ 
prise  Association  said  the  White 
House  is  “our  house"  —  paid  for  by 
American  taxpayers  —  and  that  edito¬ 
rial  cartoonists  have  the  right  to  go 
there.  “I  don't  think  we're  com¬ 
promising  ourselves  [when  we  do]," 
he  declared. 

Another  editorial  cartoonist  said  he 
went  to  the  White  House  to  see  what 
Reagan  was  like  in  person,  not  to 
“cozy  up"  to  the  President. 

But  caricaturist  David  Levine, 
speaking  during  a  May  8  panel  discus¬ 
sion  on  editorial  cartooning,  said 
AAEC  members  were  “talked  down 
to"  by  the  President  —  and  that  this 
was  not  good. 

Reagan,  among  other  things, 
praised  the  cartoonists  for  keeping 
“us  here  in  Washington  from  taking 
ourselves  too  seriously"  and  urged 
them  to  “take  it  easy  on  the  old  boy." 
(That  evening,  editorial  cartoonists 
also  attended  a  reception  with  mem¬ 
bers  of  Congress,  and  heard  remarks 
by  House  Speaker  James  Wright. 
They  were,  however,  also  addressed 
by  a  non-politician  —  homeless  advo¬ 
cate  Mitch  Snyder  —  during  the  after¬ 
noon  of  May  7.) 

Levine  noted  that  some  editorial 
cartoonists  take  very  strong  stands 
when  drawing  alone  in  their  offices 
and  then,  when  meeting  as  a  group 
with  big  politicians,  do  sketches  of 
them  and  “become  sheep." 

Villa f>e  Voice  and  Universal  edito¬ 
rial  cartoonist  Jules  Feiffer,  who  was 
also  on  the  May  8  panel,  said  “it's  one 
thing  to  go  to  the  White  House  as  a 
group  of  adversarial  artists"  but  that 
it's  another  thing  if  the  visit  “helps 
take  the  heat  off  Reagan. 

“It  embarrasses  me  and  1  think  it 
should  embarrass  you,"  he  declared. 

Levine,  Feiffer,  and  other  panelists 
also  talked  about  the  general  state  of 
editorial  cartooning  —  including  how 
it  differs  now  from  years  past. 

Free-lance  artist  Brad  Holland  said 
it  can  be  hard  these  days  to  find  some¬ 
thing  to  satirize  because  “we're  deal¬ 
ing  with  a  culture  that's  already  a 
satire."  He  cited  as  examples  the 
famous  garbage  barge  that  was 
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recently  looking  for  a  home,  Sonny 
Bono  entering  a  mayoral  race,  and  the 
Gary  Hart  womanizing  controversy. 

But  FeifTer  observed  that,  even  if 
it's  hard  to  satirize  ridiculous  political 
figures  and  issues,  editorial  cartoon¬ 
ists  can  still  take  aim  at  an  electorate 
“that  doesn't  care  about  who's  in 
office,”  ignores  the  homeless,  and  so 
on. 

Feiffer  said  there  are  more  good 
editorial  cartoonists  today  than  there 
were  in  the  1950s,  and  observed  that 
they  were  virtually  the  only  people  on 
newspapers  making  strong  comments 
against  Reagan  and  his  right-wing 
policies  for  several  years. 

But  Levine  said  many  editorial  car¬ 
toonists  are  still  not  as  hard-hitting  as 
they  could  be,  with  a  major  reason 
being  that  they  are  “held  back  by 
editors." 

One  AAEC  member  in  the  audi¬ 
ence  disagreed,  saying  that  his  paper 
endorsed  Reagan  but  has  allowed  him 
to  do  anti-Reagan  cartoons. 

Feiffer  said  “self-censorship”  can 
be  a  problem  for  a  number  of  car¬ 
toonists,  and  that  he  studiously  tries 
to  avoid  it  himself.  “If  1  do  a  cartoon 
that  really  scares  me,  it  means  I  have 
to  send  it  through,”  he  said. 

Holland  said  he  sees  a  trend  in  edi¬ 
torial  cartooning  toward  the  use  of 


Meg  Greenfield  at  the  podium  with 
AAEC  president  Etta  Huimp  (of  the  Fort 
Worth  Stor-Telegrom  and  Newspaper 
Enterprise  Association)  looking  on. 

gags  rather  than  no-holds-barred 
satire,  and  noted  that  this  is  “in  a 
sense  a  form  of  self-censorship.” 
These  cartoons,  he  commented,  can 
be  “less  trenchant  than  some  of  what 
Johnny  Carson  does.” 

FeifTer,  however,  said  “one  can  be 
funny  and  at  the  same  time  take  a 
strong  political  position”  —  citing 
Tony  Auth,  Doug  Marlette,  Mike 
Peters,  and  Tom  Toles  as  examples. 

And  panelist  Charles  Paul  Freund 
of  The  New  Republic  jnagazine  said 
the  use  of  gags  can  “build  an  audi¬ 
ence”  for  editorial  cartoons. 

Levine  ended  the  discussion  — 
which  was  moderated  by  Washington 
Times  and  New  Yorker  cartoonist 
Peter  Steiner  —  with  this  comment: 


“I  don't  think  the  state  of  the  art 
should  become  the  art  of  the 
state  .  .  .  comrades!” 

Earlier  in  the  day,  Washington  Post 
editorial  page  editor  Meg  Greenfield 
also  talked  about  political  drawings. 

“I  think  this  is  ...  a  golden  age  of 
editorial  cartooning,”  she  said. 
“Generally,  I  think  the  level  of  edito¬ 
rial  cartooning  .  .  .  has  reached  new 
heights  in  the  last  five  or  ten  years.” 

Greenfield  said  one  thing  she  has 
liked  in  recent  years  is  the  "relative 
absence  of  labeling”  in  editorial  car¬ 
toons.  “That  in  itself  is  a  sign  that 
something  more  imaginative  is  going 
on,”  she  stated. 

Later  in  the  day,  several  editorial 
cartoonists  received  AAEC  awards. 
They  included  Ewert  Karlsson  (see 
photo);  Sandy  Campbell  of  the  Nash¬ 
ville  Tennessean  and  the  aforemen¬ 
tioned  Sanders,  who  won  the  Ink 
Bottle  award  for  services  to  the 
AAEC;  and  Kevin  Siers  of  the  Uni¬ 
versity  of  Minnesota,  who  was  the 
first  winner  of  the  John  Locher 
Memorial  Fund  Cartoon  Competi¬ 
tion.  The  last  prize  is  named  after  the 
late  son  of  TMS  and  Chicago  Tribune 
editorial  cartoonist  Dick  Locher. 
John  assisted  his  father  in  drawing  the 

(Continued  on  page  36) 
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Women  make  37  percent  of  business  trips 
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HELP  TRAVELING  READERS  GET  THE  PICTURE. 


Tip  off  your  roaming  readers  with  travel  Tips,  our  weekly 
infographic  that  proves  pointers.  Illustrates  words  to  the  wise 
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traverlers  cash  in  on  the  extra  knowledge.  That's  exactly  why 
Travel  Tips  is  a  travel  editor's  ticket  to  increased  readership. 

Call  toll-free  800-445-4555  for  a  free  sample  of  Travel  ips, 
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SYNDICATES 


(Continued  from  puf^e  35) 

TMS-distributed  “Dick  Tracy” 
comic. 


Two  days  earlier,  a  number  of  edi¬ 
torial  cartoonists  took  part  in  oral  his¬ 
tory  interviews  conducted  by  Ohio 
State  University’s  Library  for  Com¬ 


munication  and  Graphic  Arts. 

Next  week's  issue  will  feature  more 
coverage  of  the  AAEC  convention. 


Oliphant  blasts  Pulitzer  board  for  picking  Breathed 

And  ‘Bloom  County’  creator  responds  to  AAEC  convention  speech 


Editor’s  note:  Last  week,  E&P  ran 
a  story  about  the  an}>ry  response  of 
many  Association  of  American  Edito¬ 
rial  Cartoonists  members  to  the 
awardinft  of  this  year's  Pulitzer  Prize 
for  editorial  cartoonin}>  to  “Bloom 
County”  comic  strip  creator  Berke 
Breathed.  A  speech  by  Pat  Oliphant 
and  reaction  to  his  comments  were 
not  part  of  that  article,  hut  are 
included  in  the  following  piece. 

Pat  Oliphant  has  blasted  the  Pulit¬ 
zer  Prize  Board  for  awarding  its 
coveted  editorial  cartooning  prize  to 
“Bloom  County”  comic  strip  creator 
Berke  Breathed. 

“This  year,  as  you  are  all  keenly 
aware,  the  Pulitzer  for  editorial  car¬ 
tooning  was  awarded  to  a  highly  deri¬ 
vative  comic  strip  which  has,  as  far  as 
I  know,  not  appeared  on  one  editorial 
page  in  the  country,”  said  Oliphant, 
who  was  the  banquet  speaker  at  the 
Association  of  American  Editorial 
Cartoonists  (AAEC)  convention  in 
Washington,  D.C.,  May  9.  “The 
work  makes  no  pretense  of  being  edi¬ 
torial.  It  is  on  the  funny  pages.  It 
does,  however,  make  the  pretense  of 
passing  off  shrill  potty  jokes  and 
grade-school  sight  gags  as  social  com¬ 
mentary.” 

Oliphant,  a  Pulitzer  winner  himself 
and  the  most  widely  syndicated  edito¬ 
rial  cartoonist  in  the  U.S.  with  about 
500  papers,  continued:  “The  Pulitzer 
board  was  wrong.  Dead  wrong 
....  There  were  three  other  legiti¬ 
mate  editorial  cartoonists  placed  in 
nomination.  The  board  .  .  .  selected 
the  darling  of  the  gift  shop  merchan¬ 
disers  and  the  readers  of  People 
magazine.  This  year  .  .  .  'Bloom 
County.’  Next  year  .  .  .  'Garfield.’” 

The  Universal  Press  Syndicate  cre¬ 
ator  added  that  the  Pulitzer  board  by 
its  action  “has  completely  debased 
the  prestige  of  the  award  that  sym¬ 
bolized  for  years  the  best  that  graphic 
commentary,  opinion  and  political 
information  had  to  offer.  It  was  a  slap 
in  the  face  to  the  legacy  of  dedicated 
opinion  shapers  who  have  previously 
won  the  award  —  Herblock,  Conrad, 


Pot  Oliphant 


Mauldin,  MacNelly.  And  1  could  go 
on.” 

Oliphant  said  “the  Pulitzer  has  now 
officially  ceased  to  be  an  award  for 
excellence  in  editorial  and  political 
art.  Instead  it  has  become  simply  a 
popularity  contest  and  syndicate  mar¬ 
keting  tool.  If  a  cartoonist  wants  to 
increase  his  own  circulation  —  and 
who  doesn’t  —  the  quickest  ticket  is 
to  win  a  Pulitzer.  From  now  on,  to  win 
a  Pulitzer,  be  light,  be  funny,  be  vacu¬ 
ous,  and  be  inane.  Don’t  offend  any 
person  or  institution.  Don’t  take  a 
stand.  That’s  where  we’re  headed.” 

While  pinning  much  of  the  blame  on 
the  Pulitzer  board  (he  said  board 
members  from  “large  papers  and 
chains”  give  a  “few”  prizes  to  small 
papers  and  then  “swap 
the  .  .  .  remaining  awards  among 
themselves”),  Oliphant  also  criti¬ 
cized  some  of  his  peers. 

“Editorial  cartoons  have  become 
more  like  the  comics,”  he  stated. 
“We  have  helped  create  the  confu¬ 
sion;  we  have  smudged  and  blurred 
the  distinctions.  Under  the  banner  of 
satire  we  have  gone  slapstick  .... 

“True  and  effective,  hard-hitting 
junkyard  dog  political  cartoonists  are 
a  rare  breed  and  about  to  get  even 


more  rare  if  current  trends  continue.” 

Breathed,  contacted  at  his  Colo¬ 
rado  home,  said  he  was  “surprised” 
at  Oliphant’s  “personal”  attack  on 
“Bloom  County.”  But  he  did  state 
that  Oliphant  has  “a  long  history  of 
deriding  his  fellow  editorial  cartoon¬ 
ists  —  a  practice  not  particularly 
brimming  with  class.” 

Oliphant,  continued  Breathed,  “is 
an  immense  talent  in  a  very  small 
package.” 

As  for  the  feelings  of  Oliphant  and 
other  AAEC  members  that  a  strip 
such  as  “Bloom  County”  should  not 
win  a  Pulitzer,  Breathed  said  good 
comics  almost  always  have  some  sort 
of  social  commentary.  While  they 
make  their  points  in  a  “much  different 
way”  than  editorial  cartoons,  he 
added,  they  can  still  influence  public 
opinion  as  much  as  —  or  more  than  — 
political  drawings. 

Breathed  said  a  cartoonist  doesn’t 
necessarily  have  to  be  “nasty”  to  do 
effective  satire,  and  wondered  if 
turning  Opus  into  a  “meaner  and 
uglier”  penguin  would  make  Oliphant 
and  other  AAEC  members  happier. 

The  comic  cartoonist  did  note  that 
while  “Bloom  County”  is  “as  a  rule, 
not  a  political  strip,”  it  is  occasionally 
hard-hitting  enough  “to  get  me  an 
awful  lot  of  hate  letters.”  And 
Breathed  said  he  felt  the  ten  “Bloom” 
comics  submitted  for  Pulitzer  judging 
were  “as  strong”  as  traditional  edito¬ 
rial  cartoons. 

Breathed  also  said  the  decision  to 
give  the  Pulitzer  to  his  comic  might 
force  editorial  cartoonists  to  be  “a 
little  more  innovative.” 

The  “Bloom”  creator,  who  is  syn¬ 
dicated  by  the  Washington  Post  Writ¬ 
ers  Group,  did  note  that  the  Pulitzer 
board  should  create  a  category  to 
honor  comic  cartoonists. 

“It’s  rather  ridiculous  that  Charles 
Schulz  [creator  of  the  United  Feature 
Syndicate-distributed  “Peanuts”]  has 
never  received  a  Pulitzer,”  said 
Breathed,  adding  that  “Pogo”  car¬ 
toonist  Walt  Kelly  and  “Li’l  Abner” 
cartoonist  A1  Capp  should  each  have 
gotten  one,  too. 

Pulitzer  board  secretary  Robert 
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Christopher  also  responded  to  Oli- 
phant’s  comments.  “Obviously,”  he 
said,  “I  don’t  agree  with  them  and 
obviously  the  board  doesn't  agree 
with  them  or  it  wouldn't  have  [picked 
Breathed].” 

As  for  the  claim  that  large  chains 
and  papers  “swap”  awards,  Christo¬ 
pher  said  this  is  an  “old  charge”  and 
“not  true.”  He  stated  that  reporters 
from  smaller  papers  win  a  number  of 
Pulitzers. 

Christopher  concluded  his  reaction 
to  Oliphant  by  saying:  “He's  entitled 
to  his  opinion.  I  can  disagree  with  a 
man’s  opinions  but  1  can't  tell  him 
that  he  can't  have  them.” 

As  for  the  AAEC  suggestion  that 
cartoonists  appear  on  the  editorial 
cartooning  Pulitzer  jury  (see  E&P, 
May  16),  Christopher  reiterated  that 
this  would  be  considered  by  the 
board.  He  said  the  pool  of  potential 
jurors  could  include  cartoonists,  such 
as  those  who  draw  for  magazines, 
who  are  totally  ineligible  for  the  Pulit¬ 
zer. 

— David  Aston 

‘Doonesbury’  pulled 

The  Salt  Lake  City  (Utah)  Deseret 
News  permanently  pulled  “Doones- 
bury”  as  of  May  1 1,  chiefly  because 
of  the  comic's  frequent  recent  refer¬ 
ences  to  condoms  and  other  sex- 
related  issues. 

And  the  publisher  of  the  Waterbary 
(Conn.)  Repahliean  also  decided  to 
drop  Garry  Trudeau's  Universal  Press 
Syndicate-distributed  strip  after  read¬ 
ing  the  May  1 1  episode,  which  talked 
about  the  “Institute  for  Immaculate 
Contraception.” 

Crowley  gets  honor 

Pat  Crowley  of  the  Palm  Beach 
Post  (in  Florida)  and  Copley  News 
Service  was  named  first  in  the  edito¬ 
rial  cartooning  category  by  the  Soci¬ 
ety  of  Professional  Journalists  from 
1 1  mostly  Southern  states. 

The  San  Dief^o  Tribune'^  Jonathan 
Freedman,  who  recently  won  the 
Pulitzer  Prize  for  editorial  writing. 


Military  affairs  feature  introduced 


A  weekly  military  affairs  column  by 
LI.S.  News  &  World  Report  contrib¬ 
uting  editor  Col.  Harry  G.  Summers 
Jr.  has  been  introduced  by  the  Los 
Angeles  Times  Syndicate. 

Summers,  has  written  more  than 
70  articles  on  strategic  planning  and 
military  analysis  for  newspapers 
such  as  the  Boston  Globe,  Chicago 
Tribane,  Los  Atifteles  Times,  News- 
da\,  USA  Toda\,  Wall  Street  Joar- 


Harry  Summers 

also  works  for  Copley  —  as  a  weekly 
columnist. 


Magazine  has  debut 

The  first  issue  of  Witty  World,  an 
international  magazine  mainly  aimed 
at  professional  cartoonists,  has  been 
published. 

The  quarterly  includes  numerous 
illustrations,  stories  about  cartoon¬ 
ists,  articles  on  topics  such  as  censor¬ 
ship,  listings  of  cartoon  exhibitions, 
reviews,  and  so  on. 

Founder,  publisher,  and  editor-in- 
chief  of  WittyWorld  —  based  at  P.O. 
Box  1458,  North  Wales,  Pa.  19454  — 
is  Joseph  George  Szabo,  a  cartoonist 
from  Hungary  who  received  political 
asylum  in  the  U.S.  several  years  ago. 
The  magazine  also  has  foreign  editors 
from  about  30  countries. 


Business  cartoons  off  to  strong  start 


A  total  of  89  papers  in  46  countries 
signed  up  for  Ranan  Lurie’s  eco¬ 
nomic/business  cartoons  as  of  the 
May  15  starting  date. 

Clients  include  the  Philadelphia 
Daily  News,  San  Antonio  Express- 
News,  and  San  Francisco  Examiner 
as  well  as  major  papers  in  the  Canary 
Islands,  China,  Dominican  Republic, 
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FI  Salvador,  England,  Finland, 
Greece,  India,  Italy,  Japan,  Malaysia, 
Papua  New  Guinea,  Switzerland, 
Turkey,  West  Germany,  and  else¬ 
where. 

Lurie's  syndicate,  Cartoonews 
International  of  New  York  City  (see 
E&P,  March  7),  is  the  distributor. 


nal,  Washington  Post,  and  maga¬ 
zines.  He  is  also  the  author  of  two 
books  on  Vietnam,  and  is  scheduled 
to  have  two  more  published  this  year. 

The  University  of  Maryland  gradu¬ 
ate  enlisted  in  the  U.S.  Army  in  1947 
and  served  in  numerous  positions  and 
places  before  retiring  from  the  mili¬ 
tary  in  1985.  He  was  twice  decorated 
for  bravery  and  received  two  Purple 
Hearts  after  being  sent  to  Vietnam  in 
1966.  In  1974,  Summers  headed  a 
U.S.  delegation  that  negotiated  with 
the  North  Vietnamese  regarding 
POWs  and  MlAs.  He  then  served  on 
the  team  that  negotiated  the  U.S. 
withdrawal  from  Vietnam  and  over¬ 
saw  the  evacuation  in  1975. 

In  his  column.  Summers  covers 
topics  such  as  the  Iran-contra  scan¬ 
dal,  efforts  to  reform  America's  Joint 
Chiefs  of  Staff,  and  the  abolishing  of 
KP  by  the  Marines. 

Client  papers  include  the  Arizona 
Repablic,  Dallas  Times  Herald, 
Detroit  Free  Press,  Kansas  City  Star 
and  Times,  Los  Angeles  Times, 
Miami  Herald,  and  San  Antonio 
Light. 

News  about  ‘Archie’ 

The  New  Archies  will  appear  on 
NBC  Saturday  morning  television 
this  fall.  And  a  live-action  “Archie” 
movie  is  scheduled  to  air  during  the 
1987-88  tv  season. 

Also,  Archie  Comic  Publications, 
which  will  celebrate  its  45th  birthday 
June  5,  has  been  running  a  public 
service  anti-drug  campaign  on  the 
side  panels  of  milk  cartons  and  in 
comic  books  and  digests. 

The  “Archie”  newspaper  comic  is 
distributed  by  King  Features  Syndi¬ 
cate. 

Pierotti  of  Post  dies 

Former  New  York  Post  and  syndi¬ 
cated  editorial  cartoonist  John  Pie¬ 
rotti  has  died  in  Pennsylvania  at  the 
,  age  of  75. 

The  ex-president  of  the  National 
Cartoonists  Society  also  drew  sports 
cartoons  for  the  Post,  contributed  to 
various  magazines,  and  illustrated 
children's  books. 


‘Starr’  artist  will  talk 

“Brenda  Starr”  artist  Ramona  Fra- 
don  of  Tribune  Media  Services  will 
speak  May  31  at  the  Museum  of  Car¬ 
toon  Art  in  Rye  Brook,  N.Y. 
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Using  AIDS  in  obituaries 

Paper  adopts  cautious  policy  in  citing  the  disease  as  the  cause  of  death 


By  M.  L.  Stein 

The  Orange  County  (Calif.)  Regis¬ 
ter  will  include  AIDS  as  a  cause  of 
death  in  an  obituary  if  there  is 
“announced  medical  evidence”  con¬ 
firming  the  fact,  an  editor  said. 

General  news  editor  John  Hollon 
explained  the  paper’s  position  after  a 
reader  wrote  to  ombudsman  Pat 
Riley,  wondering  if  the  Register  were 
covering  up  AIDS-related  deaths. 

(AIDS  is  an  acronym  for  acquired 
immune  deficiency  syndrome.) 

The  reader  said  he  had  noticed  an 
obit  of  a  clothing  designer  who  had 
died  at  the  age  of  44  of  Karposi’s 
sarcoma,  a  common  secondary  dis¬ 
ease  resulting  from  AIDS. 

Noting  that  AIDS  was  not  men¬ 
tioned  in  the  story,  the  subscriber 
added,  “It  would  be  hard  not  to  notice 
the  Register’s  sympathetic  treatment 
of  AIDS  sufferers  and  perhaps  that  is 


Shop  talk 

(Continued  from  page  48) 


and  to  try  to  understand  why  they  said 
it. 

I  concluded  that,  like  me,  most 
journalists  didn’t  have  —  or  wouldn’t 
take  —  the  time  to  dig  beneath  the 
who,  what,  why,  when  and  where. 
The  time  spent  at  the  university,  1 
realized,  offered  students  possibly 
their  only  opportunity  to  do  that. 

There  was  a  time  in  years  past  when 
editors  scorned  “j-school”  graduates 
merely  because  they  were  “J-school” 
graduates  and  not,  like  the  editors, 
graduates  of  the  copy-kid,  cub- 
reporter  class  of  hard  knocks. 

Today  most  editors  are  graduates 
of  journalism  programs.  Those  who 
still  make  obscene  noises  at  the  men¬ 
tion  of  journalism  school  training 
nevertheless  depend  on  journalism 
schools  to  furnish  most  of  their 
reporters. 

Editors  inquire  persistently,  “Why 
don’t  you  teach  students  to  spell,  or 
write  a  lead,  or  ask  questions?” 

Answer:  We  do  teach  them  those 
things,  but  we  can’t  force  them  to 
learn. 

If  editors  persist  in  hiring  reporters 


understandable,  but  does  this  policy 
extend  to  covering  up  the  cause  of 
death  of  these  unfortunate  people?” 

Riley  bounced  the  query  to  Hollon, 
who  replied  in  Riley’s  April  26  col¬ 
umn  that  the  Register  will  list  AIDS  as 
a  cause  of  death  if  there  is  reported 
medical  evidence. 

Hollon  continued,  “We  must  be 
careful,  however  .  .  .  We  can’t 
report  it  if  we’re  not  absolutely  sure 
and  if  we’re  not  absolutely  sure,  we 
shouldn’t  take  the  chance  of  slurring 
someone’s  good  name  after  they’ve 
gone.” 

Hollon  also  referred  to  the  New 
York  Times  obit  on  attorney  Roy 
Cohn,  which  did  not  mention 
acquired  immune  deficiency, 
although  it  was  widely  believed  that 
he  had  suffered  from  the  disease. 

Cohn  had  repeatedly  denied  that  he 
was  afflicted  with  AIDS  and 
threatened  to  sue  anyone  who  said  he 


just  because  they  earned  a  journalism 
degree  in  a  grade-average  world 
where  a  physical  education  “A”  will 
offset  a  newswriting  “C,”  then  edi¬ 
tors  should  look  at  their  hiring  prac¬ 
tices.  Are  applicants  tested?  Are 
references  sought  from  their  instruc¬ 
tors?  Are  the  instructors’  credentials 
checked? 


Were  I  an  editor,  I 
think  I  would  recruit  a 
straight-A  graduate  with 
a  degree  in  the  classics 
who  could  write  with 
flash. 


Isn’t  the  hiring  of  a  reporter  worth 
the  effort,  after  all?  Or  is  it  sufficient 
just  to  hire  and  gripe? 

Editors  can  search  out  someone 
who  has  learned  to  question  the  jour¬ 
nalistic  status  quo,  to  approach  with 
sensitivity  and  compassion  those 
questions  poised  by  ethical  dilemmas, 
to  write  a  routine  news  story  with 
literary  flair. 

Then  the  editors  can  evaluate  the 
content  and  depth  of  expression 
rather  than  the  journalistic  style, 
which  can  be  learned  in  a  few  weeks 


was. 

Commented  Riley,  “  .  .  .  Quite 
clearly  Mr.  Cohn  didn’t  want  to  be 
linked  to  homosexuality  .  .  .  And 
although  he  couldn’t  very  well  sue 
after  death,  there  was  no  proof  that  he 
indeed  suffered  from  AIDS,  so  the 
obituary  could  not  report  that  he 
did.” 

According  to  the  ombudsman, 
readers  fall  into  two  camps  in  their 
reaction  to  the  newspaper’s  coverage 
of  AIDS. 

“On  one  side,”  he  explained,  “are 
those  who  say  the  barrage  of  stories 
during  the  past  couple  of  years  has 
been  too  much,  that  stories  keep 
coming  even  when  there  is  nothing 
new  to  report.  On  the  other  side  are 
readers  who  feel  that  AIDS  news  is 
being  suppressed,  that  they’re  not 
being  told  of  the  actual  scope  of  the 
danger  posed  to  everybody.” 


under  a  mean  city  editor. 

Editors  can  review  not  only  the 
applicants’  academic  journalism  rec¬ 
ord,  but  their  performance  in  liberal 
arts  courses  as  well.  1  have  yet  to  hear 
of  an  editor  asking  an  applicant  for  an 
academic  transcript.  The  record  in 
philosophy  courses  won’t  be  a  news- 
room-performance  indicator,  but  it 
might  indicate  intellectual  curiosity. 

Were  1  an  editor,  1  think  1  would 
recruit  a  straight-A  graduate  with  a 
degree  in  the  classics  who  could  write 
with  flash,  rather  than  a  journalism 
graduate  trained  to  whip  out  mechani¬ 
cally  the  sharp  lead  and  the  pertinent 
five  W’s. 

The  journalism  graduate  might 
have  it  all  over  the  classics  major 
when  they  first  sit  down  at  their 
VDTs,  but  after  four  months.  .  . 

Of  course,  given  the  choice,  I 
would  prefer  a  first-rate  journalism 
graduate  who  knows  the  classics, 
economics,  history,  science  or  the 
law  —  a  graduate  who  has  learned  to 
probe  and  think,  rather  than  merely 
probe;  one  who  has  learned  to  act 
rather  than  react;  one  who  will  chal¬ 
lenge  the  professor’s  “Because  that’s 
the  way  it’s  done.” 

These  students  exist,  be  sure  of 
that.  1  have  learned  infinitely  more 
from  them  than  they  have  learned 
from  me. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

CAR  TEST  COLUMN,  weekly  with  art. 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing.  NJ  08330. 

THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun.  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater.  Agoura 
Hills.  CA  91301.  (818)  706-3708. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court.  Middletown  NY  10940; 
(914)  692-4572. 


_ SOAP  OPERA _ 

SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview  report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 


_ HEALTH _ 

"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance  Q&A 
informative.  Free  4-week  trial.  Dr 
H.L.N.  Anderson.  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((i&A).  Sixth  year,  30  newspap¬ 
ers.  "Vi/arm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week's 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
|T5J  2J7  (403)  973-2361. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

EITHER  SECTION  1244  investment  or 
printing  equipment  for  sale,  currently 
leased  at  good  return.  Call  (803) 
237-2282. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

TOMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service.  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling.  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City.  FL  32407 
(904)  234-1117 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr,,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  quality 
daily,  anji  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

Pu  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales.  Appraisals.  Consultations 
Jim  Hall  Media  Sen/ices 
408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers-  Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


NEWSPAPERS  FOR  SALE 

FIVE  WEEKLY  community  newpapers  in 
prime  central  Florida  area.  $210,000, 
building  included.  Terms  available.  Box 
2036.  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


3  WEEKLIES  dominating  2  county  area 
and  south  central  Georgia.  Convienant 
to  coast.  $225,000.  Owner  will  accept 
reasonable  down  payment  and  finance 
the  reamainder  for  qualified  buyer. 
Some  debt  assumption  available.  Call 
or  write:  Jim  Hall  Media  Services,  PO 
Box  1088,  Troy,  AL  36081.  (205) 
566-7198. 


CATALINA  FOOTHILLS,  Tucson,  Arizo¬ 
na.  Free  newspaper-monthly  13,500 
circulation.  Positive  advertisers.  Deliv¬ 
ered  free  to  excellent  clientele. 
$120,000  to  $140,000  gross.  Excel¬ 
lent  net.  Terms  available.  Call  (602) 
299-7725,  Publisher-Owner. 


EMERGENCY  SALE-Northern  California 
black  beauty  journal.  1  year  old.  Circu¬ 
lation  25K.  Monthly.  $25,000  (415) 
533-3605. 


CHECK  IT  OUT! 

Beautiful  valley  weekly,  fast  growing 
Montana  area,  building,  job  shop. 
$60,000  down. 

MORE  GOOD  WEEKLIES 
From  $25,000  to  $525,000  down. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Van  Couver,  WA  98662. 


PO  Box  1088,  Troy,  AL  36081 

(205)  566-7198.  |  (614)  889-9747 
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(614)  889-2659 


E&P  Classified 


E&P  Classified  has  the  most  extensive  classi¬ 
fied  columns  in  the  industry  —  because 
advertisers  know  where  to  place  their  ads  for 
RESULTS! 

Whether  you’re  selling  a  newspaper,  a  print¬ 
ing  press  or  other  equipment,  services,  sup¬ 
plies  .  .  .  searching  for  an  employee 
.  .  .  whatever  your  offer  is  to  the  newspaper 
trade,  E&P  is  your  best  possible  vehicle  be¬ 
cause  it  reaches  newspaper  people  like  no 
other  medium.  E&P  is  the  “bible  of  the  indus¬ 
try,”  and  is  its  people-to-people  meeting 
place.  Use  E&P  Classified,  when  you  want 
results. 


All  mail  and  calls  go  to: 
EDITOR  &  PUBLISHER 
11  West  19  St.,  NY,  NY. 
Call  212-675-4380. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


25  YEAR  OLD  weekly  newspaper  in 
prime  South  Florida  area.  One  of  largest 
in  Florida.  Gross  1.8  million  in  sales. 
Opportunity  won’t  last.  Inquiries;  N. 
Deyo,  217  N.  31  Ave.,  Hollywood,  FL 
33021. 


LIKE  TO  SKI  hunt  or  fish?  Profitable 
Western  Colorado  4  yr.  community 
tabloid  for  sale.  Price  $58,500. 
Includes  equipment.  Contact  Box 
2049,  Editor  &  Publisher. 


MAINE  -  well  established  county  seat 
weekly  (3,850  paid)  grossing 
$180,00(1.  N.E.  coastal  shopper  at 
$387,000  with  $89,000  net.  Maine 
biweekly  at  $30,000.  Massachusetts 
biweekly  at  $10(1,000.  Boston  ethnic 
at  $100,000.  Web-offset  plant,  $2.4 
million  with  $4  millio’:  gross.  Commer¬ 
cial  print  shop,  5  130,000  with 
$230,000  gross.  Please  write: 

BARRY  FRENCH,  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702. 


NEW  JERSEY  high  growth  area.  Every 
other  week  freely  delivered  newspaper. 
Unltd.  potential.  Should  go  weekly 
soon.  NEEDS  CAPITAL!  Purchase  all  or 
part.  Perfect  for  working  partners.  Reply 
to:  PO  Box  191,  Bound  Brook,  NJ 
08805. 


NORTHERN  WISCONSIN 
NEWSPAPER-REASONABLE 
Do  you  like  outdoor  living?  Like  to  fish  & 
hunt?  Combine  a  career  with  life  in  the 
Northwoods.  Good  gross  and  expansion 
possibilities.  CALL  SCHMIDT-HAUS 
REALITY  (715)  543-2300  or  (715) 
543-2544  (evenings). 


NORTHWEST  county  seat  weekly 
670,000  w/press;  $163,000  down; 
6,000  paid  circulation. 

NORTHERN  CALIFORNIA  tourist  area 
weekly  195,000  volume.  $125,000  for 
quick  sale. 

NORTHWST  weekly  1.3  million;  30M 
circulation. 

OREGON  weekly  county  seat  $360,000 
price;  $100,000  down. 

OREGON  weekly  $435,000  gross; 
$415,000  price;  $105,000  down. 
CENTRAL  WASH,  weekly  65M; 
$15,000  down;  county  seat. 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 
Phone  (509)  786-4470 

UNOPPOSED  KANSAS  WEEKLY 
NEWSPAPERS  town  of  4,000  ideal 
man/wife  operation,  Allan  Evans  (913) 
483-2112,  Russell,  KS  67665. 

TWO  WEEKLIES  in  Texas  coastal  bend, 
no  competition.  $950K. 

WEST  TEXAS  county  seat  weekly,  no 
competition.  Asking  $85K,  owner 
wants  offers!  We  have  others,  free  list. 
ATN,  Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 


Call  212  675-4380 

Editor  &  Publisher 
11  West  19  Street 
New  Ybik,  N.Y.  10011 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WOULD  YOU  like  to  socialize  and  sell? 
Profitable  upscale  newspaper  in  growth 
market.  Cash  price  of  $300,000  is  .83 
X  gross.  Will  finance.  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
Landrum,  SC  29356.  (803) 
457-3846. 


ZONE  2  Two  Small  weeklies  &  job  shop, 
profitable,  self  contained,  $90,000, 
firm,  cash.  Good  starter.  Box  2024, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


DAILY  PUBLISHER  with  17  years 
experience  and  proven  track  record 
seeks  buy-in  or  ownership  opportunity 
with  independent  daily  or  weekly  in 
Northern  California  or  Pacific  North¬ 
west.  PO  Box  3882,  Mission  Viejo,  CA 
92690. 


PRIVATE  BUYERS  seeking  10-20,000 
daily.  Any  area.  We  are  experienced 
managers  and  executives.  Box  2017, 
Editor  &  Publisher. 


WANTED  San  Francisco  Bay  area  week¬ 
ly  grossing  at  least  $400,000.  Solid 
buyer  interested  in  publishing  top  qual¬ 
ity  newspaper.  Current  management  to 
remain  if  preferred.  Write  in  complete 
confidence  to  Box  1990, Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 

(A)  EXCELLENT  WISCONSIN  newspap¬ 
er  with  very  high  net.  Priced  at 
$650,000  with  1'3  down. 

(B)  Newspaper  promotional  gain. 
National  scope.  Owner  retiring.  Priced 
at  $150,000  with  $50,000  down. 
Lowell  Webster-Newspaper  Broker, 
Mpis.  (612)  920-8808. 

FREE  DISTRIBUTION  seasonal  tabloid 
on  Maryland's  eastern  shore.  Published 
5  or  more  months  per  year.  Tremendous 
growth  potential.  Excellent  mom  and 
pop  opportunity.  Gross  $60,000  per 
year.  Call  (301)  289-5889  after  6  p.m. 

_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

_ PERSONALS _ 

PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT's  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you'd  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you'd 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editor  &  Publisher. 


PRESS  ASSOCIATION 


LOW  POWER  TELEVISION 
Filing  window  near.  New  FCC  rules 
deter  copycast  and  con-man.  If  you  seri¬ 
ously  want  to  extend  your  reach  or  enter 
the  television  business  we  can  show  you 
the  way.  Call  Michael  Couzens,(415) 
621-4030. 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 
Toll  Free  1-800  (247)-2338 


PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80’s.'’  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCIJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


VERA-A-FAST  CORPORATION 
(Achieve  your  goals)  Call  us  to  assist  you 
with  Start  Verification'Stop-Savers/ 
Retention/Conversions  and  much  more. 
Toll  free  1  (800)  FAST  INFO.  Ohio 
(216)  779-4050. 


CONSULTANTS 


Associated  Web  Technology  Inc. 
Web  press  installation  and  repair,  train¬ 
ing  and  start-ups.  Specializing  in  Harris 
and  Goss  presses,  guaranteed  work, 
Larry  Welch,  Rte.  3  Box  153,  Tuttle, 
OK  73089,  (405)  381-2022. 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551 


EQUIPMENT 
&  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


24-P,  48-P,  and  72-P  SHERIDAN 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  tra  ning  program  included. 
JIMMY  R.  FOX  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


INSERTER  McCain  660  4  heads  with 
auto  loader  and  conveyor.  Excellent 
condition,  George  Willard  (313) 
469-4510. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Cun/es 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 


2  AUTO  LOGIC  APS  Mircro  5’s,  serial 
numbers  720,  721.  2  LOGE  LD24AQ’s 
with  blenders.  1  Berky  color  seperating 
enlarger  with  console.  1  Chemco  Spar¬ 
tan  2  roll  camera.  1  Robertson  580-24 
process  camera  with  theimer  light 
system.  1  LOGE  line  17  processor. 
Equipment  can  be  seen  in  operation. 
Contact  Mark  Leist,  (201)  254-7002. 


CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


MISCELLANEOUS  MARK  I  press  parts, 
(2)  257  Stay  Hi  stackers.  Make  offer. 
Pete  Baker  (219)  233-6161. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St„  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


1  CG  unified  terminal  system  with  8 
terminals  under  CG  maintenance 
agreement.  1  video  setter  2414  with 
grids  and  spares.  1  7200  with  film 
strips.  $9,000.  Used  in  mass  commu¬ 
nication  instructions  at  St.  Bonaventure 


CAMERA  8.  DARKROOM  nn^n  m 

I  strips.  $9,000.  Used  m  mass  commu 

SQUeeze  Lenses  for  SAU'TAB.  nication  instructions  at  St.  Bonaventure 
Lens  repair/optimize.  Herb  Carlbom,  CK  University.  Available  immediately 
Optical,  213/372-0372,  PO  Box  1067,  Contact  Joe  Errera  at  (814)  368-3173 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 


CG  UTS  N1210  8VDTS 

$12,000 

CG  UTS  (4)  22  VDTs 

7,000  ea 

CT  UTS  (2)  7  VDTs 

10,000 

CG  Unisetters  (6) 

4,000  ea 

Contact:  Gary  Porter 

E-Z  Electronics  (603)  424-4161 

2  Compugraphic  video  setter  univer- 
sals,  serial  70,  6  grids.  $1,000  each, 
George  Willard  (313)  469-4510. 


(215)  439-1942 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


FOR  SALE:  Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 

Labels.  Also  Quarterfolders,  Bunn  „„  ■  co  <  .  ^'dt 

Tyers,  and  Phillipsburg  Inserting  CG  8600  68  pica,  53  fonts,  new  CRT. 
Machines  for  envelope  inserting. 

Savings  in  the  thousands.  In  New  York  available.  (716) 

telephone  (516)  645-5240,  outside  385-3027. _ 

New  York  1-800-645-5240.  uc  co  hu  r'mcfiolH/Hactorh  R  Arrau 


PLATEMAKING 


HS  52  by  Crosfield/Hastech,  5  Array 
Area  Comp.  Terms.,  22  Magician 
Editorial  Terms.,  3  CPU’s  with  300  Meg 


PYROFAX  platemaking  system  model  Drives  &  Remote  Interface  for  (4)  Tandy 
403  by  3M.  Imager  and  plate  processor  lOOO's,  Tops  5  S/W  &  8600  Driver,  5 
can  be  seen  in  operation.  (Jail  Rick  mos,  $198,000. 

Wagoner  (517)  548-2000.  BOB  WEBER  (216)  831-0480. 

EDITOR  &  PUBLISHER  for  May  23,  1987 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 


PRESSES 


MYCRO-TEK  Front  end  system:  (3)  MC  (2)  1984  Solna  news  King  units  22  3/4 
4010  advanced  class  ad  terminals;  1  *  36  w/inline  add-a-color  unit. 

MC  4003  editing  terminal;  controller;  1968  color  King  4  unit  22  3/4  x  36 
mirror  20  Mega  Byte  fixed  hard  discs;  w/KJ6  folder,  stacker,  compressor, 
software;  interfaces;  line  printer;  spares  Available  immediately.  (617) 
and  linoscreen  composer.  Available  794-1787  or  (305)  592-8909. 

June  10.  $37,000.  Call  Roger  o  rnMMuwiTv 

(9^9)  8T965I ""  side^S^G^oSt^o^ditiom^e,^^^ 

taiaj  oj<r-yooe5.  862-4139  or  (703)  862-5891. 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/64  ,,  ,  ,  ,. 

Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD,  folder 

(3)  KSR  820  and  LP300  Printronix  Harris  V15-A  2  units  1  folder 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2  4  position  stacked  roll  stand 

yrs  $155  000  Harris  V15-A  add  on  units,  refurbis 

BOB  WEBER  (216)  831-0480.  "" 


Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
GOSS 

4  unit  community  SSC  21  1/2  inch 


USED  TYPESETTING  EQUIPMENT  4  unit  community  S! 
Nationwide  Brokers-10%  Sales  cutoff 
Commission.  We  remove  the  risk  when  1  Martin  splicer  1984 
buying  or  selling  between  individuals.  5  unit  community  S! 
Bob  Weber,  (2 1 6)  83 1  -0480  cutoff 


5  unit  community  SSC  21  1/2  inch 
cutoff 

2  Amgraph  splicers  1979 
Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

8-Unit/2  Folder  TKS  GEMINI  SINGLE-  2  Goss  community  units  as  add  ons, 

WIDTH  (Urbanite-style)  web  offset  as  is  or  rebuilt 

press.  Installed  new  in  1978  and  in  KING 

excellent  condition.  Press  capable  of  News  King  6  units  KJ-6  folder,  imma- 

producing  newspapers  and  high  quality  culate  condition,  large  spare  parts 

commercial  printing.  Great  color  flexi-  MISCELLANEOUS 

bility  with  2  color  decks  and  one  4-color  Gregg  imprinter 

CIC  unit.  Both  folders  have  upper  Goss/Harris  parts  in  stock. 

formers  and  skip  slitters.  22  3/4"  cut-  Cylinder  exchange  program  available. 

off  and  available  now.  Offered  exclu-  We  have  in  stock  V15-A,  V15-D,  V22, 

sively  by  Inland  of  Kansas  City.  Contact  V25  Goss  community  cylinders  and 

us  for  details  at  (913)  492-9050  or  PO  copper  rollers 


Box  15999,  Lenexa,  KS  66215. 


All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
„  UUbb  and  financing  can  be  arranged. 

4  Unit  Goss  Community  All  Equipment  Guaranteed. 

2  Community  add-on  units  mfg  1971  MIRACLE  INDUSTRIES,  INC. 

2  Units,  1  Community  folder  with  15  259  GREAT  HILL  RD.,  NAUGATUCK, 


HP  drive  qj 

5  Units  Suburban  (1-1500  Series)  with  (203)  723-0928 
40  HP  drive.  1/2  &  1/4  page  folder  ' 

HARRIS  V-15A 

2  Units,  1-JF7  folder  with  15  HP  drive 


Telex  140186 


HARRIS 

-N-1650,  4  units,  1972,  22  ¥4. 


4  Units,  1-JF7  folder  with  30  HP  drive  -N-845,  8  units,  1-RBC2. 


6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

COLOR  KING 

5  Units,  2-KJ6  folders  with  60  &  20  HP 
drives,  rebuilt  N.K.  type  roll  stands 
NEWS  KING/DAILY  KING 


-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  2214" 


MISCELLANEOUS 


2:1  folder,  1980 
-Urbanite,  9  units,  1972 


WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City.  MO  64111 
Contact:  Terry  Morton 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 


roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 
OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 
_ (206)  387-0097 _ 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 


Goss  Urbanite  folders,  roll  stands,  ^OSS  COMMUNITY  3-Unit  press. 


drives  and  accesories. 

Goss  Community  units,  folders. 


Goss  S/C  folder 


folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 


Call  us  before  your  trade! 


IPEC  INCORPORATED  nypo  cai  rc  iwr 

97  Marquardt  Drive  °  7Pm 

Wheeling  (Chicago).  IL  60090  q'rpqp 

(312)  459-9700  Telex  206766  ^  (To6)  387-0097^^^^ 

EDITOR  &  PUBLISHER  for  May  23.  1 987 


EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES 


PRESSES 


(priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 

All  presses  available  "as-is",  recondi- . „ 
tioned  or  delivered  and  installed.  Will  VI 5D  HARRIS  8  units  oil  baths,  JF25 
sell  complete  presses  or  add-on  units.  balloon,  JF4  combination  folder,  8 


LEE  SMITH  INDUSTRIES  the  single 
width  web  press  specialist.  For  all  your 
web  needs;  sales,  service,  parts, 
rebuilding  and  support  equipment. 

(Jail  (502)  966-3669. 

A  commitment  to  being  the  best  is  a 
commitment  to  you. 

Lee  Smith  Industries 
4605  Pinewood  Rd. 
Louisville,  KY  40218. 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

2  Unit  News  King  with  KJ6.  1973 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

8  Unit/2-folder  Goss  Suburban  S-1 130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1970  vintage 

2  Unit  Harris  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 

Imprinter,  Amal  Splicers,  3-knife 
trimmer 

CALL  US  IF  YOU'RE  CONSIOER- 

INU  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


4  UNIT  NEWS  King  with  side  lay  and 
circumferential  registration.  Recently 
rebuilt.  Engine  excellent  condition. 
$75,000  (includes  roll  stand).  Call 
Jack  Stumler  at  Shively  Newsweek 
(502)  448-4581. 


TKS  GEMINI  single  width  8  units,  2 
folders  (Urbanite  style),  high  speed  and 
plenty  of  color,  flexibility  with  1  4-color 
unit  and  2  color  decks.  Both  folders 
have  upper  formers  and  skip  slitters,  22 
3/4"  cutoff  are  available  now.  Trained 
personnel  available  for  start  up.  Exclu¬ 
sive  agent  for  sale  out  of  USA. 

1500  series  Suburban  4  units,  double 
parallel  folder,  75HP  upper  former. 
Marathon  20  x  24  SST  Nuarc,  $3,250. 
Chemco  Marathom  20  x  24  roll  film 
ascro  lights  $2,000. 

5  unit  Suburban,  double  parallel,  cross 
perf  folder.  Model  1000,  6  position  roll 
stand,  electric  hoist. 

ATF  36"  3  unit,  double  parallel  and 
cross  perf.  folder,  2  position  roll  stands. 
1981  News  King  2  unit  KJG  folder, 
double  parallel,  40  HP,  electric  hoist, 
air  comp,  call  for  installed  price. 
Baldwin  Web  guides.  2  web  3  years  old 
in  storage  1  1/2  years.  Sell  new 
$18,000  asking  $12,000. 

2  unit  Suburban,  sub  add  on  units. 
WESCO  GRAPHICS 

(408)  289-1400  Telex  172644 

URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow¬ 
ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  '1000'  series  folder  with 
upper  former,  4  splicers.  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


10  Units,  2-KJ6  folders  with  2-30  HP  -Metroliner,  6  units,  3  half  decks,  22", 


Ebway  splicers  for  News  King  stands  -Urbanite  add-on  units  and  folders 
(priced  to  sell).  -8  Cary  45-40  Autopasters 

Cole  1/4  pg.  folder  with  3-knife  trimmer  BELL-CAMP  INCORPORATED 
Baldwin  count-o-veyors  (201)796-8442  Telex  130326 


running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 
accessories. 


Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives  GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 

Harris  V25  upper  balloon  former  ^ 

-  -  -  •  ^  NEWSKING,  reconditioned  add-on  unit 


/  Bally  KIh 

IB  Halls 

2  FaMart  \ 

WtklaaSar 

IB  BaHs 

1  OaaHra-Calar,  2  FaMars 

Wek  LaaSn 

2  Halts 

1  FaMar 

Brass  SitiHfeaa 

S  Halts 

1  FaMar 

Harris  VaaiaarS 

5  Batts 

1  FaMar 

Bata  Caamaaity 

2  Halts 

1  FaMar 

WakLaaSar 

4  Halts 

1  FaMar 

Harris  VIM 

2  Halts 

1  FaMar 

Calar  Mat 

S  Batts 

2  FaMars 

Harris  VISA 

4  Halts 

1  FaMar 

\  WakLaaiar 

5  Batts 

1  QaaBra-CaMr,  1  FaMar 

N,  Bats  Caenaalty 

B  Halts 

t  FaMars  / 

TKS  8  units  21  1/2"  (43"  circumfer-  a'’d  .:<)ll  stand.  1973  excellent 

ence)  2  jaw  folders,  pasters  1977.  fmpFR  "VriRMFR  Harris  nnw  iq7q 
Goss  Urbanite  1,000  Series,  7  mono,  d  •  vf*  1979 


^ncC9^ore.. 


like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 


3  Butler  Pasters  1  Guilmont  1/4  folder  immediate  delivery- 
i  tr?mmp7  '  WE  GUARANTEE  OUR  MACHINERY 

WANTED  TO  BUY 

WANTED:  Newspaper  presses  and  Goss-Harris-King  presses  and 
arraccprioc  aCCCSSOrieS 


“As  is”  or  reconditioned 
“Where  is”  or  instaiied 

Why  are  so  many  companies  changing  to  Atlas  and  Web  Leader  II 
presses?  Give  us  a  call,  we'll  be  delighted  to  tell  you. 


Web  Press  Corporation 

829  Houser  Way  North  •  Renton,  Washington  98055 
Phone  206-228-6545  /  816-931-5291  .TLX  152589 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON  imme¬ 
diate  opening  for  intelligent,  aggressive 
salesperson.  Small  weekly  with 
100,000  circulation  in  Zone  5.  Send 
salary  history  clips  and  resume  to 
W.B.C.  Publishing  Co.,  PO  Box  254, 
Clawson,  Ml  48017. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3'4'’. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

INLAND  will  pay  "top  dollar"  tor  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


COMPUTER  TERMINALS 

DIGITAL  TERMINALS-17  VT61t/AM,s 
1  VT72/t,  2  Visual  55  Terminals,  $150 
each  plus  shipping.  All  in  good  condi¬ 
tion  and  44  RLOIK-DC  Data  Cartridge, 
$50  each  plus  shipping.  (217) 
223-5100. 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new.  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 

mf 

WIKID 

_ ACADEMIC _ 

PROFESSIONALY  ORIENTED  journal¬ 
ism  department  at  the  University  of 
New  Mexico  reopens  a  search  for  an 
assistant  professor  or  lecturer  to  teach 
in  its  news-editorial  sequence. 
Substantial  reporting  and  editing  exper¬ 
ience  required.  Advanced  degrees 
preferred.  Candidates  should  be  able  to 
work  productively  with  students, 
colleagues  and  professionals.  Start  Fall 
1987,  pending  budgetary  approval. 
Please  send  covet  letter,  resume  and 
names  of  references  to  Fred  Bales, 
Chair,  Dept,  of  Journalsim,  University 
of  New  Mexico,  Albuquerque,  NM 
87131. 

An  equal  opportuinity/affirmative  action 
employer.  Application  deadline  July  1, 
1987. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  of  Journalism 
to  teach  print  reporting  and  editing 
courses,  advise  weekly  student  news¬ 
paper  and  serve  as  coordinator  of  jour¬ 
nalism  course  work.  Position  available 
8/17/87.  MA  and  professional  experi¬ 
ence  required.  Salary  negotiable.  Send 
letter,  resume  and  list  of  3  references 
with  telephone  numbers  tO:  Dr. 
Malcolm  0.  Magaw,  Chairman,  Dept,  of 
English,  University  of  New  Orleans, 
New  Orleans,  LA  70148.  Screening  will 
begin  June  1.  UNO  is  an  equal  employ¬ 
ment  opportunity  employer  and  a 
member  of  the  Louisiana  State  Univer¬ 
sity  System. 

JOURNALISM/PUBLIC  RELATIONS 
Assistant  Professor  of  Communication- 
Journalism  (tenure-track)  to  teach  in 
broad  based  department  offering  majors 
in  mass  communication,  public  rela¬ 
tions,  and  speech  communication. 
Teach  courses  in  print  journalism  and 
public  relations  (e.g.  newswriting  and 
reporting,  editing,  community  and 
press  relations,  introduction  to  PR, 
introduction  to  mass  media),  and  serve 
as  advisor  to  university-student  news¬ 
paper.  Minimum  Master's  degree  in 
journalism  or  the  terminal  degree  in  a 
related  field,  with  professional  experi¬ 
ence  in  journalism/PR.  College  level 
teaching  experience  is  highly  desirable. 
Salary:  Competitive.  Begin:  September, 
1987,  Submit  letter  of  application, 
vitae  and  names  and  phone  numbers  of 
three  references  by  June  17,  1987,  to 
Alan  Taylor,  Search  Committee,  Depart¬ 
ment  of  Communication,  Central 
Washington  University,  Ellensburg,  WA 
98926.  An  AA/EEO/Title  IX  institution. 


ADMINISTRATIVE 

DIRECTOR  OF  MARKETING 
The  Northwest  Herald,  Illinois  fastest 
growing  daily  newspaper,  seeks  a  highly 
motivated,  creative  executive  to 
increase  market  dominance  in  the 
affluent  northwest  suburbs  of  Chicago. 
Join  an  aggressive  community  minded 
management  team.  Successful!  candi¬ 
date  will  have  10  years  of  strong  sales 
and  leadership  skills  and  hold  a  similar 
position,  perhaps  in  a  suburban  envi¬ 
ronment,  Excellent  compensation  pack¬ 
age.  Send  resume  in  complete  confi¬ 
dence  to: 

Robert  A.  Shaw 
Northwest  Herald 
PO  Box  250 
Crystal  Lake,  IL  60014. 


FACILITIES  MANAGER 
We  are  looking  for  an  experienced  facili¬ 
ties  manager  with  an  engineering 
degree.  The  candidate  chosen  will  work 
in  a  growing  office  building/ 
manufacturing  plant  environment  of  an 
operating  component  of  a  Fortune  500 
corporation.  Responsibilities  include 
telecommunications,  mail  center,  plant 
engineering  including  HVAC,  house¬ 
keeping  and  project  management. 
Compensation  competitive  and 
commensurate  with  successful  candi¬ 
date's  experience  and  education.  Excel¬ 
lent  benefits  package.  Interested  candi¬ 
dates  should  respond  to  Box  2035, 
Editor  &  Publisher  in  confidence. 


MANAGER  NEEDED  for  weekly  news¬ 
papers  Kansas  community  of  4,000, 
Apply  to  Allan  Evans,  (913)  483-2112. 
Russell,  KS  67665. 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine,  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Norway, 
ME  04268. 


HELP  WANTED 


ACCOUNTING 


SENIOR  INTERNAL  AUDITOR 
A  recent  promotion  into  management 
has  created  an  immediate  opening  for  a 
Sacramento  based  internal  auditor 
responsible  for  performing  comprehen¬ 
sive  financial  and  operational  audits. 
Qualified  applicants  must  have  3  plus 
years  public  and/or  private  audit  experi¬ 
ence.  This  position  requires  excellent 
oral  and  written  communication  skills 
and  proven  ability  to  establish  and 
maintain  working  relationship  with  all 
levels  of  management.  Excellent  oppor¬ 
tunity  for  personal  and  professional 
growth.  Approximately  40  percent 
travel.  Please  send  resume  with  salary 
history  in  confidence  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  and  Q  Streets 
Sacramento,  CA  95816 
An  equal  opportunity  employer 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Times  Graphics,  a  Gannett  subsidiary  is 
seeking  an  advertising  director.  Proven 
track  record  in  sales  and  supervision 
required.  College  degree  in  related  field 
helpful.  Management  experience  in 
newspaper  ad  sales  required.  Salary 
commensurate  with  experience  plus 
excellent  company  benefits.  Send 
resume,  salary  history/requirements  to 
Ronald  A.  Ortiz,  Publisher,  891  E.  Oak 
Road,  Vineland,  NJ  08360.  EOE. 


ADVERTISING  MANAGER 
The  Daily  Record,  Wooster,  Ohio  seeks 
degreed  individual  with  outstanding 
sales  and  leadership  ability  to  head  its 
display  advertising  staff.  The  26,000 
circulation  daily  located  in  northeastern 
Ohio  needs  an  individual  who  is  willing 
to  go  the  extra  mile  in  reorganizing  our 
sales  forces.  The  flagship  newspaper  of 
Dix  Communications,  The  Daily  Record, 
offers  competitive  salary,  incentives, 
and  excellent  benefits.  Send  resume, 
salary  history,  and  expectations  tO: 
Frank  L.  Beeson,  Marketing  Director, 
The  Daily  Record,  PO  Drawer  D,  Woos¬ 
ter,  OH  44691.  Please,  no  telephone 
calls.  Position  available  July  1,  1987. 
Application  deadline  June  6,  1987. 


ADVERTISING  MANAGER 
Excellent  opportunity  with  St.  Louis 
Suburban  Journals-  a  group  of  41 
newspapers  with  850,000  plus  circula¬ 
tion,  You'll  manage  a  12  person  sales 
staff  for  a  company  with  145,000 
circulation.  References  should  describe 
you  as  aggressive,  energetic,  enthusias¬ 
tic,  self-starter,  experienced,  goal 
oriented,  work  well  with  others,  excel¬ 
lent  track  record,  hands-on,  good  lead¬ 
er,  motivator,  trainer,  team  player  and 
guess  results.  Excellent  compensation 
and  benefits.  Unlimited  advancement 
opportunity.  Write:  Tom  Stultz,  Market¬ 
ing  Director,  Suburban  JouranI,  1714 
Deer  Tracks  Trail,  St.  Louis.  MO 
63131. 


ADVERTISING  DIRECTOR 
14,000  midwest  daily  with  TMC  looking 
for  shirt-sleeve  manager  to  supervise  ad 
staff  and  create  and  implement  good 
promotional  ideas.  Needs  to  be  a  leader 
and  motivator.  Must  possess  strong 
knowledge  of  newspaper  and  competi¬ 
tive  media.  Good  salary  and  opportunity 
for  advancement.  All  replies  held  in 
strict  confidence.  Send  resume  and 
salary  history  to  Box  2050,  Editor  & 
Publisher. 


CAM-FOUR  month  position  available  in 
weekly  trade  publication  to  cover  mater¬ 
nity  leave.  Production  experience  help¬ 
ful,  sense  of  humor  a  must.  Sales  a 
plus.  $600  per  week.  Downtown 
Newark  NJ  office.  Good  experience. 
Reply  Box  2041,  Editor  &  Publisher. 


ADVERTISING/MANAGEMENT.  Excel¬ 
lent  opportunity  for  person  with  daily  or 
weekly  newspaper  sales  experience. 
Competitive  pay,  commission  and  bene¬ 
fits  including  paid  retirement  plan. 
Northern  Zone  5.  Box  2020,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
A  super  opportunity  exists  for  the  right 
person  to  work  for  a  family  owned  news¬ 
paper  with  a  circulation  of  approximate¬ 
ly  100,000.  This  individual  must 
possess  the  ability  to  understand  all 
phases  of  classified  advertising  and 
direct  a  staff  of  21.  Attractive  salary 
with  excellent  benefits.  Send  resume' 
and  salary  history  to:  Leonard  A.  Marsh, 
The  Daytona  Beach  News  Journal,  901 
6th  St.,  Daytona  Beach,  FL  32015. 


GOLDEN  OPPORTUNITY 
Telemarketing  ad  sales  person  needed 
for  classified  department  of  booming 
New  Jersey  weekly.  This  job  is  a  gold 
mine  for  the  right  person.  Advancement 
potential  chain  of  legal  newspaper 
across  the  country.  Send  resume  and 
salary  requirements  to  Box  2005, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Looking  for  aggressive,  result  oriented 
ram  to  supervise  and  motivate  a  staff  of 
11  sales  people  and  a  sales  manager. 
Responsibilities  include  formulating 
and  implementing  sales  strategies  and 
rate  structures,  managing  and  motivat¬ 
ing  staff,  providing  ongoing  training, 
account  development,  administer 
special  products,  reach  department 
revenue  goals,  budgeting  and  reporting. 
Candidate  should  have; 

•Proven  track  record  in  sales 
•Newspaper  management  experience 
•Solid  supervisory  experience 
•Proven  knowledge  of  newspaper  and 
competitive  media 

•Strong  organizational  and  analytical 
skills 

•Strong  written/oral  communication 
skills 

•Strong  leadership  skills 
Ability  to  interact  effectively  with  indivi¬ 
duals  at  all  levels  in  the  organization 
College  degree  and  knowledge  of  finan¬ 
cial  aspects  of  advertising  desirable. 
Write  Box  2008,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  a  talented,  energetic 
sales  professional  to  manage  retail 
advertising  staff  of  a  30,000  PM  New 
England  daily.  Candidate  must  have 
strong  leadership  qualities  and  be  able 
to  successfully  motivate  and  train  sales 
force.  Highly  competitive  market  north 
of  Boston.  Excellent  salary,  benefits 
and  incentive  plan.  Send  current 
resume  and  salary  requirements  to  Box 
2019,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER: 
for  50,000  family  owned  daily  with 
TMC.  Zone  2.  Salary  plus  bonus.  Prefer 
prior  management  experience,  with 
emphasis  on  sales  training,  goal 
setting,  and  performance  review.  Box 
2042,  Editor  &  Publisher. 


TELEMARKETING  MANAGER  growing 
suburban  New  York  weekly  newspaper 
group  is  looking  for  an  experienced 
phone  room  supervisor.  Our  energetic 
staff  is  waiting  for  the  right  person  to 
help  them  grow  even  more.  Exciting 
opportunity  with  a  young,  aggressive 
company.  Send  resume  with  cover  letter 
to  Scott  Swanson,  Advertising  Director, 
Tucker  Communications,  272  N. 
Beford  Road,  Mt.  Kisco,  NY  10549. 


42 


EDITOR  &  PUBLISHER  for  May  23,  1987 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 


HELP  WANTED 


ADVERTISING 


WE  NEED  a  creative  competitor  with 
strong  people  skills  to  serve  as  Advertis¬ 
ing  Director  for  our  15,000-circulation 
daily.  Our  market  is  highly  competitive 
with  great  growth  potential.  If  you  are 
an  innovator  and  a  leader,  we  have  an 
opportunity  we  want  to  discuss  with 
you.  Send  resume  and  cover  letter  to: 
General  Manager,  The  Daily  Journal, 
Box  699,  Franklin,  IN  46131.  No 
phone  calls  please. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  needed  tor 
6,000  circulation  Iowa  daily.  Perfect 
opportunity  for  a  number  2  person  to 
move  up.  Must  be  promotion  oriented. 
Competitive  salary,  bonus  program  and 
generous  benefits.  Opportunity  for 
advancement  within  multi-division 
company.  Send  resume,  references 
salary  expectations  to  General  Manager, 
Shaw  Newspapers,  PO  Box  409,  Dixon, 
IL  61021. 


CIRCULATION/SALES  & 
MARKETING  MANAGER 
The  Orange  County  Register,  314,000 
daily  and  360,000  Sunday,  has  a  great 
oppprtunity  for  a  manager  who  is  highly 
motivated  and  possesses  strong  people 
skills.  Should  possess  an  imagination 
capable  of  providing  a  variety  of  sales 
incentive  programs  for  both  carriers  and 
district  managers.  Excellent  working 
enviroment  in  Sunny  California. 

Send  resume  to  Tom  M.  Peterson, 
Circulation  Director,  The  Orange  County 
Register,  625  N.  Grand  Avenue,  Santa 
Ana,  CA  92701. 


CIRCULATION  MANAGER 
We  need  an  aggressive,  experienced 
circulator  to  lead  our  paid  weekly  subur¬ 
ban  Pittsburgh  newspapers.  Sales  plan¬ 
ning  skills,  willingness  to  work  hands  on 
required.  Competitive  wage,  incentives 
and  fringe  benefits.  Send  resume  to  Box 
2039,  Editor  &  Publisher. 


CIRCULATION  MANAGER  10,000 
circulation  daily  in  growing  northern 
California  area  seeks  self-starting  circu¬ 
lation  manager.  Successful  applicant 
will  have  sound  people  and  organiza¬ 
tional  skills.  Send  resume  to  James 
McClure,  Publisher,  Oroville  Mercury- 
Register,  PO  Box  651,  Oroville,  CA 
95965. 


CREW  SALES  MANAGER 
The  Princeton  Packet  newspaper  group 
has  an  opening  for  a  circulation  crew 
sales  manager.  Responsibilities  include 
outside  door  to  door  crew  sales  activity, 
recruitment,  training,  monitoring,  moti¬ 
vating,  etc,  and  running  own  crew  as 
necessary.  This  is  a  hands  on  position 
offering  salary  plus  commission  and 
excellent  benefits  package.  If  you  have 
good  door  to  door  sales  experience  and 
a  good  track  record  please  send  resume 
to  Dan  Pitcher,  Circulation  Sales  Mana¬ 
ger,  The  Princeton  Packet,  PO  Box  350, 
Princeton,  NJ  08542  or  call  (609) 
924-3244  X  171. 

It’s  your 
People-to-People 
Meeting  Place! 

CIRCULATION  MANAGER 
We  are  searching  for  an  experienced 
circulation  manager  for  our  20,000 
circulation  daily  located  in  beautiful 
northwest  New  Jersey.  Candidates  must 
have  excellent  circulation/distribution 
management  skills  and  have  the  ability 
to  motivate  people.  Excellent  salary, 
incentive  and  fringe  benefit  package. 
This  number  1  circulation  position 
reports  to  the  General  Manager.  Send 
resume  in  confidence  to  James  W. 
Collins,  General  Manager,  New  Jersey 
Herald,  PO  Box  10,  Newton,  New 
Jersey  07860. 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  Circulation  Manager 
for  large  TMC  weekly  shopper.  TMC 
experience  a  must.  Send  resume  to 
Publisher,  Dollar  Saver  Publications, 
37365  Centralmont  Place,  Fremont, 
CA  94536. 


HOME  DELIVERY  MANAGER 
Major  metro  daily  located  in  Albu¬ 
querque,  New  Mexico  is  seeking  an 
aggressive  hard  working  person  to 
supervise  and  train  7  district  managers 
in  sales,  service  and  collection.  Must 
have  extensive  experience  and  must  be 
detailed  oriented.  75%  field  work. 
Salary  DOE  up  to  $25,000,  excellent 
benefits.  Call  Mike  Romero,  Home 
Delivery  Manager,  at  (505)  823-3103. 

MOTOR  ROUTE  SUPERVISOR 
12,000  PM  daily  with  TMC  shopper  in 
growing  Finger  Lakes  resort  community 
is  looking  for  person  with  minimum  3 
years  experience  for  number  2  position 
with  opportunity  for  advancement.  Must 
have  strong  sales  and  supervisory  skills. 
Send  resume  and  salary  history  to 
George  Park,  The  Daily  Messenger,  73 
Buffalo  St.,  Canandaigua,  NY  14424. 

REGIONAL  DISTRIBUTION  MANAGER 
Three  positions  now  open  for  aggres¬ 
sive,  results  oriented  manager:  two  in 
California  and  one  in  Houston.  Must 
have  3-5  years’  experience  in 
circulation/distribution  sales  and  opera¬ 
tions.  Supenrisory  background  required. 
50%-60%  travel.  Full  company  bene¬ 
fits.  Send  resume  including  salary 
history  to  Tom  Scardino 
National  Circulation  Director 
Haas  Publishing  Co. 

3119  Campus  Drive 
Norcross,  GA  3007 1 . 

EOE 


ZONE  MANAGER-  Florida’s  most  prog¬ 
ressive  daily  has  an  immediate  opening 
for  an  ambitious  self-motivated  person 
to  supervise  six  district  managers.  Must 
be  strong  on  service  and  follow  through. 
Excellent  advancement  opportunities. 
First  year  income  low  $20’s.  Send 
resume  and  references  to  Dave  Still¬ 
well,  City  Home  Delivery  Manager, 
Circulation  Dept.,  News  Journal  Corp., 
PO  Box  431,  Daytona  Beach,  FL 
32015. 


COMPUTER  TECHNOLOGY 

PROGRAMMER  ANALYST-  with  Pascal 
or  C  experience  to  work  on  pagination 
products  for  the  newspaper  industry. 
Experience  with  PC,  data  base  routine 
(like  Btrive)  required.  Prior  experience 
with  editorial  or  ad  systems  a  plus. 
Salary  plus  bonus  keyed  to  product 
success. 

PRODUCT  AND  APPLICATIONS  MANA¬ 
GER  or  PC  based  newspaper  layout  and 
pagination  products.  Some  prior 
computer  experience  required.  Should 
be  a  knowledgeable  PC  user,  some  prior 
programming  or  applications  develop¬ 
ment  (Dbase,  Xywrite,  formats,  etc.) 
Experience  or  college  training  would  be 
very  helpful.  Salary  plus  sales  related 
bonus. 

SYSTEM  MANAGER/TECHNICAL 
SUPPORT  maintain  in  house  PC 
network  and  customer  systems.  Ad  and 
modified  software  applications 
(Xywrite,  Kman,  etc.).  Assist  with 
preparation  of  customer  systems. 
Experience  with  assembly,  removal  of 
PC  boards  and  components  and  some 
programming  experience  or  college 
training  required. 

Some  part  time  and  summmer  openings 
available.  We  also  need  systems 
assemblers  for  ,'fternoon  and  weekend 
work  now  and  during  the  summer.  Send 
resume  to: 

Information  Engineering 
7  Railroad  Ave. 

Bedford,  MA  01730. 


EDITOR  &  PUBLISHER  for  May  23,  1987 


43 


HELP  WANTED 


COMPUTER  TECHNOLOGY 


PUBLISHING  SYSTEMS  MANAGER 
We're  planning  to  convert  our  front  end 
system  in  the  immediate  future  to  SI  I 
and  need  a  versatile  system’s  manager. 
This  challenging  position  includes 
management  of  the  systems  operations 
staff  and  coordination  of  the  editorial, 
classified,  and  production  application. 
Good  interpersonal  skills  and  a  trouble 
shooter  instincts  a  must.  No  regular 
travel  required.  We  offer  a  competitive 
compensation  package.  Since  our 
conversion  is  ambitious,  mail  your 
resume  to  Mr.  Raymond  L.  Gover, 
Publisher,  The  Harrisburg  Patriot- 
News,  812  King  Blvd.,  Harrisburg,  PA 
17105. 


PRODUCT 

DEMONSTRATOR 

{Computerized  Typesetting) 
Crosfield  Electronics,  Inc., 

having  recently  expanded  into 
the  typesetting  market,  requires 
the  addition  of  a  Product  Dem¬ 
onstrator  for  our  Hastech  CSI 
product  lines  (System  2300/ 
2400). 

Specific  responsibilities  include: 

•  Conducting  equipment 
demonstrations 

•  Technical  sales  support 
The  successful  candidate  must 
have  a  strong  knowledge  of 
both  hardware/software  appli¬ 
cations  within  a  systems  envi¬ 
ronment.  Excellent  presentation 
skills  are  a  must.  Should  you  be 
interested,  please  fonward  your 
resume,  in  strict  confidence,  to: 
Personnel  Dept.,  65  Harris- 
town  Road,  Glen  Rock,  NJ 
07452  or  call: 

Mr.  Bill  Christison 
201-447-5800 

Equal  Opportunity  Employer  M/F 

Crosfield 

Electronics] 


HELP  WANTED 


DATA  PROCESSING 


SYSTEMS  ANALYST/PROGRAMMER 
for  150,000  daily  AM  publication. 
Successful  applicant  will  have  a  mini¬ 
mum  of  3  years  experience  with  IBM 
System  38,  CPF,  COBOL,  RPG  III,  Digi¬ 
tal  VAX  Systems,  VMS  and  Datatrieve 
experience  a  plus.  Send  resume, 
including  salary  requirements  to:  Judith 
C.  Fraser,  Human  Resources  Director, 
New  Haven  Register,  40  Sarget  Dr., 
New  Haven,  CT  06511, 


A  COPY  EDITOR  is  needed  by  the  Las 
Vegas  Review-Journal.  The  Review- 
Journal,  a  newspaper  with  circulation  of 
112,500  is  looking  for  someone  with  at 
least  2  years  of  experience  on  a  daily 
newspaper.  Send  resume  to  Joseph 
Kirby,  News  Editor,  PO  Box  70,  Las 
Vegas,  NV  89125.  An  equal  opportunity 
employer. 

ANDERSON  (SC)  Independent-Mail 
sports  department  is  looking  for  a  copy 
editor/layout  person  to  work  the  desk  5 
nights  a  week.  Would  prefer  person  with 
several  years  experience  preferably  with 
newsside  editing  and  layout.  We  are  not 
necessarily  looking  for  a  sports  person 
for  this  position  which  could  lead  to 
assistant's  title  duties.  Send  resume 
and  layout  clips  to  Tim  Ellerbee,  Sports 
Editor,  Anderson-Independent-Mail,  PO 
Box  2507,  Anderson,  SC  29622. 

CITY  EDITOR — growing  hard-news- 
oriented  New  Jersey  daily  seeks  news¬ 
room  leader  for  small,  but  aggressive 
staff.  People  skills  as  well  as  copy  edit¬ 
ing  abilities  are  musts.  Resume,  clips  to 
Box  1992,  Editor  &  Publisher. 

A  MAJOR  expansion  at  America's  lead¬ 
ing  publisher  of  Health  Books-  Preven¬ 
tion  Magazine  Health  Books  published 
by  Rodale  Press-requires  full  time  staff 
writers.  No  health  or  medical  back¬ 
ground  necessary-only  the  ability  to 
write  lively,  interesting  copy  at  a  profes¬ 
sional  pace.  A  new  company  fitness 
facility,  excellent  environment,  no 
smoking  policy. 

Please  send  resume,  best  writing 
samples  (no  application  considered 
without  them),  salary  needs  in  strict 
confidence  to:  William  Gottlieb,  Execu¬ 
tive  Editor,  Prevention  Health  Books, 
33  East  Minor  St.,  Emmaus,  PA 
18049. _ 

COPS  &  COURTS  reporter  needed  at 
The  Times-Georgian,  Carrollton,  GA. 
Good  beat,  good  pay  and  benefits. 
Apply  Box  460,  Carrollton,  GA  30117. 


Managing 

Editor 

The  New  Milford  Times,  one  of  New  England’s  outstanding 
weekly  newspapers,  is  searching  for  a  tmented  journalist  to 
manage  its  news  content.  The  person  we  seek  currently  is 
workmg  for  a  lack-luster  management  which  fails  to 
understand  how  to  achieve  excellence.  We  offer  an 
energetic,  enlightened  supiwrt  system  which  encourages 
experimentation  and  calculated  nsk-taking. 

You  will  start  at  *24,(X)0.  We  have  a  suostantial  benefits 
package.  And  you’ll  be  in  charge  of  a  dynamic  team  of 
reporters  and  photographers  who  want  to  achieve  excellence 
each  week. 

Please  send  your  r^um^  immediately  to  Art  Cummings, 
Executive  Editor,  The  New  Milford  Times,  PO  Box  1139, 
New  Milford,  CT  06776. 


HELP  WANTED 


ARTS/ENTERTAINMENT  WRITER 
Experienced  reporter  needed  to  join  an 
expanding  team  to  cover  the  arts  in 
Pennsylvania's  Capital  City.  We  offer  an 
excellent  salary  and  benefits  package 
and  a  great  place  to  live.  If  you’d  as 
soon  spend  an  evening  at  the  theater  as 
at  the  track,  send  a  resume  and  your  3 
best  clips  to  Dale  Davenport,  managing 
editor/news.  The  Patriot-News,  PO  Box 
2265,  Harrisburg,  PA  17105. 


ASSISTANT  CITY  EDITOR 
Small  Zone  3  daily  with  staff  of  9  news 
reporters  looking  for  aggressive 
journalist/editor  to  round  out  city  desk. 
Responsibilities  include  project 
management,  daily  editing,  fact  chal¬ 
lenging,  section  development  and 
routine  work  with  reporters.  Send 
resume,  brief  work  history  and  current 
salary  to  Box  2034,  Editor  &  Publisher., 


ASSOCIATE  EDITOR  to  write  about 
trends  in  farm  business,  and  the  people 
behind  the  trends.  Our  audience  is 
180,000  commercial  farmers,  many  of 
them  family  operations  in  the  Midwest. 
We  concentrate  on  management, 
finance  and  marketing  issues,  not 
production  how-to’s.  This  is  a  chance  to 
write  for  a  national  monthly  magazine 
about  an  industry  undergoing  swift  and 
enormous  change.  Send  resume  and 
examples  of  your  writing  tO:  Claudia 
Waterloo,  EarmFutures,  330  E. 
Kilbourn  Ave.,  Milwaukee,  Wl  53202. 


CITY  DESK:  Experienced  editor  with 
hard  news  bent  needed  to  help  direct 
coverage  on  60,000  AM  in  competitive 
market.  Applicants  should  have  at  least 
five  years  total  experience,  and  be  able 
to  direct  overnight  coverage  and  enter¬ 
prise  reporting,  supervise  reporters,  and 
edit  local  copy  with  enthusiasm  and 
care.  Send  letter,  resume  and  clips  that 
show  your  hand  as  an  editor  to  Bill 
Donnellun,  Executive  Editor,  Daily 
Record,  55  Park  Place,  Morristown,  NJ 
07960, 


CITY  EDITOR-aggressive  14,500  PM  in 
beautiful  Mohawk  Valley  needs  good 
motivator,  organizer  to  lead  young  staff. 
Resume  and  cover  letter  to  Mai  Provost, 
The  Recorder,  1  Venner  Rd.,  Amster¬ 
dam,  NY  12010. 


EDITOR 

Zone  2,  SOM  daily  is  looking  for  an 
editor  to  fill  the  top  spot  in  our  news¬ 
room.  We  have  a  relatively  small  staff 
but  a  good  area  for  news.  We  seek  a 
hands-on,  shirt-sleeve  newsroom  leader 
who  can  build  on  solid  foundation  we 
have  created.  We’re  a  local  newspaper, 
and  we  seek  someone  who  is  committed 
and  concerned  about  our  readers  and 
local  news.  Possibly  you  are  a  number  2 
or  3  in  your  present  operation.  We  have 
a  good  compensation  package  for  the 
right  individual.  Resume,  salary  history 
and  other  information  to  Box  2054, 
Editor  &  Publisher. 


COPY  EDITOR  with  city-editor  ambi¬ 
tions  needed  for  50,000  PM  in  Zone  2. 
Send  resume  and  your  thoughts  about 
local  news  coverage  to  Box  2003, 
Editor  &  Publisher. 


COPY  EDITOR  with  strong  word  skills 
sought  for  Sun  Belt  AM  of  62,000. 
Send  resume,  references  to  Jim  VJillis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

EAGLE  EYE,  deadline  minded  perfec¬ 
tionist  needed  for  job  as  evening  repor¬ 
ter.  In  addition  to  general  assignment, 
duties  entail  some  layout,  page  check¬ 
ing  and  copy  editing.  Please  send 
resume  and  clips  to  Byrcn  Gray,  Vero 
Beach  Press  Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 


HELP  WANTED 


BUSINESS  WRITER:  Illinois's  largest 
paper  outside  Chicago  seeks  writer  that 
can  handle  breaking  news  and  backg¬ 
rounder  pieces.  Two  years  experience 
required.  Salary  based  on  experience. 
Preference  to  Zone  5  applicants.  Send 
resume  and  clips  to  Jerry  D.  McDowell, 
Business  Editor,  Journal  Star,  1  News 
Plaza,  Peoria,  IL  61643. 


CHRISTIAN  RELEASE  and  develop¬ 
ment  agency  seeking  experienced  writer 
with  magazine/book  editing  experience. 
Desire  mature  individual  with  a  mini¬ 
mum  of  5  years  experience.  College 
degreed  or  equivalent  preferred.  Send 
resume  and  samples  to  PO  Box  718, 
Oklahoma  City,  OK  73101-0718. 


EDITOR 

Small  southwest  Virginia  daily  needs 
working  editor  with  zip.  Mountains, 
river,  university  in  town.  Start  here, 
then  move  up  in  nationally  known 
group.  Call  Rip  (703)  639-2436. 


ENGLISH  JEWISH  WEEKLY  60  year 
publication  seeking  experienced  execu¬ 
tive  editor  .  Write  Joan,  c/o  PO  Box 
012941,  Miami,  FL  33101. 


EXPERIENCED  lifestyle  and  feature 
writers  for  occasional  feature  assign¬ 
ment  in  national  progressive  home 
magazine.  We  need  dependable  people 
with  lively  writing,  strong  interviewing 
and  good  research  skills.  Pay  $750.00 
to  $1,000  per  feature  plus  expenses. 
Send  resume,  3  writing  samples,  refer¬ 
ences  to  Box  2023,  Editor  &  Publisher. 


FARM  NEWS  EDITOR:  for  successful 
publication.  Top  applicant  would  have 
an  ag  journalism  degree  or  equivalent 
writing/farming  experience.  Candidate 
should  be  highly  self  motivated,  know 
photography,  page  design,  and  have 
successful  work  history.  Will  consider 
all  applicants.  Pay  starts  at  $200.00 
plus,  depending  on  experiece.  Good 
benefit  package.  Send  resumes  imme¬ 
diately  to  Box  2033,  Editor  & 
Publisher. 


FEATURE  WRITER 

77,000  circulation  Sunday  newspaper 
has  feature  writing  position  open  for 
Sunday  Features  sections.  2  years 
experience  and  layout  ability  desired, 
Monday-Friday  work  week.  Send 
resume  and  clips  to  Robert  S.  Wilson, 
Managing  Editor,  The  Fayetteville 
Observer,  PO  Box  849,  Fayetteville,  NC 
28302. 


FINANCIAL  WRITER  Washington 
Bureau  of  leading  chain  of  national 
business  newspapers  seeks  economics 
reporter  to  cover  national  economic 
news.  Treasury  and  Commerce  Depart¬ 
ments,  Eederal  Reserve,  budget  and  tax 
legislation.  Send  resume  and  5  clips  to 
Bureau  Chief,  Fairchild  Publications, 
Suite  570,  1333  H.  St.  NW,  Washing¬ 
ton,  DC  20005.  (No  phone  calls 
please). 


EDITOR  for  two-edition  morning  daily  in 
Michigan  who  believes  local  news/ 
editorials  are  king.  Award  winner  needs 
leadership  from  shirt-sleeve  manager 
who  welcomes  high  visibility  in  two 
college  communities.  Your  cover  letter 
and  accompaniments  should  convince 
us  that  we  need  your  $30,000  package 
on  our  management  team.  Reply  in 
confidence  to  Box  2040,  Editor  & 
Publisher. 


EDITORIAL 

A  team  of  investigative  financial 
reporters  has  been  setting  Wall  Street 
on  its  ear  in  the  last  few  months  with  a 
50  year  old  magazine.  Come  see  if  there 
is  a  fit  for  you.  Reporters  at  all  levels  of 
experience  are  urged  to  apply.  Respond 
with  a  note  and  resume  directly  to  the 
Editor-in-Chief,  Derek  Drew,  Invest¬ 
ment  Dealer’s  Digest,  150  Broadway, 
Neyv  York,  NY  10038. 
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HELP  WANTED 


EDITORIAL 


COPY  DESK  CHIEF  excellent  small 
daily  In  New  England  looking  for  do-lt- 
all  desk  person  to  run  5  person  desk. 
Heads,  layout,  special  sections  the 
whole  gamut  of  professional  desk  work 
from  page  one  to  the  classified  runover. 
Responsibility,  authority  and  pay 
commensurate  with  experience  and 
ability.  We  keep  losing  our  good  people 
to  the  big  boys,  but  some  of  us  think 
this  is  the  place  to  raise  our  children. 
Beautiful  countryside,  friendly  people, 
easy  access  to  culture  and  the  bright 
lights,  we've  got  it  all.  If  you're  good 
drop  us  a  line.  Box  2048,  Editor  & 
Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000.  Ext.  R-4261  for  current 
federal  list. 


GROWING  ARIZONA  HOME  OWNED 
DAILY-WEEKLY  GROUP 
We  are  looking  for  some  experienced 
personnel  for  our  growing  publishing 
company,  including,  but  not  limited  to: 
•Weekly  Newspaper  Publisher,  with 
either  news  or  advertising  emphasis. 
•Circulation  District  Manager. 
•Lifestyle-Features  Editor. 

Growth  opportunity.  Good  pay,  benefits. 
Please  send  resume,  references  and 
salary  requirements  to  Donovan  M. 
Krammer  Sr.,  Casa  Grande  Valley  News¬ 
papers,  PO  Box  639,  Casa  Grande,  AZ 
85222. 


GROW  WITH  FLORIDA 
We  want  talented  and  experienced  desk 
pjeople  and  reporters  who  want  chance 
to  be  creative  and  competitive  in  a  mid 
sized  beach  city  newspaper  that's 
upgrading  its  staff.  Florida  is  growing 
and  so  will  you  as  a  member  of  our  staff. 
Box  2052,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTERS  inter¬ 
ested  in  1988-89  fellowships  in  Kiplin- 
ger  Midcareer  Program  for  Jouranlists  at 
Ohio  State  may  schedule  interview  with 
director  at  IRE  Conference,  Arizona 
Biltmore,  Phoenix,  June  18-21.  Fellows 
receive  full  tuition  and  fees  plus 
$15,000  stipend  for  year  on  campus. 
Call  or  write:  John  Wicklein,  director, 
Kiplinger  Program,  OSU,  School  of 
Journalism,  242  18th  Ave.,  Columbus, 
OH  43210;  (614)  292-2607. 


LIFESTYLE  EDITOR 
Growing  50,000  AM  daily  in  coastal 
city  needs  experienced  editor  with  flair 
for  designing  eye-catching  feature 
pages,  strong  editing  skills  and  sound 
news  judgment.  Will  supervise  6  person 
lifestyle  staff  producing  daily  and 
Sunday  lifestyle  section,  plus  weekly 
food,  amusements.  "Neighbors"  and  tv 
sections.  Strong  emphasis  on  local 
movie  production  industry.  Send 
resume,  5-7  layout  samples  to  John 
Meyer,  Managing  Editor,  Wilmington 
Morning  Star,  PO  Box  840,  Wilmin^on, 
NC  28402. 


MANAGING  EDITOR  for  national  trade 
and  consumer  magazines  in  satelite  TV 
industry.  Previous  experience  managing 
editorial  department  of  trade  publica¬ 
tion  desirable.  Must  be  skilled 
interviewer/writer,  copy  editor  and  be 
able  to  manage  deadlines  and  guide 
free  lancers.  Send  resume,  2  best 
samples,  salary  history  to:  Triple  D 
Publishing  Inc.,  Attn:  Doug  Brown, 
Pres.,  PO  Box  2384,  Shelby,  N.C. 
28150.  (704)  482-9673. 


MANAGING  EDITOR 
Managing  editor  for  a  small,  high  qual¬ 
ity  daily  in  the  Pacific  Northwest.  Need 
several  years  newspaper  experience, 
competent  in  reporting,  writing  and 
editing,  appreciation  of  attractive 
layout,  skill  in  handling  staff  members 
and  in  dealing  with  public.  Send  letter, 
resume,  samples  of  work  to  Box  2027, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR 

A  genuine  career  opportunity  for  an 
individual  who  is  self-starting,  well 
organized  and  a  capable  staff  manager. 
Comprehensive  editorial  skills 
combined  with  a  sense  for  community 
journalism  a  must;  writing  skills,  page 
layout,  editing  and  staff  development 
direction  the  focus.  If  you  seek  the 
chance  for  independent  judgment  and 
career  growth  combined  with  rural 
Connecticut  living,  please  submit 
resume,  clips,  etc.  to  Box  2051,  Editor 
&  Publisher. 


EDITOR 

Energetic,  self  starting  editor  needed 
for  small  Wisconsin  daily.  Send  resume 
and  clips  to  Gary  B.  Gaier,  General 
Manager,  Lavine  Newspaper  Group. 
321  Frenette  Dr.,  Chippewa  Falls,  Wl 
54729. 


MANAGING  EDITOR 
Do  you  believe  the  editorial  department 
is  part  of  the  whole  paper?  Do  you  like 
communicating  with  the  management, 
sales  and  other  departments  at  the 
paper?  Do  you  feel  that  editorial  is  part 
of  a  team  effort  in  the  success  of  the 
paper?  Do  you  feel  that  issues  should  be 
addressed  editorially  in  a  doctrinaire  or 
individual  merit  basis?  Are  you  more  of 
a  moderate  than  liberal  politically  and 
socially?  If  you  are  currently  in  an 
editorial  position  where  the  atmosphere 
is  lacking  for  these  ingredients  or  think 
you  are  ready  to  make  a  step  into 
management,  this  Northeast  weekly 
wants  to  here  from  you.  We  are  estab¬ 
lished  and  respected  at  a  good  circula¬ 
tion  covering  a  large  geographic  area  in 
a  growth  market.  We  need  a  team  player 
to  complement  the  staff  here.  One  who 
is  not  afraid  to  step  out  of  the  old  news¬ 
paper  "rules"  of  operation.  Good  salary 
and  benefits  package.  Send  resume  and 
copy  of  writing  style  with  salary  history 
to  Box  2031,  Editor  &  Publisher. 


MONTHLY  ARTS  and  entertainment 
journal  100  pages,  looking  for  exper¬ 
ienced  managing  editor  and  writers  in 
Southern  California.  10,000  circula¬ 
tion.  Will  grow.  Reply  in  confidence, 
include  salary  requirements  to 
Publisher,  PO  Box  2506,  La  Jolla,  CA 
92038. 


NATIONAL  REPORTER 
First-rate  reporter  to  cover  national 
stories,  with  emphasis  on  enterprise 
reporitng  of  military  affairs,  for  the 
Army  Times,  the  Washington-based 
135,000  circulation  independent 
newspaper  read  by  military  personnel 
and  policy  makers  world  wide.  Must 
have  at  least  3  years  daily  newspaper 
experience  or  equivalent.  Familiarity 
with  military  desirable.  Ideal  candi¬ 
date  would  excel  in  reporting  and  writ¬ 
ing  on  wide  range  of  stories,  including 
hard  news  coverage  of  Washington, 
substantive  features  and  investigations. 
Outstanding  opportunity  to  work  and 
compete  for  advancement  on  an  award 
winning  newspaper  where  the  reader 
comes  first.  Good  salary,  superb  bene¬ 
fits.  Send  resume,  3  references  and  5 
clips  showing  enterprise  reporting  abili¬ 
ty  tO:  The  Times  Jouranal  Co.,  Human 
Resources  Dept.,  Att:  National  Repor¬ 
ter,  Springfield,  VA  22159.  EOE. 

NORTHEAST  DAILY  features  section 
desires  layout/copy  editor.  Two  years 
newspaper  experience  preferred. 
Should  facile  with  electronic  layout 
systems,  have  demonstrated  graphics/ 
headline  writing  ability,  and  strong  copy 
editing  background.  Box  2018,  Editor 
&  Publisher. 


RELIGIOUS  WRITER  for  award-winning 
Ohio  daily.  Experienced,  self- 
motivated,  able  to  handle  routine  news 
along  with  development  of  in-depth 
weekly  features.  Send  resume,  clips  to: 
Jerry  Guy,  The  Tribune,  240  Franklin 
S.E.,  Warren,  Oh  44482. 


HELP  WANTED 


_ EDITORIAL _ 

EDI  rOR-IN-CHIEF  international  Jewish 
news  agency  seeks  an  editor  to  coordi¬ 
nate  all  editorial  services,  including 
wire  service  and  daily  and  weekly  publi¬ 
cations.  Candidate  must  have  extensive 
editorial  experience  on  a  management 
level,  must  be  very  familiar  with  Ameri¬ 
can  Jewish  community  and  Israel  and 
be  computer  literate.  Send  resume, 
including  salary  requirements  and  writ¬ 
ing  samples  to  Mark  Seal,  c/o  JTA,  165 
W.  46  St.,  New  York,  NY  10036. 

SUNSHINE,  the  Sunday  magazine  of 
the  News/Sun  Sentinel,  is  seeking  a 
staff  writer  who  can  produce  a  wide 
range  of  investigative  and  human  inter¬ 
est  stories,  profiles,  consumer  guides, 
travel  articles,  etc.  Only  writers  with  an 
exceptionally  strong  background  in 
magazine  and  feature  writing  will  be 
considered.  Applicants  should  submit  a 
resume  and  recent  samples  of  their 
work  to:  John  Parkyn,  Sunshine  Maga¬ 
zine,  PO  Box  14430,  Ft.  Lauderdale, 
FL  33302. 


THE  EL  PASO  HERALD-POST  is  looking 
for  an  entertainment-art  writer  who  can 
juggle  coverage  of  a  dozen  events  at 
once,  who  can  keep  going  with  enthu¬ 
siasm  from  early  to  late  daily,  who 
understands  something  about  all  kinds 
of  music  from  classical  to  rock,  who 
also  knows  something  about  theater  and 
art  and  who  wants  to  cover  movies,  tv 
and  radio,  and  who  can  deliver  up  prose 
that  would  make  the  editors  of  the  New 
Yorker  proud.  Just  send  a  letter, 
resume  and  clips  to  Jay  Ambrose, 
Editor,  El  Paso  Herald-Post,  PO  Box  20. 
El  Paso.  TX  79999.  Please  don't  call. 


THE  NEWS/SUN  SENTINEL  is  accept¬ 
ing  applications  for  the  position  of 
music  writer.  This  writer  must  be  both 
critic  and  reporter,  and  cover  the  entire 
spectrum  of  contemporary  music:  pop, 
rock,  jazz  and  country.  Applicants  must 
have  a  minimum  of  3  years  employment 
on  a  daily  newspaper,  with  experience 
in  both  entertainment  writing  and 
reporting.  A  strong  musical  background 
is  essential.  Send  resume  and  clips  to 
John  Dolen,  Entertainment  Editor, 
News/Sun  Sentinel  Co.,  PO  Box  14430, 
Ft.  Lauderdale,  FL  33302. 


HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
San  Juan,  Puerto  Rico  45,000  weekly 
largest  circulation  English  language 
business  newspaper  in  the  Carribean 
with  computerized  editorial  department 
seeks  2  experienced  business  reporters 
to  join  our  12  person  editorial  depart¬ 
ment.  This  reporter  must  read  and 
speak  Spanish  and  have  good  business 
appearance  and  interview  skills  coupled 
with  ability  to  work  under  deadline 
pressure. 

Send  copies  of  articles  with  resume  and 
letter  describing  a  good  business  repor¬ 
ter.  Include  salary  requirement  to-. 

Editor 

Carribean  Business 
1700  Fernandez  Juncos  Ave. 

San  Juan,  Puerto  Rico  (30909 

WASHINGTON 

CORRESPONDENT 

Large  newspaper  group  has  opening  for 
regional  reporter  to  cover  congress, 
federal  agencies  in  its  Washington 
Bureau.  Minimum  3  years  hard  news 
experience  required.  Resume  and  clips 
tO:  Editor.  PO  Box  7608,  Washington, 
DC  20044, 


CONSERVATIVE  EDITORIAL  writer  tor 
major  West  coast  daily.  Remarkable 
opportunity.  Box  2043,  Editor  & 
Publisher. 


WHERE  COPY  EDITORS  ARE  MORE 
THAN  CLERKS.  The  Quad-City  Times 
has  an  opening  for  night  copy  chief.  The 
job  requires  the  full  range  of  copy  edit¬ 
ing  skills,  including  the  ability  to  serve 
as  news  editor/slot  two  or  more  nights  a 
week.  The  right  person  will  be  able  to 
pick  stories  and  information  in  tune 
with  precisely  focused  marketing  goals; 
lay  out  pages  high  in  drama  and  story 
count;  cast  accurate  headlines  that 
often  touch  the  heart;  dismantle  and 
rewrite  wordy  wire  service  stories  into 
punchy  sidebars;  vigorously  protect 
against  libel,  poor  grammar  and  sloppi¬ 
ness  of  style,  and  do  it  all  in  half  the 
time  of  mere  mortals.  Send  your  resume 
including  references  and  salary  history 
along  with  samples  of  your  work  to 
Darlene  Hasselbacher,  Human  Resour¬ 
ces  Manager,  Quad-City  Times,  PO  Box 
3828,  Davenport,  lA  52808. 
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COULD  YOU  BE  LOOKING  FOR  US? 

CrosfieM  Hastech,  Inc.,  the  originator  of  pagination  systems,  is 
seeking  candidates  for  key  positions  in  Customer  Support 

□  Newspaper  Applications  Specialist 

Provides  pre-  and  post-  sales  support  to  the  sales  force,  on-site  customer 
installation  training  and  problem-solving.  You  should  have  a  Bachelot's  degree 
in  journalism  or  equivalmt.  Experience  with  newspaper  systems  or  typesetting 
required,  familiarity  with  Hastech  products,  particularly  NewsPro,  preferretJ. 
Position  offers  opportunity  to  work  autormmrHJsly  on  site,  and  to  do  in-house 
customer  training  and  phone  support  in  a  frierxily,  supoortive  environment. 
Candidate  must  ^  willing  to  relocate  to  New  Hampshire  and  travel  up  to  70% 
of  the  lime. 

□  Applications  Trainee 

We  will  train  qualified  applicants  on  our  state-of-the-art  newspaper 
production  and  pagination  products.  Carxiidate  should  have  a  Bachelor's 
degree  in  journalism  or  equivalent  and  should  demonstrate  strong  commu¬ 
nication  skills  (both  written  and  verbal),  good  judgement  and  interpersonal 
skills.  Experience  on  Crosfield  Hastech  products  or  other  newspaper 
produaion  system  a  plus  but  not  essential.  Must  be  comfortable  with 
sophisticated  computer  systems  and  eventually  will  train  customers  on-site  to 
use  our  products.  CandirJate  must  be  willing  to  relocate  to  New  Hampshire 
arxl  travel  up  to  70%  of  the  time.  , 


CrosfieW  Hastech,  Inc.  oHers  the  ideal  environment  hr  those  ready 
hr  challenge.  We  provide  an  excellent  compensation  package, 
including  a  comprehensive  program  of  benelits.  Please  send 
your  resume  or  call:  Barbara  McCuire,  Personnel  Mgr., 
Croslield  Hastech,  /rjc.,  670  North  Commercial 
Street,  Manchester,  NH  03101 


<603)623-3330 


Crosfield 

Hastech 

An  equal  opportunity  employer 
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HELP  WANTED 


EDITORIAL 


WIRE  EDITOR  needed  for  fast  paced, 
award  winning  16,000  circulation 
daily.  Should  have  experience  in  layout, 
ability  to  select  top  stories  on  state, 
national  and  world  levels,  and  an  eye  for 
good  photo.  Contact  Fred  Bandy,  The 
Daily  Iberian,  New  Iberia,  LA  (318) 
365-6773. 


WRITER/INTERVIEWER  to  write  biogra¬ 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  published  writ¬ 
ing  to: 

Jone  Meyer,  Editor,  Vocational  Biogra¬ 
phies  Inc.,  PO  Box  31,  Sauk  Centre, 
MN  56378. 


Writer 

FEATURE  WRITER/EDITOR 
UNIVERSITY  OF  MARYLAND 

entral  Administration  seeks  exper¬ 
ienced  feature  writer/editor  in  the 
Washington,  D.C. /Baltimore  area.  Will 
write  and  edit  articles  for  the  Universi¬ 
ty's  quarterly  newspaper  and  other 
systemwide  publications.  Must  be 
capable  of  producing  lively,  profession¬ 
al  copy  on  a  wide  range  of  subjects. 
Journalism  degree  required.  Salary 
commensurate  with  experience.  Send 
resume  and  five  clips  by  June  5th  to: 
Sybil  Thurman,  Director  of  Communica¬ 
tions,  The  University  of  Maryland,  3300 
Metzerott  Rd.,  Adelphi,  MD  20783. 
EOE/AA. 


_ FREELANCE _ 

FREELANCE  writers  wanted  in  the  Mid- 
Atlantic  states  from  New  York  to  South 
Carolina  to  write  about  antiques  for  the 
Mid-Atlantic  edition  of  AntiqueWeek. 
Write  Don  Johnson,  AntiqueWeek  PO 
Box  5001,  Leesburg,  VA  22075. 


_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company's  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
sen/ices  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


RELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


HELP  WANTED 


MARKETING  RESEARCH 

SENIOR  MARKETING 
RESEARCH  ANALYST 
THE  HOUSTON  CHRONICLE 
Outstanding  opportunity  for  a  senior 
research  analyst.  The  successful  candi¬ 
date  will  assume  an  active  role  in 
analyzing  data  to  identify  marketing  and 
advertising  trends,  designing  creative 
and  actionable  sales  presentations  and 
initiating  advertising  recommendations. 


The  ideal  candidate  must  be  degreed; 
have  at  least  three  years  experience  in 
advertising  sales,  media  planning/ 
buying  or  media  research;  and  must 
possess  strong  analytical,  verbal  and 
communication  skills. 


This  is  a  highly  visibility  position  which 
works  with  all  sales  and  marketing 
departments  in  the  Chronicle.  The 
Chronicle  offers  excellent  compensa¬ 
tion  benefits  and  opportunities  for 
advancement.  Qualified  applicants  may 
send  a  resume  and  salary  history  to  PO 
Box  4260,  Houston,  Texas  77002.  An 
Equal  Opportunity  Employer. 


PHOTOJOURNALISM 

PHOTOJOURNALIST:  We  need  an 
aggressive,  energetic  person  to  bring  a 
fresh  point  of  view  to  color  and  black 
and  white  photography  on  an  award¬ 
winning  68,000  circulation  daily  in 
southeast  Texas.  At  least  2  years  experi¬ 
ence  and  color  experience  required.  We 
provide  equipment  and  competitive  pay 
and  benefits.  Send  resume,  portfolio 
and  references  to  Ron  Jaap,  Beaumont 
Enterprise,  Box  3071,  Beaumont,  TX 
77704,  No  phone  inquiries,  please. 


_ PRESSROOM _ 

DAILY  NEWSPAPER  in  Vail,  Colorado 
needs  quality  conscious  pressroom 
manager  to  operate  4  unit  news  King. 
Salary  up  to  30K.  (303)  476-0555. 

EXPERIENCED  WEB  PRESSMAN 
We  are  an  expanding  middle  Tennessee 
Daily  Newspaper  and  commercial 
printer,  we  are  seeking  an  individual 
with  Goss  Urbanite  experience  who  is 
quality  minded,  ambitious,  and  wants 
to  grow  with  a  company  on  the  move. 
Competitive  salary  and  benefits.  Please 
send  your  resume  to  Mid-South 
Publishing,  224  No.  Walnut,  Murfrees- 
boro,  TN  37130.  Attn:  Rick  Ellis.  EOE 
PRESSMAN  with  Goss  Urbanite  and 
community,  pressman  for  new  commer¬ 
cial  and  daily  printing  company  in  New 
''ork  City.  Pay  commensurate  with 
experience.  Full  or  part  time.  Call  Ken 
Akulin,  (718)  361-1600  for  interview. 


PRODUCTION _ 

MAILROOM  SUPERVISOR-  Daily 
Knight-Ridder  property;  72,000  daily 
and  97,000  Sunday.  Responsible  for 
15  to  18  workers  per  shift;  reports  to 
Mailroom  Manager.  Rotating  5-daywork 
schedule;  night  and  weekend  work 
required.  Previous  mailroom  and  super¬ 
visory  experience  desired.  Zone  4. 
Competitive  salary  and  excellent  bene¬ 
fits  package.  Send  resume  and  salary 
history  tO:  Personnel  Manager,  Macon 
Telegraph  and  News,  120  Broadway, 

Macon,  GA  31201. _ 

OPERATIONS  MANAGER 
Zone  5  weekly  paid  subscription  news¬ 
paper  needs  an  experienced  manager  to 
oversee  entire  production  department 
plus  some  marketing  responsiblilities 
included.  This  position  reports  directly 
to  the  publisher  and  involves  input  into 
the  entire  newspaper  operation.  If  you 
know  production  and  would  like  to 
expand  your  area  of  responsibility,  this 
opening  could  be  the  opportunity  you're 
looking  for.  We  offer  an  excellent  work¬ 
ing  environment  and  benefit  package. 
Send  a  letter  and  resume  to  Box  2044, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 

Address 

City 

State 

7ip 

Phnnn 

Classification 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1987 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  lor  box  service. 
Count  as  an  additional  line  in  copy. 


(Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch:  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

tt  West  t9lb  Street,  NY,  NY  tOOtt.  (212)  675-4380. 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  DIRECTOR 
Excellent  opportunity  for  experienced 
composition  department  manager  to 
become  part  of  the  growth  and  expan¬ 
sion  taking  place  at  our  larger  well 
established  weekly  community  news¬ 
paper.  A  working  knowledge  of  compu¬ 
ter  technology  and  ad  concept  is  essen¬ 
tial  along  with  good  communication 
skills.  We  are  located  in  Zone  2  and 
offer  a  comprehensive  salary  and  bene¬ 
fit  package.  Send  resume  to  Box  2026, 
Editor  &  Publisher. 


PRODUCTION  MANAGER-  To  oversee 
all  composing  room  functions  of  Iowa 
State  University’s  daily  student  news¬ 
paper  (Monday-Friday  mornings).  A 
hands-on  position  requiring  a  minimum 
bachelor's  degree  in  journalism,  media, 
computer  science  or  a  related  field, 
and/or  5  years  newspaper  production 
experience  with  3  years  supervisory/ 
management  experience.  Previous 
front-end,  mark-up  and  paste-up  exper¬ 
ience  a  plus.  Send  letter  of  application 
and  resume  to:  Iowa  State  Daily,  c/o 
Karl  Friederich,  108  Hamilton  Hall, 
Ames,  lA  50011.  Closing  date  for  appli¬ 
cations  is  June  17,  1987.  Position 
open  August  1  or  sooner  if  available. 
Salary  open. 


CLASSIFIED 

ADVERTISING 

For  rates  and  info:  (212)675-4380 


COMPOSING  ROOM 
ASSISTANT  SHIFT  SUPERVISORS 
DAY  SHIFT/EVENING  SHIFT 
Day  shift;  This  person  will  be  responsi¬ 
ble  tor  all  editorial  paste-up  during  the 
day  shift,  including  daily  pages  and 
special  editorial  section.  Candidate 
must  have  good  working  knowledge  of 
page  make-up,  including  4-color  repro¬ 
duction,  and  must  be  able  to  work 
closely  with  staff  and  section  editors. 
Days:  Monday  thru  Friday,  Hours:  9:00 
am  to  5:30  pm 

Evening  shift:  This  individual  will  be 
responsible  for  overseeing  paste-up  for 
the  news  and  classified  pages.  Candi¬ 
date  must  be  organized,  have  good 
people  skills,  be  dependable  and  have 
good  working  knowledge  of  page  make¬ 
up.  Previous  supervisory  experience 
necessary.  Days:  Tuesday  thru  Sat, 
Hours:  6:30  pm  to  2:30  am. 

Interested  candidates  should  submit 
resume  to  Personnel  Director,  The 
Times  Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940. 

Equal  opportunity  employer.  M/F/H/V. 

PRODUCTION  MANAGER 
Hawaii  Newspaper  Agency,  Inc.,  Agent 
for  The  Honolulu  Advertiser  and  The 
Honolulu  Star-Bulletin,  has  an  immedi¬ 
ate  opening  for  a  Production  Manager. 
This  position  reports  to  the  VP/ 
Operations. 

The  successful  candidate  will  be  a 
strong  leader  for  a  Production  staff  of 
over  200  as  well  as  be  skilled  in  plan¬ 
ning,  budgeting,  print  technology  and 
labor  relations.  5  years  production 
management  experience  is  needed. 
Excellent  opportunity  to  work  for  a 
newspaper  production  leader  in  a  very 
liveable  state  capital.  We  offer  good 
benefits,  challenging,  fast-paced  envi¬ 
ronment.  Salary  commensurate  with 
work  experience. 

Apply  with  cover  letter  and  resume, 
including  work,  education  and  salary 
history  to: 

Peggy  Dager 

Director/Employee  Relations 
Hawaii  Newspaper  Agency,  Inc. 

PO  Box  3350 
Honolulu,  HI  96801.  EOE 
(808)  525-7661 


HELP  WANTED 


PRODUCTION 


EXPERIENCED  PRESS  operators.  Full 
time  night  shift  to  work  on  15  unit 
Urbanite  printing  USA  TODAY.  Excel¬ 
lent  chance  to  learn  and  grow.  Oppor¬ 
tunity  for  advancement.  Good  benefits. 
Salary  based  on  experience.  Apply  in 
writing  to  Roger  Stec,  Assistant  Produc¬ 
tion  Director,  307  Derstine  Ave.,  Lans- 
dale,  PA  19446.  Or  call  (215) 
855-8440  ext.  297.  EOE. 


WANTED:  PRODUCTION  MANAGER  for 
old  established,  progressive,  indepen¬ 
dently  owned  daily  located  in  beautiful 
Southeast  city.  Circulation  40,000  and 
rowing.  Newly  renovated  buildings  and 
irst-class  mechanical  equipment. 
Congenial  working  conditions,  non¬ 
union,  excellent  employee  benefits. 
Must  be  thoroughly  experienced  in 
composing/camera/plate/press  opera¬ 
tions,  and  have  good  computer  back¬ 
ground.  Prime  motivation;  quality 
control  with  attention  to  reducing  costs 
and  waste.  Ability  two  work  well  with 
foremen  but  exercise  firm  supervision  is 
essential.  Report  directly  to  manage¬ 
ment.  Send  resume  including  10  years' 
employment  experience,  references, 
and  salary  expectations  to  Box  2030, 
Editor  &  Publisher. 


PHOTOGRAPHER 

MID-SIZE  daily  near  Atlanta  needs  live¬ 
ly  enthusiastic,  experienced  photogra¬ 
pher  who  shoots  news  and  sports  equal¬ 
ly  well.  Room  in  our  group  to  grow. 
Apply  to  Box  2047,  Editor  &  Publisher. 


POSITIONS 


WANTED 


_ ACADEMIC _ 

STRONG  TEACHING/RESEARCH, 
service  credentials,  excellent  refer¬ 
ences  and  s>:holastic  record,  MA  jour¬ 
nalism,  former  foreign  correspondent, 
newspaper  editor,  public  relations 
executive,  broadcaster  with  national/ 
international  reputation  seeks  fall  1987 
continuing  or  visiting  appointment.  Tel: 
(618)  536-3361  ext.  40,  or  529-5335 
or  write:  813  S.  University,  Apt.  K, 
Carbondale,  IL  62901. 


ADMINISTRATIVE 

PUBLISHER  WITH  strong  planning, 
marketing  and  news  background  seeks 
West  Coast  position  with  independent 
or  group  daily  in  25,000  to  50,000 
circulation  range.  17  years  experience 
(10  as  publisher)  with  proven  track 
record.  Box  2046,  Editor  &  Publisher. 


15  YEARS  EXPERIENCE  ranging  from 
office  manager/circulation  manager  of 
5,000  weekly  to  business  manager  of 
60,0000  daily.  Strong  in  management, 
computers,  union  negotiations,  and 
receivable/payable  controls.  Write 
Michael  Richards,  2510  B.  Laurelwood 
Dr.,  Clearwater,  FL  33575.  Call  (813) 
799-6181. 


PUB/GM  with  15  years  experience  in 
advertising,  marketing,  circulation, 
news,  production,  contract  negotia¬ 
tions,  quality  and  profit  oriented  seeks 
new  challenge.  (619)  268-4865. 

PUBLISHER/GENERAL  Manager,  24 
years  experience.  Proven  record  in 
single  and  group  management  as 
C.O.O..  Known  leader  in  sales,  market¬ 
ing,  TMC,  shoppers.  Long  History  in 
competitive  market.  Strong  on  motiva¬ 
tion,  community  involvement.  Excellent 
industry  references.  Box  2016,  Editor  & 
Publisher. 


POSITONS  WANTED 


ADMINISTRATIVE 


In  my  30  -t-  years  of  newspapering  I’ve 
accumulated  lots  of  titles:  Retail  Ad 
Mgr.,  Class  Ad  Mgr.,  General  Mgr., 
Publisher  -  but  the  title  I’m  proudest  of 
is  “ADMAN"  call  me  -  Jay  O’Connell 
Northern  California  area  or  San  Diego 
area  only.  (314)  385-4482  or  (314) 
867-6631. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR,  41,  seeks 
challenging  position.  Offers  20  years 
experience  (9  as  DC),  50,000  AM,  PM 
combinations,  mailroom,  ABC,  compu¬ 
ter  and  TMC.  Telephone,  direct  mail, 
carrier  and  crew  sales.  Union  experi¬ 
ence.  Directed  AM/PM  merger.  Believes 
in  holding  people  accountable  to 
achieve  sales,  go^  service  and  collec¬ 
tions.  Box  2010,  Editor  &  Publisher. 


To  answer  a  BOX  NUMBER 
when  responding  to  an 
advertisement,  be  sure  to 
address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 

YOUNG,  AGGRESSIVE,  analytical 
number  2  person  seeks  challenges  of 
Directors  position.  Forte  in  marketing 
and  motivation.  Diversified  experience, 
proven  leadership,  and  excellent  refer¬ 
ences.  Relocate  at  own  expense.  Box 
2025,  Editor  &  Publisher. 


_ EDITORIAL _ 

BUSINESS  REPORTER  with  daily 
experience  ready  to  add  lively  and 
insightful  writing  to  your  business 
section.  Zones  1,  2  and  5.  Ted  Knut¬ 
son,  2629  N,  Hampden  Ct.,  #305, 
Chicago,  IL  60614.  (312)  348-7594. 

GRAPHICS  EDITOR:  Eight  years  in 
news  photography,  six  in  management. 
Award  winner.  Now  at  excellent  Zone  2, 
mid-teen  community  daily.  Seek  to  run 
department  on  larger,  Macintosh 
equipped  daily  in  competitive  market. 
Box  2037,  Editor  &  Publisher. 


MANAGING  EDITOR:  No.  2  first-rate 
Zone  2  community  daily.  Strong  back¬ 
ground:  newsroom  management, 
graphics,  sports,  photo,  editing. 
Awards.  Macintosh  experience.  Awards. 
Happy  at  present  job  but  seeking  more 
challenge  and  reward.  Box  2038,  Editor 
&  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


INNOVATIVE,  ORGANIZED  EDITOR 
wants  to  use  extensive  copy  desk  skills 
to  help  manage  newsroom,  run  copy 
desk  or  direct  special  projects  team. 
Call  (812)  336-6002. 


COPY  EDITOR,  three  years  experience. 
Solid  editing,  snappy  headlines  and 
attractive  layout.  Veteran  paginator. 
D-ll,  Harrison  Heights  Apartments, 
Sunnyside,  WA  98944. 


VETERAN  HORSE  RACING 
handicapper. reporter  seeks  relocation. 
Anywhere.  USA.  10  years  of  expert 
picks,  flats  and  harness,  scoops,  enter¬ 
prise,  total  coverge.  Available  immedi¬ 
ately.  Call  Chuck  (914)  428-6111. 


WHEELCHAIR-USER-has  covered 
youth  and  local  sports  for  small  week¬ 
lies  for  11  years-looking  for  position  on 
small  to  medium  sized  daily-will  write 
on  any  topic  as  needed-will  consider 
any  zone-Contact  Mike  (516) 
669-6116. 


_ PRESSROOM _ 

TIME  SERVEO  PRESSMAN,  25  years 
Goss  Headliner  experience.  Looking  for 
opportunity  with  metropolitan  newspap¬ 
er;  willing  to  relocate.  Excellent  refer¬ 
ences  available.  Box  2029,  Editor  & 
Publisher. 


_ PRODUCTION _ 

PRESSROOM  FOREMAN  Proven  ability 
with  strong  leadership  qualities.  Highly 
skilled  in  all  phases  of  offset  newspaper 
production  (multi  unit  Goss  Metro, 
Urbanite  and  Headliner  offset  opera¬ 
tion.)  Young,  energetic,  hardworking 
honest,  quality  and  waste  conscious. 
Innovative  and  very  strong  on  preventive 
press  maintenance.  Seeking  a  challeng¬ 
ing  position  as  a  pressroom  foreman  or 
superintendent.  Box  1815.  Editor  & 
Publisher. 


PHOTOGRAPHER 

AMBITIOUS  PHOTOJOURNALSIT  who 
isn’t  afraid  to  work  hard,  long  hours 
seeks  photographer  position  on  a  weekly 
or  daily  anywhere.  I  have  several  years 
of  experience  as  a  weekly  news^per 
photographer.  You  won’t  be  disap¬ 
pointed.  Available  July  1.  Call  or  write 
tO:  John  Prinzier,  10165  W.  Coldspring 
Rd.,  Greenfield,  Wl  53228.  (414) 
425-1248  (evenings). 

NEWS  PHOTOGRAPHER  with 
comprehensive  journalism  degree  seek¬ 
ing  staff  position  on  small  to  medium 
paper.  Any  Zone  except  Zones  1  and  2. 
Please  Contact  Joan  Carson,  2109 
Norris  Ave.,  McCook,  NE  69001.  (308) 
345-4577.  Resumes,  photo  and  arti¬ 
cles  are  available. 
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SHOP  TALK  AT  THIRTY 


Have  j-school  students  changed?  Or  have  the  professors? 


By  Philip  Mangelsdorf 

When  someone  learns  1  began 
teaching  journalism  shortly  after  the 
invention  of  the  wheel,  the  question 
I’m  asked  most  frequently  is:  “How 
have  the  students  changed  over  the 
years?” 

They  haven’t;  1  have. 

Students  over  the  years  have  been 
as  idealistic  and  as  enthusiastic  as 
they  were  at  the  height  of  the  Vietnam 
protest.  Only  the  target  of  their  ener¬ 
gies  has  changed.  For  the  most  part, 
they  have  reflected  society. 

To  generalize  shamelessly: 

In  the  1960s  students  were  idealis¬ 
tic  doves  or  idealistic  hawks,  in  the 
1970s  they  were  laying  the  ground¬ 
work  for  good  paying,  pension-secure 
Jobs.  In  the  1980s  they  set  out  on  a 
quest  for  self-gratification,  material 
possessions  and  the  drive  to  out- 
achieve  their  peers. 

Throughout  it  all  the  students  have 
been  studious,  lazy,  intellectual,  sup¬ 
erficial,  motivated,  apathetic. 


Editors  inquire 
persistently,  “Why  don’t 
you  teach  students  to 
spell,  or  write  a  lead,  or 
ask  questions?” 


In  other  words,  they  have  been 
very  human,  with  ail  the  virtues  and 
faults  appended  thereto.  The  students 
who  made  my  first  classes  so  stimu¬ 
lating  and  enthralling  are  no  different, 
generally,  than  the  students  who 
make  my  classes  today  so  stimulating 
and  enthralling. 

I’ve  been  lucky  in  my  career  — 
twice  blessed. 

The  first  time  was  when  I  took  the 
Wichita  Eafile's  offer  of  $37.50  for  a 
48-hour  week.  Perfectly  right,  1 
thought,  that  a  paper  should  pay 


(Before  joining  the  University  of 
Arizona  faculty  in  1964,  Mangelsdorf 
worked  for  the  Wichita  Eagle,  the 
Arizona  Daily  Star  and  the  Seattle 
Times,  and  was  chief  Caribbean  cor¬ 
respondent  for  the  Associated  Press. 
He  is  professor  of  Journalism  and  was 
head  of  the  department  of  Journalism 
for  eight  years.) 


$37.50  to  someone  lacking  any  practi¬ 
cal  or  academic  Journalism  back¬ 
ground  whatsoever,  someone  who 
had  never  been  in  a  newsroom. 

1  was  a  reporter.  1  hadn’t  known 
work  (work?)  could  be  such  fun. 
Money  was  the  least  of  my  worries.  1 
had  enough  for  ham  and  eggs  after  the 
1  a.m.  deadline,  a  bed  in  a  rundown 
rooming  house  and  a  breakfast  bowl 
of  chili  at  noon.  With  all  the  excite¬ 
ment  of  covering  city  politics,  calling 
the  mayor  by  his  first  name,  and  com¬ 
peting  with  the  feisty  cop  reporter  on 
the  Wichita  Beacon,  who  needed 
more?  I  couldn’t  understand  why 
everyone  didn’t  want  to  be  a  reporter. 

(There  were  few  “Journalists” 
then.  Journalists  in  those  days 
worked  in  luxurious  private  offices 
for  prestigious  newspapers.  It  was 
years  before  1  met  any  Journalists. 
They  were  the  same  ragged  cop 
reporters  and  arrogant  city  hall-beat 
types  I  had  always  known.  Eventu¬ 
ally  1  became  a  Journalist.  Hell,  even 
sportswriters  became  Journalists.) 

About  the  time  1  became  a  Journal¬ 
ist,  1  was  offered  a  faculty  position 
with  the  University  of  Arizona  —  a 
second  career  blessing.  After  those 
first  sweaty,  intimidating  classes  1 
couldn’t  understand  why  everyone 
didn’t  want  to  be  a  teacher. 

Over  the  years  it  has  been  the  hun¬ 
dreds  of  students  who,  all  unwit¬ 
tingly,  brought  about  my  real  educa¬ 
tion. 

Like  most  Journalists  who  either 
consider  teaching  or  finally  go  into 
teaching,  when  I  first  Joined  the 
faculty  1  was  filled  with  a  determina¬ 
tion  to  show  the  students  what  it’s  like 
in  the  Real  World. 

In  a  nationwide  academic-journal¬ 
ism  conflict  between  the  research- 
oriented  Chi-squares  and  the  practi¬ 
cal-approach  Green  Eye  Shades,  1 
was  a  solid  Shade. 

No  sissified  qualitative  and  quanti¬ 
tative  analysis  for  me,  or  research 
into  the  impact  of  cognitive  disso¬ 
nance.  No  sir! 

1  emphasized  the  hard-nosed 
approach.  There  was  ruthless  failure 
for  misspelled  proper  names  and 
nouns,  missed  deadlines,  and  other 
Journalistic  boot  camp  rules. 

Students  questioned  these  rules,  of 
course. 

“Why  can’t  we  show  a  story  to  the 
news  source?”  “Why  do  we  have  to 


get  all  five  W’s  in  the  first  couple  of 
grafs?”  “Why  must  we  always  use 
ages  and  middle  initials?” 

Too  often  my  answers  were, 
“Because  that’s  how  it’s  done.”  Too 
often  1  failed  to  ask  those  questions  of 
myself,  but  each  semester’s  crop  of 
new  students  repeated  the  questions. 

I  began  to  understand  that  teaching 
was  not  indoctrination  but  rather 
helping  others  to  discover  the 
answers  for  themselves.  “Because 
that’s  how  it’s  done”  isn’t  good 
enough. 


Answer:  We  do  teach 
them  those  things,  but 
we  can’t  force  them  to 
learn. 


1  learned  that  creativity  comes  from 
challenging  the  rules  and  breaking 
them  when  it  seems  appropriate.  1 
developed  a  respect  for  much  of  the 
mass  communications  research  that 
gave  another  dimension  to  classroom 
lectures. 

No  longer  did  I  regard  as  suspect 
those  graduates  who  chose  to  go  into 
public  relations  or  advertising  or 
broadcasting,  or  farming,  tuna  fishing 
or  politics.  When  one  of  those  who 
strayed  into  another  field  apologized 
for  his  choice,  1  was  abashed  that  I 
had  transferred  so  strongly  to  them 
my  own  prejudices. 

1  realized,  finally,  that  the  Job  of  the 
Journalism  teacher  is  not  to  train  stu¬ 
dents  to  be  Journalists  but  to  help 
them  gain  an  education.  If  the  edu¬ 
cated  graduates  decided  to  go  into 
Journalism,  so  much  the  better  for 
Journalism.  If  they  decided  on 
another  career,  at  least  1  had  contrib¬ 
uted  to  their  education. 

While  1  continued  to  emphasize  the 
skill  courses,  and  to  hang  onto  the 
“automatic  failure”  for  misspellings, 
missed  deadlines,  sloppiness  and  lazi¬ 
ness,  1  also  began  to  see  the  value  of 
“thinking”  courses.  1  recalled  my 
days  as  a  cop  reporter,  wire  editor  and 
foreign  correspondent,  when  a  devo¬ 
tion  to  “objectivity”  Justified  ration- 
alizing  my  failure  to  question 
accepted  Journalistic  standards  or  to 
look  beyond  what  news  sources  said 
(Continued  on  pa}>e  38) 
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Some  people  who  claim  to  speak  to  see  this  progress  reversed.  And  they  federal  and  state  governments  to  lower 

for  everybody  are  really  speaking  for  certainly  don’t  want  to  change  a  law  their  rates  still  further, 

almost  nobody.  that  has  revitalized  foiling  railroads  and  Maybe.  But  if  they  win,  most  other 

For  example,  thenK  a  group  in  made  it  possible  for  all  railroads  to  rail  shippers  will  lose-through  higher 

Washington  calling  itself  Consumers  become  so  competitive  with  each  other  rates,  deteriorating  service,  and-as 

United  for  Rail  Equity  (C.U.R.E.)  that  and  with  other  modes  of  transportation  railroads  decline-perhaps  through  loss 

claims  to  speak  for  rail  shippers.  It^  a  that  rates  overall  are  dropping.  of  service  altogether, 

group  that  is  supported  principally  by  Even  the  rates  paid  1^  CUR.Ei  If  you’re  a  journalist  interested  in 

the  coal  and  electric  utility  industries.  supporters  for  shipping  coal  have  these  issues,  the  Association  of  American 

And  it’s  seeking  revisions  to  the  Staggers  dropped  for  the  past  two  years.  Down  2  Railroads  will  be  happy  to  provide  )Ou 

Rail  Act  of  1980  which-if  they  benefit  percent  in  1985  and  down  2. 5  percent  in  with  more  information.  Because  we 

anycne-would  primarily  benefit  the  coal  1986.  They’re  now  at  their  lowest  level  think  that  to  tell  the  story  properly,  you 

and  utility  industries  at  the  expense  of  since  1981.  In  addition,  the  contracts  need  facts,  not  just  assertions.  To  get  the 

most  other  rail  customers.  made  possible  by  the  Staggers  focts,  write  Media  Information, 

Most  shippers-87  percent  of  those  Act  have  assured  many  utilities  ^  A  Association  of  American  Railroads, 

surveyed  recently-are  happy  with  the  of  low  rates  in  the  future.  f  1  50  F  St.,  N.W,  Washington,  DC 

improved  service  and  rates  brought  Nevertheless,  CU.R.Ei  I  J  20001,  Dept.7 11.  If  you’re  on  a 

ab^t  by  deregulation.  They  don’t  want  members  think  they  can  use  deadline,  call  (202)  639-2555. 

ASSOCIATION  OF 

O  1967  Assoaauon  of  American  Railroads  AMERICAN  RAILROADS 


Some  of  The  Kentucky  ftjst  staff  members  m  vo/ved  m  the '  Year  of  the  Child  campaign  Photo  by  Terry  Duennes 

A  SfiFEK  PLACE  FC®  KIDS 
BEXmE  m  KENTUCKY  POST  CAEES 

For  its  ‘  ‘Year  of  the  Child'  ’  campaign,  Committee  on  Street  Children. 

The  Kentucky  Post  has  received  the  'The  Post  also  brought  the  “Safe  Place ’  ’ 


national  Children’s  Express  Journalism 
Award  for  newspapers.  Children’s  Express 
is  an  international  news  service  reported 
by  children  13  and  under,  working  with 
assistant  editors  ages  14  to  18.  Its  competi¬ 
tion  honors  news  media  for  outstanding 
advocacy  efforts  on  behalf  of  children. 

Children’s  Express  recognized  The 
Post’s  year-long  program,  especially  its 
campaign  to  help  street  kids.  Led  by  editor 
Judith  Clabes,  the  paper  went  beyond 
reporting  and  issued  a  call  to  action, 
organizing  a  ‘  ‘  Summit  for  Our  Kids.’  ’ 

Community  leaders,  parents,  educa¬ 
tors  and  social  service  agency  represen¬ 
tatives  subsequently  formed  The  Covington 


program  to  Northern  Kentucky.  Locations 
posted  with  a  ‘  ‘ Safe  Place’  ’  sign  indicate  to 
a  youngster  in  trouble  that  a  trustworthy 
adult  is  available  to  provide  help  or  direc¬ 
tion.  The  newspaper  office  itself  has 
become  a  “Safe  Place.’  ’ 

The  Post  staff  donated  its  $1,000  first 
place  prize  to  the  Citizens  Committee 
on  Child  Abuse /Neglect  in  Northern 
Kentucky. 

The  Kentucky  Post  showed  street  kids 
that  someone  cares. 

™  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


